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Research on Foundation, Current Situation and Development of

Comparative Marketing
SUN Ming—gui, ZHANG Ying
(The Glorious Sun School of Business and Management, DongHua University Shanghai, 200051, China)

Abstract: With the development of international marketing, comparative marketing becomes a branch which takes
on specially analysis of common factors and differences in marketing systems and environment across —nations, and
identifying difference is the main issue of the topic. The latest research mainly refers to fields such as marketing
institutions and activities, environmental conditions, buyers behavior, methodological considerations and conceptual
frameworks, which has been lagged to the social development. Furthermore, the future research might focus on
comparative analysis of market, environment and marketing system among various nations.

Key Words: Comparative Marketing; Marketing System; Environmental Condition
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