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Unit 1

Room Reservation
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Sheraton ® =E3EBKH)E

The origins of Sheraton date back to 1937 when the company’s founders, Earnest
Henderson and Robert Moore, acquired their first hotel in Springfield, Massachusetts. Within
two years, they purchased three hotels in Boston and soon expanded their holdings to include
properties from Maine to Florida. At the end of its first decade, Sheraton had proven so
popular and had become such a relied-upon brand that it was the first hotel chain to be listed
on the New York Stock Exchange.

Sheraton expanded internationally in 1949 with the purchase of two Canadian hotel
chains and grew rapidly around the world. The 1960s saw the first Sheraton hotels in Latin
America and the Middle East and, by 1965, the 100th Sheraton opened its doors. Sheraton
reached a milestone in 1985 as the first international hotel chain to operate a hotel in the
People’s Republic of China. In April of 1995, Sheraton introduced Four Points by Sheraton
Hotels, a new, mid-scale hotel brand offering a full-service hotel experience at a competitive
price.

In 1998, Starwood Hotels & Resorts Worldwide, Inc. acquired Sheraton. One of the
leading hotel companies in the world, Starwood’s other brands include Sheraton Hotels &
Resorts, Four Points by Sheraton Hotels, St. Regis Hotels& Resorts, the Luxury Collection,
le Méridien , W Hotels, and Westin Hotels & Resorts.



4 REEIEHSHB "

1. Discovering Language

The aim of this exercise is to show students that have in have to is pronounced /hef/
rather than /h&v/, e. g. 1 have /ha&fta/ to go & I have a car, and that the s in has is
pronounced /hes/ rather than /hzz/, e. g. He has to /hesta/ stay here & He has /hzz/ six
children. The sound changes because ve and s are followed by the unvoiced consonant /t/.

II. Introduction
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III. Lead-in Activities

Omitted.

In reference to Introduction part.
In reference to Introduction part.
In reference to Introduction part.

N S

Yes. Because service is understanding, anticipating and fulfilling needs of customers, and
doing it graciously and willingly. Whoever the guest is, he or she must be treated as a
VIP. Whatever the reasonable need is, it must be well understood and fulfilled.

IV. Topic Extension
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V. Oral Time

1. Act it out

Situation A ;

Louise (L) : I'd like to book a deluxe suite for my boss, Ms. Jennifer Anniston, from

March 8 to April 9.

Receptionist (R) ; Please wait a moment, I'll check our reservation record. . . I am afraid we

el ol Nl

are fully booked during that period.

. Will you have any cancellation later?

: Sorry, but I am not sure. You could call back later.
: Oh. Could you recommend another hotel nearby?

: Yes, of course. I suggest Sheraton Hotel.

. What is the rate for a deluxe suite there?

: $4 000 a night with three meals.

Fine, thank you very much.

Situation B:

— Hello, can I help you?

— I’d like to book a single room, please.
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— Sorry, but we don’t have any single room left. Would you take a double room instead?
— No, thanks. I will try another hotel.

2. Complete the dialogue
: Reservation. Can I help you?
: Yes. I'd like to book a room for my friends, the Browns.
: What kind of room would you like?
: A double room with breakfast. What is the rate for that?
: 200 yuan a night. For how long?
: 8 days.

A

B

A

B

A

B

A: When will you arrive?
B: On Sunday this weekend, that is July 1st.

A: May I know your phone number?

B: Yes, it’s 87653216.

A 87653216, am I correct?

B: That’s right. Thank you.

A Not at all. We are looking forward to serving you.

3. Translate the following sentences.

1) I'd like to book two deluxe suites, five double rooms and 10 single rooms.

2) I'm sorry. There is no room available right now. We can not accept any more
reservations.

3) We will need a deposit of 50 yuan.

4) This is the busiest season. We can not guarantee you a room for that date.
5) What is the rate for a standard room?
6) I'd like to cancel the two standard rooms I booked yesterday.

D: Finish the registration form

Surname Li First Name Aihua Sex Female
Nationality China Passport No.
Date of Arrival ( From) September 19 2008
Date of Departure ( To) September 28 2008

Room No. Room 305 Clerk Lin Feng




Unit 2

Reception and Check-in

RRARNE

Hilton & /RWUKIEE

Hilton is the proud flagship brand of Hilton Hotels Corporation and the most recognized
name in the global lodging industry. Hilton Hotel Corporation is recognized around the world
as a pre-eminent lodging hospitality company, offering guests and customers the finest
accommodations, services, amenities and value for business or leisure.

Conrad Hilton purchased his first hotel in Cisco, Texas back in 1919. Since that time
Hilton has grown to over 500 hotels in cities all over the world. “Be My Guest” is still the
gracious and warm way for the guests to feel at Hilton hotels and resorts whether it’s at the
Cavalieri Hilton in Rome, the Hilton Waikoloa Village or brand new Hilton Omaha. With
new products and services, business and leisure travelers alike now have even more reasons to
say, “Travel should take you places. ”

The Hilton brand has, for more than 80 years, been synonymous with excellence in the
hospitality industry. Hilton is able to offer guests the widest possible variety of hotel
experiences, including city center hotels, convention properties, all-suite hotels, extended

stay, mid-priced focused service, destination resorts, vacation ownership and airport hotels.
1. Discovering Language

There are three pairs of vowels given in the textbook. Try to explain the differences
between them and ask students to do relevant practices.
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II. Introduction
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Il. Lead-in Activities

1 See Introduction part.

2. See Introduction part.

3. Firstly, you show your ID card or passport to the receptionist; secondly, fill in the
registration form, claim your valuable belongings; thirdly, get the room card or key to the
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room; finally, the bellman will show you to your room and bring your baggage with you
or later;

4. The hotel should arrange for another room for the guest as soon as possible. But if it is a
busy season, and the hotel is fully booked, other hotels should be contacted for the guest
to find a room. Do not forget to say sorry to your guest, otherwise he or she will never be
a repeat guest.

5. I hope you have a happy stay here, don’t hesitate to come to me if you need any help,

and so on.
IV. Topic Extension

iE1 EREORE

(i — AR T ARSI TR, M E ERTEE N E AT )

D: fei R, BB, RIELIEAEE . AT E Daniel.

: W, B RS

: FRAT IR ARG ?

: AR, PR R AR , X B A RBRAL, RITIEFERX R,
: WHEILGITE?

: R, U ERE AT

: REEBIRTEIE, BT R BABAETLE, XHiF, WRETEE,
: .

Q0O QU Qv

¥iE2 BAEC

R: B EF AR LU ER ST

G: BEBICAMER ., 2 Ross Geller, —FRIRIE T— &M,

R: #HM%, (BMPIEER)BHKILEAS, £HET —1ER, HEZHE=ZR, AKX
W39 5, g

s SEEIEH.

: REEE T Hpdr BRAD 7

. ATRL, 284K

: BRE AR B X B — BB/t RIS EEEA.

: AT,

 WHEERIDR. (AEHE®K) i, BRE—T. B, XE, Geller o4, BRicEEHF
HHBRPBEBRT,

: B Wik, (ETEFNHMRPBSHE, FEELAEFR)

s BN e R.-7

: AT AIRAT X BB g

: MR, XS 608 MISHRL , E KT, AR

AQ R OFQ

A QR Q



’——' Unit 2 Reception and Check-in 1

&3 PRET

(Geller KA HIFTE , M BAXTEERE -+

G: XA 608 AL EAFTAFIT? HRE—T.

. (FEEHE T —IRAAR) W, (MITEIR) . THH Geller X KFTIH 608 HI55 1.

: T (3 Geller KX Ki) HHER K

s REBEXSRE, F—REENR(Z TIRERARST B —#T),

: B, RITHI G A BITHRTE.

JUArshE I TETHT , —RIBERARNAET)

: 84T ,Daniel?

: BIREATRERAE T, ITATF 1,

: B4? BiEREBR! (XBT—RPR, REFHREMBEBRE#R - ) T K,
HAEHARFFRET XA R 608 Ay4HRL , Daniel 2404% FREHY,

. BB (Geller K AW T 0K, JB% Daniel F#5), REEESIFRIRE MR A 2R
2507

: SR, RINEERFEREE, A 120 HERREREF. e RES L, ZFD
o, WiHET AR KRBT, AT LU A

: BENWIKIEG?

: B WK IEE =R AR,

: PR

: EREALL, BHFREBIT . (F) BREELRE?

: TREF R R WAREFAR . BR/AKAT LA EEAR A7

: AT LA, B3R WT DL AR AN F oK o

s JFEG, . FRMITZEERRIL?

: R—aR/EE Bk,

: .

Oral Time
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1. Act it out.

Situation A

— Good morning, welcome to Tianjin International Building. May I help you, sir?

— Yes. I'd like to check in, please.

— Ok, sir. May I have your name?

— Yes, it’s Robert Zimmerman.

— Do you have a reservation with us, sir?

— Yes, I made a reservation two days ago.

— Just a moment, please. I'll check our reservation record. Thank you for waiting, your

reservation is for a suite for three days. Could you please fill in the registration form?
— Sure.



