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Fashion and Life

I . Topic Preview
II. Listening

. Word Power
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VI. Reading

VII. Watching

Vi Oral Skills
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[ . Topic Preview

Please look at the pictures and answer the following
questions.

Picture 1 Picture 2

Picture 3 Picture 4
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Picture 5

. What do you think is fashion?

Which aspect in fashion is most appealing to you?

What are the different attitudes of different generations towards fashion?

What are the different attitudes of different people towards fashion?
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II. Listening

Listen to BBC’s Interview of Vivien Westwood and
answer the following questions. It’s the first time in
the nine years she’s been back to
London fashion world.

1. What is Vivien Westwood famous for?

2. What does Westwood advise people to do to
get a great look?

3. What does “AR" stand for?

4. What are Westwood’s graphics?

Vivien Westwood

5. Please explain some of Westwood's views on

fashion.
Noftes
manifesto EF,F9
entity IS B AN, R
label &
shot &0, B AR
graphics A LA A A I
ethics #IEHLTE
ephemeral A 5Ly
sustainable TR
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Word Power

These words are related to fashion in some way. Try

to use them in your own speaking.

conspicuous remarkable in some way, and therefore easily noticed by
people

elegance beauty; a person or thing with a pleasing and graceful
appearance, manner or style

fastidious concerned about cleanliness to an extent that is considered
to be too fussy

graffiti words or pictures that are written or drawn on walls;

signs, posters, in public places

gorgeous very beautiful ; richly colored; magnificent
simplicity the quality of being natural and plain
vogue the accepted fashion or style at any particular time

well-groomed  beautifully-groomed, very neat, clean and smart in

appearance
sumptuary looking expensive and spiendid
superfluous more than is needed or wanted
Recitation

Read the following proverbs and quotations. Learn
them by heart if you can.

Beauty is only skin-deep. — T. Overbury
Fine feathers make fine birds. — E. Phillips
Handsome is as handsome does. — A. Williamson
Never judge by appearances. — Anonymous

1 cannot and will not cut my conscience to fit this year’s fashions.

— Hayes

S
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V. Discussion

1. What does fashion contribute to society?
2. Do you agree with Westwood’s view on a good look? Why or why not?

3. Do you agree with the view that clothing usually shows the social status

of its wearer?

4. Do you think true virtue can shine through ragged clothes?

VI. Reading

Fashion Makes Few Waves at
Olympic Opening Ceremony

At the Olympics, countries rise and fall, athletes smash world records and
progress, generally, is made. Not so, when it comes to the fashions that are trotted
out during the opening ceremony’s Parade of the Nations.

Year after year, the look of many of these national uniforms seems to fall in
one of three categories: (1) Festive national costumes. (2 ) Suits with a
flight-attendant flair. (3) Tracksuits.

Although many delegations
flash across the screen in just a few
seconds, those seconds can have
great impact. Viewers have taken
style cues from the looks they see
during the ceremony. In 2002,

shoppers stormed the flagship stores
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of Roots, which outfitted the U. S. team for the Salt Lake City Winter Olympics,
asking for the $19.95 berets the athletes wore.

So, why not seize upon this moment to make a memorable, fashion statement?
This year’s parade in Beijing made few waves. Delegation Denmark seemed to
channel an Abercrombie & Fitch ad, trotting out fresh-faced athletes in white or red
polo shirts paired with red skirts for women and shorts for men. Ireland went neutral
with sand-colored ensembles for men and women — it was an intriguing choice
given how the striking, bright Kelly green, synonymous with the Irish, is front and
center in fashion this season.

It is also interesting to note that the countries from which some of the biggest
names in fashion have emerged didn’t do more with their uniforms. The Dominican
Republic, birthplace of red-carpet favorite Oscar de la Renta, sent its delegation out
in baggy tracksuits. Japan, land of some of fashion’s biggest envelope-pushers such
as Rei Kawakubo, went the flight-attendant route, putting its athletes in dark-blue
blazers that looked perfect for resisting any in-air spillage, paired with white culottes
for women and white pants for men. The finishing touch of a red, knotted scarf
around the neck for women completed the stewardess sensibility.

BETIJING OLYMPICS

This isn’t to say there weren’t risk-takers in the crowd. Hungary wrapped its
women in hard-to-miss white suits with loud splatters of bright-red flowers. The
French inexplicably sent Olympians out with thick red sashes tied around the waist
over the blazers.

Two countries scored style points for creating uniforms that embodied the
unified spirit of the Olympics — Sweden’s women wore tops done in its signature
blue and yellow colors that were cut in the style of qipaos. And New Zealand went
with a modern take on its history, infused with Chinese symbolism and topped off
with contemporary commercialism — athletes wore black shirts adorned with a silver
fern. On their feet: black sandals made by Crocs, the American maker of the plastic
clogs that have been an international fashion trend in recent years.

Namibia, though small in size, also merits mention for its men’s shirts bearing
a bold black-and-white African print and women’s strapless maxi-dresses. High-end
designers have been borrowing so much from Africa of late that these pieces looked

like they’d blend nght in at Bergdorf Goodman.
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As the march wrapped up, a 9-year-old boy who survived the May 12 Sichuan
earthquake jogged up to Chinese flag-bearer, Yao Ming, and took his place in the
parade next to the basketball player. Though dwarfed by Mr. Yao, Lin Hao looked
unfazed, casually surveying the crowd as he confidently waved his flags, almost as
if on a leisurely Sunday stroll. He wore just a simple polo shirt and shorts — but he
looked every bit a winner.

By CHERYL LU-LIEN TAN

hitp: //online. wsj. com/public/article/ SB121831527595827279. html? mod =

StyleRetail60_1

Notes
trot out R
flair (2) @2
tracksuit H 2R
flagship store HALJE
outfit Hyerees RAIRE
beret nEHg
Abercrombie & Fitch SRR N E N G R A
Kelly green BHEge
Oscar de la Renta R H-F - 2B (5 KRME &0t K KHIF)
envelope-pusher K EB M H
Rei Kawakubo M AR (B AZE SRR IF)
blazer FRILEK
spillage B
culotte KA (— FPARRE T K An 4B 69 424K )
splatter A
sash L
qipao : A
top off o MR B HIEE
silver fern BBk (HHEZER)
clog KA



