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1. Survey. Are you a born leader?

The more questions you answered “yes”, the better. If you answered “no” to some
or many of these questions, you may want to consider how you can further develop
these effective leadership characters, which are comfort with uncertainty, empathy,
insight, effective communication, a sense of humor, emotional self-control and self-
awareness. )

2. Quotation
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¢, Xxercises

I. Reading Comprehension
1. True or False Statement
1)~5T T F F F
6)~10)T F F T T

2. Questions

1. Richard Branson, as Britain's best known entrepreneur, has been doing “terribly
well” .

2. Richard Branson makes a success as an opportunist in an era dominated by
strategist.

3. As the world's first universal brand, Virgin has transcended the product, while
other famous brands are synonymous with the product they sell.

4. Despite his remarkable success, Branson gives the impression that the Virgin
phenomenon is unplanned and unusual.

5. Branson happened to pick up the doodling of his graphic designer on his way to

the toilet.
II. Vocabulary
1. Word Derivation
1) instinctive 2) entrepreneurial 3) diversity 4) critical
5) ambitious 6) unfortunate 7) biography 8) commercial

2. Blank Filling
1) unrelenting 2) diverse 3) outwit 4) spans/spanned 5) transcend

III. Sentence Translation
1. ARA —AN G R RB R At )12 7= S R IR 45, FEBUS I B K B9 AR
2. BRI, A5 ZHRAMUR— LA, R — A Z AR ARAY , TFZ AR AR KW
BE,
3. ﬁéﬁ%%%@%@%@%M&%%ﬁ%ﬁ%ﬁﬁﬂé%E%?fﬁtbi%ﬁ)\ﬂﬁitﬁ
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IV. Passage Translation

‘PR MERBETRE WP ERREN, ARETN “RABER IS,
BUARAFN " X TG, WP AEA A C B — B A s s
BF IR, AR YRGB NS E L, MEE R R
RSB, I ERITATR . A, ASREERE AR? FEE—FTH, IRITD
AN H T RBUEITEI RIE RAETL, SSERER L REAR WO, Bk
AL, 18 AN PR . SUF R8I0 o R, B S0 F B 5 B ME X BIFFk ., &
FH AN AFMAL LI,

V. Cloze

1) personal 2) father 3) type 4) advantage
5) buyers 6) roads 7) desk 8) software
9) fewer 10) world

Text C

Part I Dictation

Oprah Winfrey. The Queen of Talk Shows

There are many talk-show hosts on American television, but there is only one
Oprah Winfrey. Her unique style is copied by many, from interviewers to politicians.
But none has been able to match either her popularity or her income. Her combined
talents and business sense make her the United States' first African-American
billionaire. Her show has received over thirty Emmys and numerous other awards for
achievements.
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Part II Listening

1. Listen to the first part of Oprah Winfrey’s biography and fill in blanks with the
missing information.

1) most trusted

2) entertain, inspire, educate and understand (her fans)

3) challenge her fans to be better

4) a TV version of their favorite next-door neighbor

5) invite her for coffee

2. Listen to the second part of Oprah Winfrey’s biography and circle T or F for each
statement.
T 2) F 3) F 4) F 5) F

Tapescripts
Most Trusted

What is her secret to success? She is possibly the most trusted woman in
America. Her fans trust her to entertain, inspire, educate and understand. They trust
her to accept them just as they are, even when she challenges them to be better. At
the same time, to many, Oprah Winfrey feels like a television version of their favorite
next-door neighbor. In fact, most of her fans are not in awe of her — they just want to
invite her round for coffee.

Building on the Positive

How did Oprah become so successful? She did not come from a perfect family.
She was not born with wealth, not with the kind of looks that often unlock the doors of
opportunity for women in television. Instead, Oprah was born with intelligence, talent
and an amazing ability to be herself. No matter who the audience, Oprah still
appears to be natural and open. Best of all, she can usually say what other people
would like to say themselves, if only they dared. Well spoken and warm, she seems
to care about people even when she is being blunt with them.

She has been called “girlfriend to the world”, because that is usually how she
comes across — to the rich, famous, and ordinary people alike, even to former
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royalty. After Sarah Ferguson, the Duchess of York, appeared on her show, Oprah
told her audience, “It was like me. | would have been kicked out of the palace,
too. ”

In some ways, Oprah can do no wrong. When she makes mistakes, her fans like
to say, “She'’s only human. She’s just like the rest of us.” When she is successful,
her admirers think, “Oprah is showing me how | can succeed, too. ” Often funny and
frequently wise, when Oprah speaks, people listen.




