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Gibson Girl
TR

Gibson Girl was the personification of the feminine ideal of physical attractiveness as
portrayed by the pen-and-ink illustrations of artist Charles Dana Gibson' during a 20-year
period that spanned the late 19th and early 20th century in the United States and Canada. The
artist saw his creation as representing the composite of “thousands of American girls”. From
this combination, Gibson Girl was tall, slim, with a plump chest and hips. She was dressed in
a corset, with an exaggerated figure. Her neck was thin, her hair was modern and fluffy, which
was piled high on her head. She was wearing a hard shirt, her soft hair in a bun under a big
feather hat. Her image reflected the transitory beauty of the West in the late 19th and early 20th
centuries.

In addition to the elegance and beauty of Gibson Girl, in spirit, she was calm, independent,
confident and pursued self-satisfaction. Men were captivated by her appearance, and they would
follow her everywhere to try to satisfy her desire, even if it was ridiculous. Gibson Girl showed a
calm confidence that could overcome any problem. When Gibson Girl appeared, America was an
optimistic country. Wealth was booming, and it seemed that life would only continue to get better
and better. Gibson Girl represented a modern woman with a lot of independence and was not
controlled by men. It was this spirit that awakened the romantic ideal of the women at that time.

As a symbol of pop culture, Gibson Girl was a member of the upper class and always
dressed in the latest fashion. She was also a new and more athletic woman who could ride in

central park, exercise regularly and be free to enter the workplace. Gibson Girls” influence on
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pop culture was undeniable. Her image permeated popular culture, such as wallpaper, porcelain
plates, matchboxes and umbrellas.

Gibson Girl was a more popular version of the new woman who endorsed women’s desire
for progressive social and political change. Women copied her dress and her attitude and her
persona representation were also copied. Women began to realize their value and potential were
so much greater than the limitations society placed on them. They could and should be allowed
to participate in previously forbidden activities, such as sports and voting. They also began to
ascertain an awareness of their power women possessed over men. They undermined the old
model of social order, demanded equal rights to education and job opportunities, and progressive
reform, sexual freedom and the right to vote.

Gibson Girl created the perfect woman combining traditional female beauty with the spunk
and wit of American youth. She was the “spirit of the early 20th century”. She remained a

constant ideal for over two decades. Gibson Girl reflected an important page in social history and

provided a peek at a period of traditionalism that had been lost.




New words and expressions &ids&iE

personification [pa,somifi'kerfn] n.  AM&fk: LA
illustration [ 1lo’strerfn] 7. 4[4

composite ['kompozit] n. A, R

plump [plamp] adj. £ili; ABRERY; FEFH; TR
corset ['kosit] n. (AL ARFESIARY ) B S MK
fluffy ['fiafi] adj. HAHKEY, BEHER: BT

bun [ban] n. (&L FH)) RS

transitory [ 'treensatri] adj. FEEHY, FEMRENHTA)
captivate ['keptivert] ve. #fFE, K

athletic [20'letik] adj. {AREEER; 1TahEEER
permeate ['pa:miert] ve. & vi.  RI®; Efi; BA; BiE
endorse [n'do:s] ve.  BE[a]; 4%

persona [pa‘sauna] n. A¥Iffifa; [ ] TES
representation [ reprizen'tet/n] n. FF; Bk KL FY
ascertain [ @sa'temn] ve. Frin, WiE, M

awareness [ ' weonas] n.  ZZ9E, WEAE, FiH

undermine [ Anda'mam] v. ZHHIE; HEBWAE S
spunk [spank] n. <JEIF > BHL; B, BE

peek [pik]n. —H, FH—HR

traditionalism [tra'difanalizom] n. 1%+ X

Notes 8

Charles Dana Gibson Z/RER - IAH - H5HH

B K - EHRRRZEEFE R ANMAEEER. 9L 05K, ik (£E)
RENGEEPAER T —AEHk, HENEREAHR. A FERRE, BR—4HFAEAY
WY, RO, EBARK—REEY, ERFERLH, LBEXE, ZRMBBKZ A
LTBETT, YHBMTEZNRE, HEENFEERELRTRTHE, BEIeE, X
AMIBBEEH MR HNLH. “THALE” REZEHFLABENEY, HlIWARAE
F-HAERAHPRERERANER, “SHRLH” REFEWHM L EEELEL
HES20HLZRAEHRE,
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Flapper Girl
e gl

Those behind the fashion are far more interesting than fashion itself because fashion itself
is a chronology. From 1919 to 1929, the ten years between the end of the first World War and
the beginning of the great depression, was known as the “Jazz Age” or the “Roaring Twenties™'.
It was said that Jazz Age was put forward by the writer Fitzgerald® and we could see it from his
masterpiece the great Gatsby'.

Fitzgerald once summarized people’s characters at that time as “All Gods have died, all the
wars have been over, and all the faiths have faded away”. In this era, young people began to think
about the meaning of life. Flapper Girls had their origins in the period of the Roaring Twenties,
when the social, political turbulence and increased transatlantic cultural exchange followed the
end of World War L.

Flapper Girls were a generation of young western women in the 1920s who wore short skirts,
bobbed their hair, listened to jazz, and flaunted their disdain for what was then considered
acceptable behavior. They were seen as brash for wearing excessive makeup, drinking, treating
sex in a casual manner, smoking, driving automobiles, and otherwise flouting social and sexual
norms. Accompanied by the pursuit of material and hedonism, the emergence of Flapper Girls
had its specific significance of the time.

The most famous mark in 1920s was probably the BOB*. Women were popular with short
hair, which was basically the first revolution in history. At that time, fashionable girls cut short

hair, wore masculine clothes and tried to lose weight. The prevalence of BOB also reflected



women'’s yearning for freedom and independence. Flapper Girls were also happy to bring a hat
called Cloche Hat’ on their heads. Cloche Hat was like a broad rounded bell, so it was also called
“bell cap”. In addition to the hat, Flapper Girls also loved the bright diamond hair belt, and the
jewels of the time favored the adornment of Art Deco® style. Art Deco style used in fashion had
many geometric composition with brilliant color, which presented a kind of colorful decorative
texture,

The most representative of the Flapper Girls’ dress was a sleeveless dress, a straight line
shape based eylinder loose waist, which emphasized the design idea of low waist. The clothing
was on the stack with tassels, feathers, sequins and other elements, bright and luxurious. Fur
was the heart of the design in 1920s, whether the upper class celebrities or ordinary woman
would have the collar or the skirt with a circle of fur. Fashion icon was always the object of
imitation. Coco Chanel” was a fanatical pearl lover. Her favorite costume was to twist the long
chain of pearls around her chest and created a strong visual effect and under her lead, long chain
pearls became another sign of Flapper Girls.

Wearing exaggerated gorgeous hair ornaments, multi-circle winding of the pearl necklace
and BOB sultry look was the classic image of Flapper Girls in 1920s. The images of Flapper
Girls reflected that young women after World War I were reluctant to return to Victorian era® and

they did not want to return to the traditional and conservative old women. Flapper Girls brought

us not only gorgeous fashion, but also the progress of the time.
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New words and expressions &if&Eis

chronology [kra'npladsi] n.  4F{U; 4, KFHiC
turbulence ['t3:bjolons] n. W&z, LEFEL
transatlantic [ trenzot'lentuk] adj.  KIGFEHEIFAY; BB APEPER,; £EM
bob [bob] vr. B¥%E (k%K )

flaunt [flo:nt] vr. 208, 28, M

disdain [dis'dem] n. #HH, FEHE

brash [breef] adj. 558K ; #HEH

flout [flavt] ve. B ; Hi; BFF

hedonism [ hi:donizam] n. 45 £ X

masculine ['measkjolin] adj. 55 7HERY; BHPERY, HEPERD; 1555 A
prevalence [‘prevolons] n.  ifT; Befr,; Wi
yearning ['ja:nm] n. &,

adornment [a'do:nmont] 7. E4f, MG

geometric [ d3i:a metrik] adj.  JU{iEMHY
composition [ kompa'zifn] n. &

texture ['tekstfa(r)] n. TR, FEHb

cylinder ['silmda(r)] n.  [Al#E; [ kA

stack [stek] n. 2

tassel ['teesl] n.  H; HSRIRDY

sequin ['si:zkwm] n.  ( KR EEIFTE ) NAE H
fanatical [fo'netikl] adj.  FFHEYT; AEM

sultry ['saltri] adj. PEER#)

Notes &

1. Roaring Twenties MIEERY 20 &

WM 20 FRIFIEE (2 XEFmE kL) 0L 20FRE—HH, ETREEME
BEREERA T ALK, X—HPaEHRE "B AR, WAAKRXE “FE L&
AERHER", XEELRE-RWALHERFTR-HRGFE, MERBLRHIREHY
HEAMEE, HFTECHARLUBREA, RELIFH - FLFAINEE T EHL
%, EX-—HUAKAARZR HH L AGE, AAAAHI LR, RAEENHEFER

GERE, DRAE R RS EERNELESS AR SR,



2. Fitzgerald FERAHIE (B1.1)

ERANEREF20HMLZ20FRXFREENLFTA. 2 “BEH—RK" (The Lost
Generation) MR FRRZ —, 8 “BEEHR" WEDFA. E0FFHUFELES, #
RRTATIARHERUICKERE) $#H, ARUI0SBEARNRKFRTXMARHE
W EHEARSY. EXANECEIRERYHHRNGRZERE E “RE2HPK, HHAEE"
WER, FRAZAEXNIHRE, “—WHKEERL, —VHLBENT, —WEALES
B EHAAGERNF R S B XN ROTLBERZ PRESLEE T R RE S
R, WRREWEZEEEENEERAE, thBRALE, BRAZERNFE L, Wt
IRANETMEAREET, EEMHARBH 4 B Xy XRH. FRATENHMLFR
ELEAAHMRUBREHRERIES, RIIFHR, L, Y TERBCHEBRIHTHEM
KA, s “EELH” RAFXALENMLHFEFFE.

3. The Great Gatsby ( T ARHIZERELL )

(T rmbyERE) BREEERFRARAECEN L0 ML 20FRGAATRKE HH
FE PR, HRT1925%, EAANERY - FEAR - NRFHNRETH, B4BEH
AR AAS. ELTHINAKERFEE - . 84—F%H, X TIFFaEHF, HEL
AP ER. TRLUBBEZDHEERFERENEN PR, BHELKLT AL T
$o TR, EXNEKGERFETT —ERFLHNE, SHVBERBHNEETRENR. g -k
YREFLFEIH TEFHRAEN. BEFEFERAT LROHE, FEMTERL, HK
hERABEST. ZDRRBT LEHL2ARAWNARARZNRBE Q. ( TARBFRL)
- EE T ERANEEZEIARXFE L LA, ERARI20HL204FK “BLHAR" A
FAM “HEN—R" HREERZ—. LR, XEFARNBETFEEXEFLRTPHY
—HHREF O, (TTRGFRIL) BES AL, HUEARMERETES.

4. BOB gk (E1.2)

19134, £4WMEFFBELH - 4 (Irene Castle) BHERBHERKARE,
R TAFABERE, ZANITHRBEYNAEZHH - BER (Colleen Moore) Fu i 5
i - A8 % (Louise Brooks) Y44 FRHFATH K, My HE B LR NRFRE, 201
205K, REALRAFRRKE M, TAREELFRCEERME, HLBITHRSE,

5. Cloche Hat 218 (E1.3)

HHEE— R NLE, hEEAFRFH - % (Caroline Reboux) # 1908 4 it,
02204 KE 193B3FMATTRE, HEMKBKIERLR “Cloche”, X “#7. 208420
FERPH, WEWLPHWEL. K E KD &R,
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6. Art Deco EIHZARNE (B1.4. B1.5)
EMEARBHEERAZRA B A FAhELE,

B AL Ok ST

4 i 7 %8 Stk B oA PE

K&, MEEENNMEEE, RGEARSEEPEA 7 HUART ELEINHEVE, W
RWLE., ik, e, 56, EURTALEARNEE,. RaefdFmes, EHET
BB E, RMEARRNGNAAFTEXEAL EDH N TR E AL (Chrysler Building )

7. Coco Chanel &Ja] - &)L

T - FENREORLH YR TEA Y2 —, WAt H IO B kTR A (R
AF ) FA0HLHEPEHAH100AZ—
8. Victorian era #ZFITAT(E

HEEFTHAHHBEREXAHLIBIT~1901 4, WELFA T LT GR B, x—at
WA RAXFENE LMK, £ 5A TR TFRERRAN S P HOAR

E1.3 g

1.4 ENZARKBEZR
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