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1.1 play an important role
EEENER

B8 | rote(a B AE M PR A €. B8 He plays the

role of Hamlet. ({E MBS W E ) 551 H H“4E
M e R IYAE -

g"I‘E',“l Advertising plays an important role in giving

information on the products.

FEENMDEREE T HEEREMNIEM.

2. Advertising plays an important role in promoting
the sales of goods.

FEMRERSHHEREERNER.

important XM ERF BN AN HHEMBES

1A, 4 useful &,
Exercise
Fill in the blanks with the most suitable words ;
1. Advertising plays influential in the sales
of products.
2. Advertising plays indispensable in promoting
the goods.
— 2
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1. 2 provide (information) for (consumers)

HCHBE RMUUERD

I

88 provide(») {4, HIE R 5 A E 4} i8] (preposition)
BN B . provide information for consumers J U B
B i, provide consumers with information
P15 1. The Consumer Council provides useful information
: about the products for consumers.
| HMETRSYHREREREROEREL.
: 2. Advertisements should provide exact infotmation
on the products for consumers.
FFENBEREREEIVERER.
!
i
Exercise
f Fill in the blanks with the most suitable words;
; 1. Television a channel the merchants to
¥ promote their goods.
<
! 2. The “Choice”magazine useful on the
A
‘»ﬂ products the f
| !
i ,
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1.3 persuade customers to

ﬂmﬁi

UiER persuade (») X\ B, 1% AR

i),

. The function of advertisements is to persuade

customers to buy goods.

FEMERR RN R E LR,
2. Advertisements try to persuade customers to spend

more money.
FCEERRRELZ ZHR.
3. In order to persuade customers to buy their

products , advertisements stress the usefulness of the
products.

AT AR R L L TR R AR S
R,

Exercise

Fill in the blanks with the most suitable words .

1. It is not easy to . to buy the products.

2. Mérchants should not to buy goods by

exaggerating about the products.
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1. 4 appeal to more customers

Ro(EHEME

mﬂﬁ appeal (v) to X‘j‘“'"‘:ﬁuﬁ%ljj

L|9ﬂ‘ﬁj 1. Advertisements aim at appealing to more

customers,
JTEMEBNETRSIME.

2. Products appeal to imore customers because of -
their unique properties.

B R AU RSH S RERSBE.

3. Some products appeal to more customers not by
advertisements butf by good qualities.
FRBmARE EEXRIIME, W2 &
BB

Exercise

Fill in the blanks with the tost suitable words.

1. Some advertisements : more customers with

catching phrases.

2. Qur products because of their

superb qualities.
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1.5 exaggerate the usefulness of
| FARR |
L exaggerate(V ) &k ; usefulness(n ) fE B, HR
!
ﬂﬁ' 1. Some advertisements exaggerate the usefulness of %
their products. ﬁ
80T 5% KR R ;
2. Merchants should not exaggerate the usefulness of
: their goods. They should give the right informa-
g
tion.
BAARZE KR HR. ViZRETERNE
B
» 1 :-:.
usefulness A] B B fik 2 5 B0, W1 merits (K, 1) .,
Exercise
Fill in the blanks with the most suijtable words, &
1. Advertisements often the merits the goods. *?
2. Consumers are easily misled (& Y ) by advertisements which
: the of the products.
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1. 8 stimulate more spending

R BH

Likid stimulate (») %0 38 , &% |1 , 77 9] H§ encourage;
spending (») 18 B . 85 . 78 v] J§ consumption
Vil 1. Advertisements can stimulate more spending.

] T AR BT 3

2. Advertisement aims at stimulating more spending. It
can even change luxuries into necessities.

TEERMER. EEZWUEE SRR E
b G il o

stimulate mote spending 8] L) M & g%, encourage more
consumption , & ¥ K AHE .

T T

Exercise

Fill in the blanks with the most suitable wqrds .

1. The aim of advertisements is to

2. Advertisements aim at increasing sales. They want to

more

e i e .




1.7 increase the cost of goods
308 0 7l o R

iy

VB | increase () 1, |2 XA decreases cost(a) iz

1. Much money is spent on advertising. This increases

the cost of goods.
KEBESBHT & AEHEHR AN,

2. Although an advertisement increases the cost of
goods, it often brings about an increase in sales and
production.

BERMTEWINT B R B Xt T
ioR: =R iR Y P11

3. Although an advertisement increases the cost of
goods, it can popularize a product.
CBRETTEMINTASMMREHX AR

(=]
ad -

Exercise
Fill in the blanks with the most suitable words .
1. Advertising increases of products.
2. Advertisements the cost of a product. However, this

can be compensated for by an increase in sales.
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2. Examinations




