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Abstract

This book has put forward a brand-new idea and an original theme which is

based on the present and geared to the future: world as design.

With the unique grand design perspective, strategic views unlimited by time
and space and the panoramic vast background, the book pushes open the
door to a practical world for designing, goes through a series of obstacles of
modern designing consciousness and thoughts for the first time and breaks the
borderlines with sociology, culturology and futurology and so on. It reveals the
occurrence of designing and its nature and proposes the genealogy and ecosphere
of designs, design brands and culture, strategic designs and other concepts,
which demonstrate the role mission endowed by modern designing and predicts

the upcoming design revolution.

The discreet, sagacious and complicated academic topics are presented with vivid
descriptions throughout the book. Just like a friend, the book enthusiastically
guides the readers to go through the sacred landscape and the virgin land of the
design civilization.

In the book, there are some breakthroughs that overthrow traditional academic
viewpoints, distinctive arguments and design language expressions.The
adequate room is left for readers’ imagination, which will make the readers
comprehend and understand designing better than ever before. Besides, dozens
of international classic cases and an adequate number of pictures are shared with

the readers.

The author believes that throughout the history there are rather few people who
can understand “designing” in a real designing way. As far as human knowledge
is concerned, how far a person can move forward largely depends on how
much he can look back. Designing is directly related to human beings’ nature.
Designing is a key factor in human life. It is not easy to define designing but it
is easy to be seen. The 21st century has endowed designing with an irreplaceable
vital role. The main battlefield for designing has never been so explicit. Modern
designing is standing at the critical strategic turning point. The world-wide
financial crisis may lead to an extreme prosperity of designing culture. Though
the author has no intention to set up a system for designing, he tries to pave the
way for future establishment of independent design science and offer certain
solutions to the healthy and orderly development of modern designing and
major breakthroughs in the 21st century.

Thus, to some degree, the book elevates itself further from the previous academic

works on designing,
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