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“Lesson One

OUTPUT OF GOODS AND SERVICES

Almost two-thirds of the total economic output of the
U. S. consists of goods and services bought by individuals for
personal use. The remaining one-third is bought by govern-
ment and business. ‘Because of this ratio, ‘the nation has
been characterized also as a ”consumer economy, ”

It is evident then, that thé ¢onsumer’ will exert a mea-
sure of influence over the market economy. Naturally, most
consumers look for good values when they buy, as well as
for product reliability and safety. If one automaker produces
a better car at a lower price, the market will begini to shift]
so that that car attracts more sales than its competitors. ‘In
theory, this phenomenon rewards efficient producers ‘who
maintain high quality at a low price, and drives out those
who cannot compete.

Providers of goods and services: include owners; man:
agers, and workers. Owners and managers make decisions
on what and how to produce,relying on what they think the
public will buy and expecting to earn 4 profit from their
business operations. 3

The Gross National Product (GNP) measures'the total

output of goods and services in a given lyear. -A word of ¢au-

s



tion is in order when using GNP as an indicator of national
well-being. Environmentalists and 'philosophers point out
that GNP is not an adequate measure of the quality of life in
a nation--it only measures the market value of the goods and
services. Econiomic growth, in contrast. creates the increas-
ingly difficult problem of maintaining a clean and healthy en-
vironment.

In 1979 the U.S. economy produced $ 2,368,800 mil-
lion in GNP. Its size was greater than the GNP of the U.S.

S.R. , West Germany, and France combined.
‘New Words and Expressions

economic output = 5=
goods and services =157 %
personal use > A{H %%
business , {SMk
ratio  H.f
consumer economy. H 3% E LT
market economy TIHZ G
product reliability = 7= §h (¥ 8E) 89 7] F4%
automaker | IR i@
sale  EHEEW, B
competitor  FEHH
efficient FREH
high quality & i &
(at) a low price ~ (LI RM#&

2



drive out @K

provider | fit 5 #

earn a profit A, R

business operation AR/ &E .
GNP (Gross National Product) /[ R4 7= B H
total output ErE{H

indicator f5%

national well-being & B ##]

quality of life H=JEZE R

market value T {E

economi¢igrowth LMK .2 AR
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=", ., ;
The current world situation is characterized by the de-
mand fordevelopment.
LHTH AR A SR EREE,

4. exert (a measure of) influence over Xife«s -+ =4z (—5E FEAF
SPFALR B |

5. look for good values BER#H FT{H.

6. the market will begin to shift = HiZt £ BTN GX K ZE)

shift R ER“ZZ), EHH”,

7. make a decision on = Jferee- VEH e

8.in a given year FE(FH)—EH, given BERYUSEMN . —

ERY” .
9.in order &4 fitting, appropriate GEE M, SiEMH . FE
MEN) . G,
Is it in order to ask.the speaker questions at the meeting?
e Lk AR &8 A& iE?
I have examined the account books, and found them in'or-
" der. £

RELHLKA, CIHFEHE.

A E) A word of caution is in order B EHi%H “v Y i
H”,

10. Environmentalists and philosophers point out that GNP
is not an adequate measure of the quality of lifelin a na-
tion--it only measures the market value of the goods and
services. MM RMFT E RN B RAEZSEAS R
WEH-TEREERRYER, CRAEHER>H 0SS
BT H I E . B T B 5 —s measure (&7, &N
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“RUEE, FRME” LS5 A measure {EB IR B I 4G
7.

114 in contrast R A 5 — 7 E 4 B SRR A B

12. combined &4 put together  (FREH) . It was greater
than the GNP of the U. S, S. R., West Germany, and
France combined. (1979 )
[ [ A 7 0 (A S L 7O A s Y [ RS
HZF,

Exercises

L. Answer the following questions according to the text.
1. Why is the U.S. regarded as a consumer economy?
2. How does the consumer influence the market economy?
3. How does the efficient producer drive ‘out those who
cannot compete?
4. Can we regard GNP as an adequate measure of the qual-
ity of life in a nation? Why? !

5. What problems does economic .growth create?

I1. Fill in the blanks with words in the following list.

tasks in exists pollution faces
economy by take to ‘ who
Thanks (1) ) abundant natural re-

sources , an adequate labor forces and a people (2)
recognize the importance of-education, training,

and creativity (3) production and man-

agement , the United States has been a successful experi-

-
o}



ment. Co~nsi'derable freedom (4) within

the economic system for individuals and groups to (5)

risks, experiment, and make profits. In-

creasingly; government is intervening'to regulate and guide

tHe €g): " in‘its continued growth. And for all

its vitality, America (7) problems of

poverty, unemployment,and environmental (8) e
- Some of these social ills are caused,in part, {9
the very success of the economy. One of the(10)

of the next several decades will be to make

headway against these difficult problems.

I11. Tra,nslafe the following words'and phrases.into Ehglisﬁ:
L2
2 RRERY
s WmGE it 3
SR i 31000 v 56 TV b
5. flk | oA s 4
6 EREESE, . . ok saini=?
7. G RIR
8. M
9. Rk~
10 B
IV. Translate the following passage iito; Chineses . »5511100-
In19735 there were 23 million people officially regarded
as'poor.: i However, those 23 million (¢ people received
5185800 imillion: of such in-kind'transfers 'ds food stamps,
6



health care, and public housing. The lowest fifth income
group in 1960 was estimated to have 4. 8 percent of the
nation’s money income. In terms of total income, it had 5
percent. In 1973, it was estimated that this lowest fifth ob-
tained only 5. 5 percent of total money income. However,
when in-kind transfers were added to the money income fig-
ure for 1973, the estimated share of the first fifth reached
about 12 percent. Indeed, when these non-cash forms of in-
come were included, the relative position of the poorest fifth
of families was improved by over 100 percent between 1960
and 1973.

V. Translate the following sentences into English.

. ZELFNEBERAE =02 — BB NHRGOE
g5 % . (total)

2. BFXAHH, EENZFUHR I HEBREZF". (be
characterized)

3. BN W FTE W L AR TR BOR P R R B (A K
4. (product reliability and safety)

4, BEIHERHEERY A FE. (good values)

5. XFMHEKLTHREFERIIELMLE. (attract
more sales)

6. XX ARLLB R A A N R A A R R MR
. (reward)

7. RS SN FHEFEE R AL M I A, (provider)

8. EMM B E A& =AM {4 7™, (make decisions
on)

). BERAFHRER-FE=MMNFT F0E™H.

7
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