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TO AIRBUS

Answer these questions.

bt What is the name of the
capital of Germany?

Look at the map and
name the main
industries of Germany.

_eE
%

RMANY

Why are industries
located in certain
areas?

Is there a correlation between
industry locations and water?

In which parts of Germany is
the aviation industry based?

Name some of the main industries
in China. Why are they there?

t‘:’ aviation ‘J ship building N vehicle manufacturing

@ etectronics ) chemicalsitextiles () atuminium
ironfsteel @ coal
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|ane Spencer owns a British company
which manufactures electronic
components. She has an appointment
with Daniel*Helms of Airbus.
Unfortunately, Mr Helms is delayed.
Meanwhile Julia Reichel, his personal
assistant, takes care of the visitor.

Listen to the dialogue. How does Julia Reichel make her visitor feel at ease?
Hello. You must be Ms Spencer from Electronics International. I'm Ms Reichel, Mr
Helms' personal assistant.

Yes, I'm Jane Spencer. Pleased to meet you.

Pleased to meet you too. Mr Helms has just called to say that he will be a quarter
of an hour late. I'm sorry about that: the traffic is really heavy right now. Please
take a seat ... Can | get you something to drink?

Yes, please. A coffee with milk and two sugars would be lovely.

Is this the first time you've visited Airbus, Ms Spencer?

Yes, it is. We do a lot of business with German companies, but we haven't had
the opportunity to work with Airbus before.

Then let me tell you a little bit about our Hamburg plant.
Yes, please do.

This plant began operation in 1940, long before Airbus was actually founded. It
belonged to Blohm & Voss at that time.

| thought that they built ships.

That's right, but they diversified into aircraft in the 1930s. Later on they merged
with Messerschmitt-Bélkow to form MBB and a year later — in 1970 - the Airbus
era began.

Right. So what is your contribution here in Hamburg to the Airbus production
process?

We deliver the largest fuselage section for all Airbus types.
| see. Where does the final assembly take place?

In Toulouse and in Hamburg. There is a so-called “air bridge” between the plants
of the partner companies and the final assembly sites. It's served by a fleet of
special transport aircraft, the “Beluga”.

Oh, yes. I've seen that funny-looking aircraft several times. How many people
actually work for Airbus?

The company has about 16,800 employees in Germany and 45,000 worldwide.
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And how many aircraft are completed each month?

Twenty-seven on average.
That adds up to a lot of planes!

Yes. To date we've sold about 4,400 aircraft, worth more than 100 billion US
dollars.

Does that make Airbus the largest aircraft manufacturer in the world?

Not quite, but with the new A380, we hope to establish a lead over our main
competitor, Boeing.

Read or listen to the dialogue again. What can you say about the following?
1 Airbus’ employees

2 Airbus' competitors

3 the “Beluga”

4 the A380

WORKING WITH WORDS

Find the English equivalents of these words in the dialogue.
Ir
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ENENILE

JOVIONY

SHAKING HANDS AND FIRST-NAME TERMS

British, North American and Australian business people shake hands the first
time they meet, and on meeting again after a period of time (weeks, months or
years). They also shake hands on parting if they do not expect to see each
other for some time. However, if they meet frequently, most do not shake
hands every time.

British and Australian business people usually introduce themselves with their
first name and surname. North Americans may even introduce themselves with
just their first name.

Most business people from these countries feel more comfortable addressing
business associates by their first name.

PLEASED TO MEET YOU!
Work in groups of three. Use the business cards below to introduce yourself and
each other.
George B. Wilson Head of Sales Phil Cartney 5 =
Wilson Exports Inc. Antetes Dhcter = 5
822 Third Avenue Carling Ave, 1274 —un
New York, NY 10022 Ottawa, ON KN1 7K6 o 7,
Canada -
Tel (212) B70-8953 Fax (212) B70-9151 Tel 001-613-559-4748 UA
Fax D01-613-559-2285 2
gb.wilson@swbell.net cartiey@aolca "-‘;5
Sophy 0'Connor gf_alsy Jordan
¢ i rector
Department Manager Fashion Product Development
CFIC 325 Southwest Street
4, Pembroke Gardens ML{-—E Sydﬂesy
Dublin 21, Ireland DESIGN :.lzw outh Wales 2006
Tel 435312758387 wstralia
Fax +35312758145 m T
I Jordan@kpm.au

oconnorfmegastore. g

~ INTRODUCTIO

e myself. My name

B To respond to an introdu
formal “How do you do?” — “F you do?”
informal “Nice/Pleased to meet you.” — “Nice/Pleased to meet you (too).”



UNIT ONE

O A COMPANY BROCHURE _

Jane Spencer is still waiting for Mr Helms. Julia Reichel has given her a brochure
to look at while she waits. An article attracts her interest.

Flying into the future

1 Predictions are for air travel to double
within the next ten to fifteen years.
Unfortunately, airport and air traffie
infrastructures are not expected to keep up

5 with this increase. The result: overcrowding, 35

both in the air and on the ground. Airerafe
spend approximately 30,000 hours each year
circling over airports, waiting to land. This

developing an A380 F freighter version with
a payload of 150 tonnes and a range of
10,400 km, as the freight market is growing
at twice the rate of the passenger market.

Is this new generation of aircraft just a
prestige project for the airline industry - or
will it really help to solve the air traffic
problem? We shall soon see: the first A380s

wastes 100,000 tonnes of fuel - enough fuel
10 for one Airbus to fly around the globe 800
times.

Increased use of current aircraft types
obviously cannot solve this problem. One
solution could be aircraft with 500 or more

15 scats. A new generation of jetliners offering
this capacity is being developed in order to
respond to the growth in passenger
numbers.

At present, the aircraft with the largest

20 passenger capacity is the American-built
Bocing 747-400, with 416 scats and a
maximum flight range of 13,570 km —
corresponding to the distance Los
Angeles—Sydney.

25 Now Airbus, Boeing’s European
competitor, is developing a jetliner which

will roll off the production line in 2006.

can seat as many as 555 passengers (the
extended version can even seat 650) and
cover a distance of 14,800 km. This new

30 aircraft is the A380. Airhwﬁr-—ﬂ‘

What do these numbers refer to in the article?

et e e

1 650 4 14,800
2 30,000 5 150
3 416 6 10,400




6 WORKING WITH WORDS

UNIT ONE

Draw this table in your exercise book. Fill in the missing nouns and verbs from

the article.
T TP RUR e, | verb noun(s)
to predict prediction to compete =
S expectation L development
to increase e to grow e
to solve L to produce e
LN response

English
1,200
155,000
1,000,000

I9VNONVY

2.35

1,000,000,000

HOW TO SAY AND WRITE NUMBERS

Written as words

one thousand two hundred
one hundred and fifty-five thousand
one million

one billion

two point three five

B In English, a “point” is used for decimals and a comma is used to separate blocks

of three digits.

7 FINDING OUT THE DETAILS

STUDENT A: Look at the information card on the left below (“Airbus A380").
Complete the card by asking Student B for the information you need.

STUDENT B: Tumn to File 6 on page 121. Respond to your partner's questions.

Now swap roles for the card on the right (“Boeing 747-400"). Student A should
use File 1 on page 119.

Airbus A380
overall length
height

wingspan

number of engines

passenger load

or (extended version)

flight range
cruising speed

fuel capacity

max. takeoff weight

first delivery

24 m

555
650

Boeing 747-400
overall length
height

wingspan

number of engines
passenger load
flight range
gruising speed
fuel capacity

max. takeoff weight

first delivery

64 m

416-524

11
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MAKING COMPARISONS ——

Work with your partner. Compare the Airbus A380 and the Boeing 747 -400 and
say which aircraft:

1 is bigger

2 can carry more people

3 is heavier

4 can fly further without refuelling

5 has more engines

6 was built first

GETTING TO KNOW THE COMPANY  — ———
At last Daniel Helms arrives. He rushes in to greet Jane Spencer.

1 Listen to the dialogue. Who takes the leading role in the conversation? Why do
you think this is?

2 Draw a table with four rows in your exercise book. Then listen to the dialogue
again and take notes for each of the companies.

Company organization
Employees
Products

Turnover

BUSINESS NM&E.S\

pany (GmbH). These companies are owned
up to 50 shareholders.

Co mpany (AG). These companies sell shares
se companies may be “closed
nbH) or “open corporations” (AG).

med Company. The Australian and South
ent of "Ltd".
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PRESENTING A COMPANY : : o

1 Listen to the two dialogues in this chapter again. Write down useful
expressions for introducing a company.

EXAMPLE:
The company has about 16,800 employees in Germany and 45,000 worldwide.

2 Suppose you are working in a company. Now you have to introduce your
company to a visitor: what information will you give? Use the word spider to
get some ideas.

PROPUCTY _—  — SUBY IR ARIES
TVRANOVER - M Loy oy
LotATION ; (wyToMERS
EXAMPLE:

Our company is a manufacturer of office equipment. We have offices in Beijing and
Shanghai and we have subsidiaries in Singapore and Malaysia. The company has
about 500 employees worldwide. Last year our turnover was 150 million dollars ...

GRAMMAR YOU CAN USE TO .. TALK ABOUT THE PRESENT

1 We do a lot of business with German companies.
2 Julia takes care of the visitor.

3 The traffic is really heavy right now.

4 Predictions are for air travel to double.

5 Jane Spencer is still waiting for Mr Helms.

— MR ( Simple present )

§ REENRRIMGE. %M. BEENNNE DTURRHESIRE, MR
ENETHOREE, (1-4)

B NEBHE= AR he/shefit BF, WERHEEM -5 A -eso — R0 s, Bl
BT )y BROEEBIE y B, B0 -es; UAEFEI y SRNNISN
EEM-s; Blch, sh, s, x, o BRNTHFN -es0 (2)

[ ] %iﬂiﬁ& be hid, RETBEARGBATLAFTA is, am, are FILIFE,

3, 4)

W #70  Present continuous )

B NE#EHEREH AR EERTODEREENTTR. (5)

§ BZE# T BBEhE be ENER (am, is, are ) NIFMESEMA. (5)

PRACTICE

Use the words to make complete sentences. Use the simple present or the present
continuous as appropriate.

people / in meetings / often / business cards / exchange

she [ not / work [ normally [ with other firms

right now [ order / spare parts [ | / British company / London

he / come [ late [ always / meeting / new customers

competitor / at the moment / new product / develop / our biggest

no / car / production line / at the moment [ roll off / due to strike

my company / goods [ produce / Asian market

my boss [ visit / currently / in Hungary / our subsidiary

G~V EWN e

13



@A’RBUS COMMONALITY
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Advanced materials

1 INDUSTRIAL COST REDUCTION 2
Read the article. What are the advantages of the commonality method? Make

a list.

Right from the start, Airbus developed a system
of commonality for airframes, for on-board
systems, for cockpits and for training and
handling characteristics, This similarity berween
the different aircraft of the Airbus family reduces
training, maintenance and operational costs
substantially.

Pilots, engineers and cabin crew only need a
minimum of training to transfer from one
aircraft type to another. Pilots, for instance, are
able to fly different Airbus types with only one
qualification, since the cockpit layout is virtually
identical between different types.

This “common design philosophy™ was taken
further in the mid-80s with the “fly-by-wire
family”, which meant that the next product

range shared similar on-board systems and

30

almost identical handling charactenistics. Thus
crew training courses could be reduced from 25
working days to one or two days,

This mobility between aircraft types also lcads
to greater job satisfaction amongst crew. It
offers more balanced workloads due to a wider
range of routes and aircraft, Cost savings are
achieved through enhanced crew productivity
and the ability to schedule different-sized
aircraft for the same routes withour creating
crew scheduling problems.

Finally, significant savings are possible
through reducing stocks of spare parts, with
common parts accounting for as much as 95 per
cent of each aircraft in the single-aisled Airbus

family,

2D_LS_C_I.L$_5.L0_N_

Discuss these questions with your fellow students.

1 Commonality is one method of cost reduction. What other methods are there?
2 What other industries could benefit from such a commonality approach? Think
about the automobile industry, for example: does it use similar strategies?

3 Do you have any other suggestion on cost reduction?



ROLES AND RESPONSIﬂLlTlES
AT MEDSET

1 WARM UP

Look at these different places of work. What are the advantages and
disadvantages of each of these workplaces? Which one would you prefer?

Open-plan office

i Construction site Design studio



