2009 10H23-25H
hE EHX

EERRsGHhEPRESSE=EFERES

' CD@1DH.\? iﬁﬁﬂ — 4‘0«\:;;:1?

BSHist
AURTEETHINBSHE
BRES ISIHEM EH -‘1;”&%\;:;\ ‘%t i Q?‘Q&

Opportunities and Challenges

in the Context

£\ WUHAN UNIVERSITY PRESS

& inssume of Emerging Technologies



2009%410H23-25H
RE X

PR R RS
FOSBRH 5 T I ALE ' 3k

BES DEB E4H ( k)

in China:
Opportunities and Challenges

in the Context
’g’ WUHAN UNIVERSITY PRESS

) BN K AR of Emerging Technologies



B R4 B (CIP) #iiE

FEGBERETR: FINBEARER TR BEShSR/ HETE, SREAER . —KR
T DK 2 Al ,2009. 10

FERGHETESSFRERAFR

ISBN 978-7-307-073364

[.# IO @F- M.EERFE—FEARAZU—XE N.G20253

Hh R A B A3 PR CIP a7 (2009 ) 25 172782 =

REGmE - R AE B HER WA X K BT B

HIRART  RIRAEHARAE (43002 RE #30l)
{ B T Hp44 . wdpd @ whu, edu. cn Btk : www. wdp. com. en)

ENR : G EZRED A FR A H]

FF74<.880 x 1230 1/16 EN3K:60.75 =F%x.2004 T HHK:2
RRYR :2009 4E 10 A58 1 i 2009 4= 10 HEE 1 RETR

ISBN 978-7-307-07336-4/G - 1455 EHr:95.00 T

RS, ASBH; ABMIRTEWER, R AR M AEREBEE, 54y tEPHEE
B RIFIR,



ERRGHSPTESRE=ZRERER
( CNAIS2009)

pE . R 2009 410 A 23—25 H

X £ £ B: hEF
BAELITE: ORR BER

ERGEER (UHREENFF):

F—F (BRELYAE) Z R (k) B & (FEHARKE)

B 8 (WHEXE) BmEKR (SRIMKF) Bm4e (EEX¥)
HHZERS (UWERZEENRF):

T B (EERE) IR (FA¥FKR*¥) DB (RIUKFE)

BEl (FEARKE) EFAR (BEERXEKF) LER (BRELILAE)
it 3R (MAREILKE) EEn (FEARKE) R (REA%*¥)

£ 8 (FEARKE) £ ¥ (dEmkE) X & (EEMEMMIKE)
XaE (EERFE) XEFE (HITKF) HEE (FBRA¥E)

e (FHhAE) EAR (MREIEKRE) FPER (EFA¥)

B & (ERKE) REAR (AFEMEMEKE) % W (REX%¥)

% B (WKREFFR) %k M (EEKFE) # K (EEKE)

F# & (FEARKFE) B—F (BEZHKF) H 8 (ERK¥)

H##e (Rk=E) &gz (dLmKF) BEE (BFREAREFE)
BRE® (LREILRF¥) WM (REETXE) BER (FEETRERE)
RIER (KREHETLKE) BB (RBK¥E) Bkt (RBBHE#BR)
wAE (TEMERF) 4 (BTFRHERE) B #H (tREEREKRE)
BER (IWFRKE) HEE (FHHEKRFE) ¥ ¥ (zZBK%¥)

B (LHRHERFE) BRI (ERIMKRE) #w/PE (JLmARE)

ERH (BHETLKRY) HHEm (eI KREF¥) B#HR (ARXIEKRF)
BBF (RIEKR#E)

HESBER: £ N FERE BAL

HAZFERE (UHEREENF):

oRR F W EFAF £ F-F 9 HIEX KRB F B KEX ARYE K F
Hh BeR B OF BNE ZEN ERE BR4 Eau EFY ZEX BEEH

E h B AL FRAZKHESTFESS (CNAIS)
B RAREFESEEEZR RNREESREFITL
B A BRARBEELZE
HERARZME (AIS)
PTEREIBR¥S
IEEE “&4, ASEH” %% (IEEE SMC) JLm#
FRELEF®ESE

P S

*
X



=
i

Tl

Rl

FERRGEHEPELSL (CNAIS) F2005 F£11 AEXARLFBFE—EELE KRS, 2007 £ 11
REBRBHENTE _ELERE, SRR KRS IEXTAHEEERBETEINRRINEG, FHBEST
FRREFHNBRERRE. CNABE ) TRABNFESHFEEARMERAOGREEHLTE
T, MEEBREHEX¥NEARYBR, EFK, CNABEHRSEFHRT —RIRKFEREN
EEFEHITES, BETESBIANEFESLRENTR. XEFHBATHXAREZTN E2
5MERLFF.

CNAIS &F] (fFERLFM) BAE2007 £ 10 A4lh, ESEHRS M, RRT—HAGRBEBEHE
Pz AR ¥ EN P ERERBRETRTRABRBRAFERR, BB TRENREMEEN TR, &
CNAIS REBELN KRN EHEASMIXAREZFNPRRIFT, (FERKER) BMEHFT K,
AREGERATBREAMRANEREBUT - AF. RATHERHXRES

ERFEE—ER2ER LS, ARE=ZFLE KRS (CNAIS2009) F 2009 4 10 A 23—25 HAERN
7, WEER “PEHGERREHNR: FXEARERTHIBSHL”, SENERAFEREFHFREAS
FERE-NRBRAFRABRR ., ZHERBEHRI, UILREIHFXERERN ZERTRELSMA
REGERENASEEFTHIA N ERREMELBREE,

EILER, MELRMMANANE X, UL RFID ARRPFHEYRFEREAR., 3¢ AIREXNBHE
FHEAR, UBEIRERN “ZHE" FFHAROAHBAMMEA, EHCVEIEEFOHRMIE, &
fole B AT S EE 2 B — 28] B M FTB BT,

REFHALAFEEIERAERNTE, —FE, —HEERE RS HIAREIAR BARE Al
T REMMANES, I CRM, BHFHERR, @WERFNERRENR (S0A), HHRAF S HEHE
(IAM) . FERGHEAR. ITH @, HUEEE (SCM) %, A, SAXLBEISNERECRS, HE
HFEEERMRBEZBRMANEE, RSV AKARREL, X &GRS BT b 89 A 5 8
MM AR, A—HE, BEEREAR., BME, BEIMLERENAMER, FHIAHR—LHERS
B, WHeMESHEHE, “FHE", BRAARGEESER, FRBRTFHHEFXETEHSHF. X
BHEARMFMAGER, AMUEATLLEENRE, ERABRELHEELWEEMHARRE, AW
FEFRTMEBFTEARAMBFFET O BREBRMITE,

EXHNFELT, SNERRETHNBERERTHFERAAAKRSEE, REREFEIE. K
BRE, BFHE. REXFSHFER. FRERNFAREE N FE, ANBRENREFLRAEN
RKBREHFBRZHEEEHRE. SVEET K CNAIS & 5 LR A K 0 2 & 19 #4470 i B A0 B IR o
BREREHBHITFRRAEZLTWMEETE, REWMETRRTAIXRFTH 148 i IOHHESW EHT
X, HERERRENS (AIS) EJF Bernard Tan BEREFERALEFEMEZERNNLAEER S KHEN
REEERE . RIMFERR KSR R4 CNAIS2005 f CNAIS2007 2 /5, RE(FERETE EFH
RABK X —KEAALE, AdMERRRAERTHERARERSLROET, EIHHEXIURMGER
K. FZRBERURT AN MEELE.

ARESYUBIEXRARNEELZ, PEREIE%¥ 4. A, FE{FRL¥FF 4. IEEE SMC 4t
I, RIWKFELUK NSFC HXEFHFSEATE (70890080) WZiFfMihpy, EhBM. RHS



2 FTEEERETL: FARAERTHNAETHR

SREBAFREMLRORE, URS5RAFFHNEEER. HIBRFRIREFEEERAELR
BEHRRPLESNARTHHETIE, A, BEANKEFHBRHERSXEHRIR P HFHH AR

MBI TAE

CNAIS2009

X&EER
AxeER
FAROKER

BEE
O
F—F
L

BRfeX

£ 5 K R
HER HmE
2009 £ 10 A






IR and Digital Libraries/Repositories; Perspectives & Challenges

Peter Ingwersen

Abstract

The presentation briefly defines and outlines the scope of Information retrieval (IR). Interaction and time
dimensions are seen as central elements of IR which is contextualized by information seeking and information
behavior research. While the latter includes studies of generation, communication and management of information
and knowledge, including business intelligence, interactive IR relates to the searching and application of digital
assets ( digital libraries and repositories in a wide sense) and associates to relevance feedback, ranking and
weighting as well as data/text mining. '

The laboratory IR research framework is briefly characterized and put into context of a more integrated
framework that centers on interaction and socio-organizational dimensions. Social tagging, rating, recommendation
features and log evidence are potential tools for mining of information behavior—but provide also challenges to IR in
DL and open access environments. Challenges associates to the involvement of ( primarily job-related) tasks, their
fulfillment and outcomes that points to novel relevance measures in IR, such as social utility, but also to potentials
of mining interaction evidence for mapping purposes. Co-evidence analyses from implicit ( or explicit) IR
interaction processes in DL and repositories, via logs and relevance feedback patterns, might prove similarly useful
as traditional co-citation mapping via scientific documents, the latter essentially signifying science mining.

In interactive IR central challenges associates to personalization of searching, given the undirected vagueness
of searching by people and the randomness in social utility, to questions about the usage of context features, and to
issues of presentation and evaluation of retrieval results. This is in particular true in open access environments due

to data quality issues. We believe that similar challenges concern mining of information objects and interactive

retrieval processes.
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Peter Ingwersen was born in 1947 and became lecturer at the Royal School of Library and Information Science
(LIS), Copenhagen, in 1973 after having graduated in Library and Information Studies at the School in the same
year. He is Full Professor of Information Retrieval and Seeking at the Royal School of LIS from 2006.

During the Spring-term 1987 he served as visiting professor at Rutgers University, NJ, USA, invited by the
School of Communication, Information and Library Studies. He obtained his Ph. D. degree 1991 from Copenhagen
Business University, Faculty of Economics, Institute of Informatics and Management with a doctoral dissertation on
Intermediary Functions in Information Retrieval Interaction. As the driving force behind the  curriculum
development of the MSc programme in Library and Information Science at the Royal School-of LIS he was appointed
head of this programme from 1990-—1993. From July 1993 he was Head of the Department of Information Retrieval
Theory. From January 1997 he is also appointed Affiliated Professor ( Docent) at Abo Akademy University,
Department of Information Studies, Finland. In 1999—2002 he served as Visiting Professor at the Department of
Information Studies, Tampere University sponsored by the Nordic Research Academy ( Norfa), now named
NORDFORSK. He is Full Professor of Information Retrieval and Seeking at the Royal School of LIS from 2006.
He was member of the editorial board of Journal of Documentation 1990—2001, and is currently board member of
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Cybermetrics.

Among his published works are several books on information retrieval, as well as more than 90 journal and
book articles on information science, curriculum development, information systems design, informetrics, including
research evaluation and Webometric analyses, and, in particular, on cognitive approaches to interactive IR theory.
His first monograph, Information Retrieval Interaction, 1992, has sold more than 2000 copies worldwide and is also
published in Japanese translation, 1995, as well as in Korean, 1998. It is made available on the web from 2002,
and has been visited almost 14 000 times. Together with Academy Professor Kalervo Jirvelin, Tampere University,
Finland, he has published by Springer a new monograph in August 2005: The Turn: Integration of Information
Seeking and Retrieval in Context, which has been translated into Chinese by ISTIC, Beijing, 2007 and into
Japanese by Maruzen Publishers, 2008.



Understanding Online Interruption-Based Advertising:.
Impact of Exposure Timing, Advertising Intent, and Brand Image

Bernard Tan

Abstract

Interruption-based advertising has gained prominence in the online channel. Yet, little attention has been paid
to deriving design principles and conceptualizations for online interruption-based advertising. This paper examines
three novel design factors related to this phenomenon, namely, exposure timing, advertising intent and brand
image. Exposure timing pertains to the time by which the ad is launched within a website. Advertising intent refers
to the explicitness of ad content in portraying the desire to induce purchase behavior. Brand image relates to
consumers’ overall perceptions of the advertised brand. In a laboratory experiment, participants were exposed to
pop-up ads that were operationalized based on these three design considerations. Results reveal three two-way
interactions among the study constructs. Online interruption-based ads shown in the predecisional shopping phase
are more effective when their contents are designed with implicit advertising intent compared to explicit intent.
Brand image is found to have moderate the effects of advertising intent on consumer’s purchase intention.
Participants’ responses also show that ads promoting weak brands with less favourable image tend to enjoy higher
purchase intention when shown in the predecisional phase compared to the postdecisional phase. Theoretical and

practical implications together with suggestions for future research are discussed.

Biography
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2002). He was Asia-Pacific Council Representative of the Association JSor Information Systems (2004—2006). He
has served on University IT Governance Committee (2008—2009). Dr. Tan is President of the Association for
Information Systems (2009—2010). He is Guest Professor of Renmin University of China {2009—2012). Dr.
Tan is on the editorial boards of Journal of the AIS ( Senior Editor), IEEE Transactions on Engineering
Management (Department Editor), Journal of MIS, Information and Management, and Journal of Database
Management.

Dr. Tan has published his research work in international journals, such as ACM Transactions on Computer-
Human Interaction, ACM Transactions on Information Systems, ACM Transactions on Internet T. echnology ,
Communications of the ACM, Decision Support Systems, European Journal of Information. Systems, IEEE
Transactions on Engineering Management, IEEE Transactions on Professional Communication, IEEE Transactions
on Systems, Man, and Cybernetics, Information and Management, Information Systems Research, International
Journal of Human-Computer Studies ,A Journal of Global Information Management, Journal of Management
Information Systems, Journal of the AIS, Journal of the American Society for Information Science and Technology,
Management Science and MIS Quarterly. He was runner-up in the ICIS doctoral dissertation competition (1995 )
and was ICIS doctoral consortium fellow (1993).
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