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red-hat

Corpor ly systen 1 mrkati red- ot

The I.nnn cansstsof Mo elements: the prnlod 1 andan undern defin bk form which
1as to e compisted to the whole logo within the-act of filing n this form by hand o fhe
sespeciive contact person of the agency. The-Cl is yaieing e ol e chacir of e
difterunt handwritings of the staf members which expresses the unconventional working style of
red-hol. The visual cantepi keeps itsell open and variable and Is concefied as a personalised
Tiviig st on a straight professional basis mirrarng the approach and the working processes
of the agency and playing with the corirast befween ihe strict anu strongly organized fom felds
epresenting arganizational skils and theoretical background and the usage of handwifing
standing for creative and fexile servica salutirs.

The core values of the agency are demonstrated and practised directly within the usage of
the CI: filling out the piacehalder (and as a consequence active co-designing) af the singular
taff mermbers in front af he client before handing over a businesscard shows a (ranspasent
communication. In fetters and written communicaltion the logo acts like a signature of the hrang
and underlines the personal telation between agency and clisnt

Client; red-hot

Creative director & Designer: Alexander Egger

Year 2006
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