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Chapter 1
World Tourism: Yesterday, Today and Tomorrow

OBJECTIVES
After more than one hundred years of development, tourism
has grown to be the largest industry in the world and plays a more
and more important role in world economy and people’s life. After
studying this chapter, you should have a clear view of the history of
world tourism, understand the important trends of today’s world
tourism, which is the key point of this chapter, and know the world
tourism’s tomorrow forecast by the World Tourism Organization.
MAIN CONTENTS
> World Tourism’s Yesterday: A Brief Historical Review
Origin and Development of Early Travel Activities before
1840
Travel Activities and the Beginning ot Tourism Industry
before 1950
» World Tourism’s Today: Important Trends
Reasons of the Rapid Development of Modern Tourism
Features and Important Trends of Modern Tourism
Leading Destinations and Tourist-Generating Countries
> World Tourism’s Tomorrow: 2020 Vision
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A study of the history of tourism is a worthwhile occupation for
any student of the tourism business, not oniy as a matter of
academic interest, but because there are lessons to be learned
which are as applicable today as in the past.

(J. Christopher Holloway, 2004: 17)

World Tourism’s Yesterday:
A Brief Historical Review

1. Origin and Development of Early Travel Activities
before 1840

During the primitive period when the productivity was quite low and
there were not enough material conditions for travel, human beings were
frequently forced to move here and there in order to escape warfare and
natural disasters. However, these activities cannot be categorized into
travel. )

At the end of the primitive period, when the productivity level was
improved and bartering activities increased, human beings began to travel
consciously. In the slave society, human’s travel activities developed
rapidly. For example,,during the time when. the Roman Empire became
powerful and prosperous, a lot of wide roads were constructed in the
country and spas were already well established and popular for the
supposed medical benefits of the waters. The Egyptians held many
religious festivals attracting both the devout pilgrims and many who were
interested in the famous buildings and works of arts in the cities. From
about the same time, the Greek tourists, too, enjoyed their religious
festivals, which in time became increasingly oriented to the pursuit of
pleasure and sport.
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In the feudal period, large numbers of cities sprung up in Europe,
where the middle class and businessmen gradually grew rich and powerful,
and this facilitated the further development of travel. The end of the
eighteenth century saw the rise of the seaside resorts after the heyday of
the English spas was already over.

There are several features concerning the travel activities in ancient
times. First, the travel activities were motivated dominantly by purpose of
business for gaining material benefits, and secondarily by purpose of
religious pilgrim. For example, according to Islam, all the Muslims whose
economic conditions are permitted must make a long trip to Mecca for
pilgrimage in their lifetime. The leisure travel was the privilege of royal
family members, influential officials and some men of letters. Second,
there were only a small number of travelers, most of whom were ruling
class, a few rich people and some scholars and men of letters. Third, in the
feudal society service industry began to provide services for travel
activities, such as transportation, inns and restaurants.

2. Travel Activities. and the Beginning of Tourism Industry
before 1950

In 1841, Thomas Cook, as secretary of the South Midiand
Temperance Association, organized an excursion for 570 members from
Leicester to Loughborough at a fare of one shilling return to take part in a
temperance meeting. This event, which is characterized by unprecedented
scale of participants from all walks of life and similar operation mode of
modern travel agency, is generally believed to be the beginning of modern
travel activities and tourism industry. In 1845, Thomas Cook operated the
“first commercial tourism business in the world. By 1855, Cook had
extended his field of operations to mainland Europe, organizing the first
“inclusive tours” to the Paris Exhibition of that year. In 1865 he set up
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Thomas Cook Company, the first travel agency in the world: In 1872, he
organized the first round-the-world tour, taking twelve clients for 220 days.
In 1873, he introduced the “circular noté,” the precursor to today’s
traveler’s check, which helped to overcome the problems caused by the
many different coinages in Europe. Besides, a lot of hotels were built
along railways and highways and around wharfs. Governments and private
sectors began to invest in the development of tourism resources and
tourism projects. In fact, as early as in 1839, Karl Baedeker introduced the
first guidebook in the world giving information on Netherlands and
Belgium.

Worldwide, travel in the early nineteenth century began to be
characterized by the features of today’s travel activities. First, more and
more people traveled for recreational or holiday purposes. Second, the
tourism industry began to develop as a separate economic sector.

World Tourism’s Today: Important Trends

The substantial growth of tourism clearly marks tourism as one of the
most remarkable economic and social phenomena of the past century. The
number of international arrivals shows an evolution from a mere 25
million international arrivals in 1950 to an estimated 806 million in 2005,
corresponding to an average annual growth rate of 6.5 percent.

1. Reasons of the Rapid Development of Modern Tourism

Since World War II, modern tourism has been developing rapidly,
driven by the following factors. First, the international situation remains
relatively stable politically after World War II, the world economy has
developed rapidly and great progresses have been made in science and
technology. Second, considerable changes have taken place in terms of
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population and society, such as dramatic increase of world population, the
arrival of ageing “society, more employed women in the developed
countries, late marriage and more DINK families. Third, the highly
developed modern transport industry has promoted the development of
modern travel industry, which has always been heavily dependent on it.
Traditional transportation modes such as railroads and passenger ships
have been replaced by automobiles and airplanes. Expressways have
extended and grown dramatically. Fourth, accelerated urbanization process
has changed people’s living environment greatly, such as air pollution and
noise pollution, boring and duplicative work, crowded living space and

l noisy urban environment. Fifth, progress of information technology and
education, which provides more channels for people to know the world,
aroused people’s interest in travel. Sixth, the development of modern
tourism industry makes travel safer and more comfortable.

2. Features of Modern Tourism

Modern tourism is characterized by popularity, sustainability,
geographical concentration, seasonality, modernization, standardization
and humanity. In the twentieth century, travel continued to expand its
participants to cover the ordinary working class, resulting in mass tourism
in the form of package tour or incentive travel. International tourist
arrivals have maintained a rapid growth and travel has become a regular
human activity. Worldwide, about 80 percent of international tourists
travel to Europe and America. The local climate of the destinations has an
important impact on the seasonality of travel activities while paid vacation
in most developed countries—the major tourist markets—takes place in
July, August and September, the peak season of international tourism.
Tourism suppliers such as travel agencies, tourist hotels and transport
companies have been modernized in terms of equipment, technology and



Chapter 1 World Tourism: Yesterday, Today and Tomorrow 9

service. In order to compete in the tourism industry, travel markets all over
the world have been increasingly standardized to provide quality products
and service. Nowadays, people demand more diversified and higher
quality tourism products and pay more attention to the participation of
tourist activities. It is necessary for tourism operators to provide
personalized products and services to their clients. With the continuing
increase of income and changes of lifestyle, people have more demand for
recreation, travel and holiday. Tourist consumption is increasingly
becoming a fashionable act and new forms of tour constantly emerge, such
as golf tour, white-water rafting, study tour, cruise ships, adventure tour
and ecotourism.

3. Important Trends of Modern Tourism

Tourism Trends from 1950 to 1999

Since the end of World War 11, tourism has been developing rapidly
all over the world. Particularly from the 1960s, tourism has emerged as the
strongest growing industry, reputed as “economic giant” in the 20th
century, and played a more and more important role in world economy.

International tourism has grown steadily during the last half century
from 25.28 million arrivals in 1950 to 662.9 million in 1999 (see Table
1.1), at an average annual growth rate of 6.9%.

The annual increase rate in international tourism from 1950 to 1960
exceeded 10 percent. Between 1970 and 1999 the annual growth averaged
4.9 percent, remaining above 4 percent even in the early 1990s when there
was a global recession. In the span of 50 years, the growth rate declined
from above 10 percent in the 1950s and stabilized at around 45 percent
towards the end of the 20th century.



