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];urism and Culture

Tourism develops culture. It broadens the thinking of the trav-
eller and leads to culture contact between the hosts and guests from
far-off places. This can benefit the locals, since tourists bring cul-
ture with them.

Tourism may help to preserve indigenous customs, as when tra-
ditional shows, parades, celebrations and festivals are put on for
tourists. The musicals, plays and serious drama of I.ondon theatres
and other kinds of nightlife are largely supported by tourists. Such
events might disappear without the stimulus of tourism to mainain
them.

On the other hand, tourism often contributes to the disappear-
ance of local traditions and folklore. Churches, temples and similar
places of worship are treated as tourist attractions. This can be at
the expense of their original function: how many believers want to
worship in the middle of a flow of atheist invaders? Who would want
to pray while curious onlookers shuffle to and fro with guide books,
rather than prayer books, in their hand?

Tourism may bring other indirect cultural consequences in its
wake. Tensions which already exist between ancient and more mod-
ern ways may be deepened by tourists, ignorance of local customs
and beliefs. Tourists, if not actually richer, often seem more well-
off than natives. The former may therefore feel superior, leaving the
latter embarrassed about their lifestyles. The result may be an infe-
rior feeling which hardly helps the sense of identity which is so im-
portant to regionetl culture. The poverty of a locality can look even
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worse when contrasted with the comfortable hotel environment
inhabited by tourists. Prosperous retired or elderly tourists from
Britain, where the average life expectancy is 75 years, may well
generate resentment in Sierra Leone, where the local population can
expect to live to no more than 41 years. The relative prosperity of
tourists may encourage crime. In The Gambia, unemployed young
people offer to act as “professional friends”—guides, companions or
sexual partners in return for money. When the tourism season is
over they can no longer get wages'that way so they turn to petty
stealing from the local populace. All this affects the local social life
and culture adversely.

Cultural erosion can also take place at more subtle levels. Greek
villagers traditionally prided themselves on their hospitality. They
would put up travellers for free, feeding them and listening to their
stories. To take money would have been a disgrace. That has
changed now. Tourists exist to be exploited. Perhaps this is hardly
surprising if the earnings from one room rented to a tourist can ex-

ceed a teacher’s monthly salary.

. indigenous a. A<M, LA KA
. folklore n.  RA#; RIEE U ; R

. atheist n. JTHEHE

. Sierra Leone n. ZFEHrF|H (PG —H)
. the Gambian. RXEE(FHE—HFH)

. populace n. PR KR RR;EEHH®
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I . Choose the one which is closest in meaning to the underlined
part.
1. The good news was a stimulus to all who heard it.
a. something that excites
b. something that depresses
c. something that encourages
d. something that upgrades

2. Poverty, disease and ingnorance remain major world prob-

lems.
a. lack of hope b. lack of knowledge
c. lack of confidence d. lack of faith
3. Rose does not live in our locality.
a. house b. city
c. district d. land

4. Fishes and certain mamals, such as the whale and the dol-
phin, inhabit the ocean.
a. swim in b. breathe in
¢. live on d. live in

5. You must not bother the headmaster with such a petty mat-

ter.
a. Serious b. unimportant
c. childish d. numerical

6. Don’t be discouraged by adverse criticism.
a. homogeneous b. appreciative
c¢. unfavourable d. destructive

7. The subject in the painting is famous for her subtle smile.
3




a. difficult to paint b. difficult to colour
c. difficult to dye ~d. difficult to describe

I . Fill in the blank with the proper form of the given word. Make
changes where necessary.

1. stimulate, stimulant, stimulus

a. Exercise the flow of blood.
b. Athletes are forbidden to take before a race.
c. Light isa to growth in plants.

2. locate, location, local, locality
a. The two farmers were discussing the weather in the
dialect.

b. There are no hotels in this

c. The company wishes to its new factory beside
the river.
d. The of the house is near the highway.

3. erode, erosion

a. Soil conservation is intended to curb

b. The heavy rains had the top soil on the hills.
4. hospitable, hospitality

a. The natives are noted for their

b. They were often invited in by the farmers.

5. ignore, ignorance, ignorant

a. He is so that he cannot write his own name.

b. The immense of these people was really sur-
prising.

c. Joe completely all these faults as though they

never existed.




1. Match the words in column ( I ) with the corresponding expla-
nations in column ( I ).

(1) (1)

1. sexual a. who sb. is; what sth. is

2. originate b. following as a result

3. consequent c. live in

4. identity d. unimportant

5. resent e. going against; opposing

6. locality f. of sex or sexes

7. petty g. feel angry or bitter at

8. inhabit h. a place or location

9. stimulus i. the state of being ignorant

10. ignorance j- gradual destruction or removal
of sth.

11. erosion k. friendly, welcoming behaviour

towards guests or strangers
1. sth. which is the cause of ac-

12. subtle o

tivity
13. hospitality m. delicate, hardly noticeable
14. adverse n. begin




A Love-hate Relationship
between Amerians and Business

Americans face what might be called a lovehate relationship
with business. People tend to admire the drive and cleverness of
business people and the material benefits of their endeavors. Howev-
er some people harbor an image of the business person as a greedy
manipulator who will stop at nothing in the never-ending pursuit of
profit.

Take the role of advertising as an example. In the eyes of the
business world and of many economists, advertising serves an indis-
pensable function. It helps consumers to choose among competing
products. Also, by spurring demand for products, it extends the
possibilities of mass production and thus leads to economies of scale
and to lower consumer costs. Indeed, advertising is sometimes de-
scribed as“the engine of prosperity”. From another perspective,
however, advertising goes against important social values. It coun-
ters moral and religious teachings that urge selflessness. It creates
false “needs” and encourages waste.

This inevitable tension between business values and other social
values often spills over onto the political stage, with the institutions
of government struggling to resolve a point at issue. Should there be
limits on the types of products that business people can advertise?
Should advertisers be forced to mention the hazards as well as the at-
tractions of a product such as cigarettes? Should advertisers be re
quired to prove their glowing claims?

It would be difficult to overestimate the role of business and in-
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dustry in underpinning the democratic political system in the United
States. By spreading economic decision-making among many levels
of society, the American economic system has helped to avoid the
concentration of political and economic power in a few hands. By
providing a constantly expanding “pie” of material wealth, business
and industry have helped to smooth out the inevitable conflicts over
how the “pie” should be divided. Political debate has generally fo-
cused on how to fine-tune the distribution of wealth, not on drastic
proposals for change. This does not mean that all Americans are sat-
isfied with things as they are: many are not. But thanks to the
wealth provided by business and industry, Americans have been able
to think deeply about their difference with a certain detachment,
largely avoiding the desperation and extremism that are the enemies

of democratic discourse.

1. hazard n. E@.;ﬁilﬁ
2. underpin v. SRR (FE—30 3 0IEF) AL

3. discourse n. Hit

I . Choose the one which is closest in meaning to the underlined
part.
1. The girl made an honest endeavor to do the work right.
a. intention b. configuration
c. promise d. effort
2. Do you know how to manipulate a computer?
a. stimulate b. repair

¢. operate d. fix




3. A company may advertise its products by means of newspa-

pers, magazines, television and boarding.
a. make its products known
b. announce its products
c. broadcast its products
d. make its products expensive
4. The price increases were passed on by the firm to the con-
sumers.
a. persons who repair things
b. persons who buy things
c. persons who sell things
d. persons who manufacture things
5. He detached his watch from the chain.
a. braced b. fastened

c. removed d. boost

I . Fill in the blank with the proper form of the given word. Make

changes where necessary.
1. economy, economic, economical, economics

a. We need a rational system.
b. She has to be very because she hasn’ t much
money.

c. These are the two forms of socialist
d. This is one of the basic principles of socialist
2. produce, product, production, productive, productivity
a. Through irrigation the desert was turned into
land.
b. Many men are employed in the of coal.
c. The installation of this machinery has doubled the




of the mill.

d. They must have new markets for their

e. They’re thinking of a new synthetic fiber.
3. advertise, advertisement, advertiser

a. An pays for a product, event or job vacancy to
be on television, in a newspaper, or on
posters.

b. People things which they wish to sell.

c. The store has an in the newspaper of a special
sale.

4. manipulate, manipulation, manipulator
a. I had bent to watch the mechanic’s
b. The minister was an expert financial
c. The job of a manager is to and control a com-
plex system.

5. consume, consumer, consumption

a. An automobile gasoline.
b. want better, safer products.
c. of cotton increased even after it rose in price.

6. detach, detachable, detached, detachment
a. The handle of the saucepan can be

b. The wreck was caused by the of two cars from
the train. |

c. A house is one not joined to another one.

d. This coat has a lining.




Il . Match the words in column ( I ) with the corresponding expla-
nations in column ([ ).

(1) ()

1. endeavor a. standards of good behaviour

2. pursuit b. handle or control {esp. a machine)
skillfully

3. morality c. large, heavy and solid

4. drastic d. having a strong or violent effect

5. detach e. attempts at achieving

6. massive f. effort, attempt

7. advertise g. person who buys things or uses ser-
vices

8. consumer h. make (sth. for sale, etc.) known
to the public

9. productivity i. rate at which goods are produced

10. manipulate j. seperate
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