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Abstract 3

This volume is the Volume of Merchandise-Service Market
of the book Shanghai Markets Towards the New Century. The
volume consists of five chapters under the titles of : Agricu ltural
Product Market, Daily Industrial Product Market, Life-Service
Market, Traveling Market and Cultural Market. Each chapter
starts from an introduction of the general theory, and goes on
with a systematic description and analysis of the development,
the present situation and the future of each market. The volume
lays particular emphasis on the Traveling and the Cultural Mar-
~ kets,as these two are the fast-developing markets since 1978,
which are‘qﬁite characteristic of “Shanghai featrues”.

This volume is substantial in its background information and
novel in its contents. The statistic data closed up to 1996, with
the attachment of the latest rules and regulations of Shanghai

and China relating to relevant markets after each chapter.
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