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Preface

Due to the 2008 Beijing Olympic Games, China has
become the focus of world attention. An increasing number
of foreign friends are eager to know more about the
country and communicate further with the Chinese people.
The number of foreigners learning Chinese throughout the
world is increasing on a yearly basis and “Chinese fever”
is gaining momentum. Yet due to limitations of time and
learning conditions, a large number of foreigners who want
to learn Chinese still have no access to regular and profes-
sional training. There are also many people who simply
give up because of the degree of difficulty involved. To
resolve these problems and help assist those who basically
have no knowledge of Chinese to master some words and
expressions for everyday use, we have carefully designed
this series, titled Chinese 101 in Cartoons.

Each book in this series is designed to cater to the
various needs of different people. The 101 expressions
selected are all used frequently in daily conversation.
The series mainly has two features: the lively and colorful

cartoons which help readers better understand the



conversational scenes; the recording of standardized
Mandarin Chinese, which is necessary to help develop the
correct pronunciation. There is no obscure grammar here,
and readers need not memorize the strokes of the Chinese
characters. All they need to do is to imagine the scene with
the aid of the cartoon, try to memorize the Chinese sentence
with the help of the English translation, and pronounce it
with the help of the Pinyin and the recording.

In addition, there are many word options that can
serve as substitutes for those in the 101 commonly used
sentence patterns presented in each book. The learners thus
can draw inferences about other sentences from any given
example. There are lively and humorous tips with cartoons
that introduce Chinese customs and culture, and also
explain differences between the East and the West.

Catchy and lively Chinese conversation starts from
Chinese 101 in Cartoons. With one book on hand, you can

proudly say: “I can speak Chinese!”
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M 2008 SF A HBL WA, PEE RN REE
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Key to Pronunciation

Beginning Consonants

o @l e 0 o

— x =

~ BT @ 3

X =B ot g

b as in be

Is as in tsar, strongly aspirated
d as in do
fasin food
gasin go

h as in her

Jj as in jeep

k as in kind

[ as in land

m as in man

n as in nine

p as in par

ch as in cheek
like z in azure
s as in sister

t as in ten

w as in way

sh as in she



y as in yet

ds as in needs

zh Jj as in jump
ch ch as in church
sh sh as in shore

Vowels and Diphthongs

a a as in father

ai i as in kite

Qo ow as in now

an ahn

ang like ong in song

e er as in her (Brit.)

ei ay as in way

en weak form of an as in and

eng no English equivalent but nearly as ung
in lung

i eq as in eat

ia yah
ie ye as in yes
iao yow as in yowl

iou yee-oh



VI

ian
in
iang
ing
iong

ou
ong

ua
uo
uai
uei
uan
uen
uang
ueng
U*
ue
uan
un

E Rl

“_ »

u” is spelt so only when it follows “1”

ien as in [enient

een as in keen

i-ahng

ing as in sing

y-oong

aw as in law

ow as in low

00-ng

00 as in too

wah

wa as in water

wi as in wife

as way

o0o-ahn

won as in wonder
oo-ahng

won as in wont

as “yii” in German
no English equivalent
no English equivalent

no English equivalent

as u’ in all other places.

«w_»

and “n

, while it is spelt
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Didd Zhonggud

KX @BE  Arriving in China

(Mdu gudji jituan CEO Maike  Boté xiansheng dao Zhénggud ~
(XBFE£HACEOZL & -EH% 24 2 FH
fengongsi kdochd gongzud bing jinxing shangwi huédong . )

e AR I JF #T BE EFH L)
(Mike Porter, CEO of an international company comes

to China to inspect the company’s Chinese branch and
have some business activities. )

Gongsi rényudn:  Boté xiansheng ., ninhdo!  Litd xinkd le !

nNE AR BH AL, BIF| RBEFET

Company Staff: How do you do, Mr. Porter | Did you
have a nice journey?

Maikeé : N hgo'!

@© ik T
Mike: How do you do!
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RiE 1019 (CEOR)

Maike :  Xiexie ni l6i jie wd !

@ & . H#RRER]
Mike: Thanks for picking me up.

Gongsi rényudn:  Ba keqi !
na AR REAR
Company Staff: My pleasure!

AR R K|
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Gongsi rényudn:  Boté xiansheng . qging shang che .
NE AR B AL, B OE £,
Company Staff: Mr. Porter, please get into the car.

Maike : Hé&o de . xiéxie !

Mike: OK. Thank you.

¥4y,
|
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