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PART 1

PRELIMINARY CONTACTS

BEFORE CONCLUDING A DEAL
YACTb 1 TIPEJBAPUTEJIBHBIE KOHTAKTDI
C HEJIbIO 3AKJIIOYEHUY CIEJIKH

o+ —ER 5y

% 2T A TR A P S

ADVERTISEMENT (ADVERTISING)
PEKJIAMA / PEKJIAMHMPOBAHIIE /

R A

1. &R A

advertisement at an exhibition (a
fair)

pekJaMa Ha BbicTaBke / Ha sipmapke [/
BEZEESS /T g
advertisement coding
KOAHPOBAHHE PEK.IAMB!

T

advertisement for inventions and
technical achievements (press-
release)

peRJIavd {H300pCTeHH B TeNHHYCCRNY
aoctiwentit / npece-peans /

A WTRE AR R Gl IR ED
advertisement for licences
DeR.1ava 11111u|’mi'1

Yo RNRLNTE (VAN R 1%

adv ertlsemem m a magazine

HHD 51

peKJaMa B K\pHAJIC
REEFMITE
advertisement in foreign trade
peK.Jama BO BHellIrel Topr().mé

GO EOHT E

advertisement in press

peK.1asMa B jipecce

) ERr

advertisement in the selling area
(market)

pER.1ava Ha MeCcTe Hpo1ami

HifkHh Giikg

advertisement of a firm
dhupMeHias peslava

ZNEDI NI ST

advertisement of (for) a fair
PDCR.IAMA SIPMapPRH

AT

) s b KRt



[

advertisement of (for) an agency
PCRJIAMa iil‘(‘I{T('THa
(CHEAE T 05 A by il
acdvertisement of (for) an exhibi-
tion
PCRIAMI BLICTABKH

!'Hi/\h’i‘(/] . ﬂ‘).n””)
advertisement of goods
PCKIdMa TOBAPA
T A R R AL
advertisement of goods to pro-
mote merchandise
perIaMa 404 TPOIBHARCHHS ToBapa
HEHI AR
advertisement of measures for
market stimulation to increase
sale
PCKIAMA MCPONDHITHIT O CTHMY. THDO-
Bat chuira
e dE i tm E S R !
advertisement of retail trade
pcmaua pn'smwnm‘i TOPIOBIN

, !t.] N2

advert:semcnt on the radio
PeKIaMa 1o pauo
R TR I 2 ¥
advertisement on vehicles
POKIAMA Nd TPANCHopTe

A4 Y
advertisement release
BHEINVCR POK TAMLI

RN
advertisement
track

with a  sound

O3BVICHHAST PEK.IAMA
{l-J!‘i"l W
advertising a firm
DCRIAMUPOBAHHC DHPMbI
OR/ASEIR (EE AN+
advertising agency
AFCHTCTBO 110 PeR.JaMe
FUdi ko e, fU
advertising licences
péma\mpm;annc JHHCH3HI
P G el E IR B
advertlsmg office
DKIPO PEK.1aMbI
RS
advertising organization
OPFAHH3AatHY 10O PCRIGMUDOBAHH)
AR LR oA
advertising poster
L1dkdTHAs! peKJaMd
I F I
advertising research
HCCIC10Balie pekJavbl .
VU ol
advertising services
VEIVTH B 0GIACTI POK.1aM b

ik %
advertising through mass media
PCRAMIPOBAHHE

cpecTiaMit asidop-

Matiin

W E A7 S R B A LR
l:'JJ._ffﬁ\’f_',fy&ﬁ'l rf“ 11"("
advertising through (on)
and television

racto

DCKTAMIPOBANNC ¢ HOMOLLIO PAIHO |



-

TCICBHACHIS
PUIRR A ri R LIRS VO RN [
advertising through the press
PCRAANMPPOBAITIC Hepes Hpecey
WL AR PERE 70 AR
allocations for an advertisement
ACCHINHOBARHS Ha PCORKJIAMY

S 1 N A o

animated cartoon advertisement
MM IBTHILTHRAQTIHOHBGS PeR.TaMA

Ay

artistically designed advertise-

ment
NN IOKRCCTBCHHO GGOPMACHHAH PeKIaMa
W AT AR,
artistic merits of an advertise-
ment |
NVAOKCCTBEHHLIC 1OCTOHNCTBA Pek.Ia-
Mbl
HMEARME
audm—vlsual advertisement
GV THOBRIVAILIRAS PeRaava
)i
book advertisement
KHHA A POR.TOME
h ’ﬁu h :}1
character of an advertisement
NAPARTCP POR. 1D
I I PR
coloured advertisement
HBCTHAY DCK.AMA
)
commercial
ment

(trade) advertise-

KOMMCPHCCEAS! POR.1aMa

mb

consumer-oriented advertising
HANPABICHHOC HA (OTPCOHNTE.IS PCK-
JdMHPpOBalHe

FRAF o A b r) i ELE

cost of an advertisement
CTONMOCTh PEKIAMbI

L‘jt_
"5 %

demonstration of an advertise-
ment
ACMOHCTPALHS PeK.I2Mb)

) 5 iﬁﬁﬂl\'

development of an advertise-
meitt

PA3BHTHC PCR.JOMbE

Al

direct mail advertisement
HPHMEH NOYTOBAH PCK.idMa
FLEEME )

distribution of an advertisement
PACHPOCTPAHEHHE PCR.IAMDI-

P RAT

d()I]]E‘StIC advertisement
BHVTPRCHHAH PCK.Iava

GICTA OSSN

effective advertisement
HpHCKTHBIASI Ppekaava

R (0T
effectiveness
ment

of an advertise-

IPPCRTHBHOC T POK. KM

R

effect of an advertisement



3G GCRT OT PER.TAMD]

A (ORI AN (R H T}
exhibition advertisement
BLICTABOYHAY pCR.IaMd

A
export advertisement
IKCIOPTHASE p(.‘lx‘ laMa
r'ii I itr] ;:u’
film advertlsing
with films)

(advertising

PCR.IAMA L‘D(.'l("l‘liil.\ill KHIHO
W)
form ()f an advertisement
GapMa peKasbl
kA
foretgn trade advertisement
BHEHIHCTOProBsasi DCH 1aMd
YIRS (30T
graphic advertlsement
mmbuuccxaﬂ DCRIAMA
[k'] N 11
idea of an advertisement
HICS PCRIaMb
&\
1llummated advertisement
CRCTOBAA PCK.TAMA

1) A
llustrated advertisement
pHcoBatinags PeK. M
4ok DA
tHustrations in an advertisement
HLOCTPUTEHE B DOR.IINME
il

Hlustrative advertisement

u'suﬁpaau'rc.wam PCR.1dMA
I‘L”I A || ) ,11; J’:'-!J'“ ;i]
impact of an advertisement
Hn:i'u-iim'isnc PUR.TA M

W 118 5 M)
mternatumal advertisement
VCTK. \'napu,'man PCK.IEMA
[ “”l\ n
level (threshold)
ment mpact

of advertise-

\'p:mcm, BOBICHC TR PCK.1dMbI
U S W () R
materials for an advertisement
MATCPHA L 1151 POK. 1A Mb
PR CULRD
means of advertisement distribu-
tion
CPCACTBA PACHPOCTPAHCHISE POK.1EMbI
)R T TR
means of advertising
CPeCTBA PR IAMUPOBATTHH
R FR

means of an advertisement
CPCICTBA PCRIAMbI
A O 5 0 B 18 7
methods of ad\'ertlsing
MCTO AL PUKTAMHIPOBAHITE
AN R
multiscreen advertisement
HoTHERPAHASL PeK.1aMa

Cofomphg i
national advertisemaent

HAITHHOJ L THEHES PR T v

AR



national advertising
HAIHOHAILHOC PCRIAMUHPOBANHE
IR AR (RRN B
object of advertisement
OIPBORT PCR.NMbI

IR CH Y

operativeness of an advertise-

ment

ONCPATHBHOC T PCK.1AMbI
Ik % R

order for an advertisement
3ARAD HA PCKIAMY
©TEATHL Y RS
outdoor advertisement
HEDVHHAH DCR.1AMA
AN

photo advertisement
doTopek.IaMa

;&

problems of advertising
HPOOICMB! PCRIAMIPOBAHI
J T R (]
purpose of advertising
HOACHANPARICHHOCTH PORIGMEPOBIHHA
UL M D
radlo advertisemeint

P THOPOR. 1AM

A AR IR S Y

regional advertisement
PCrHOHa.IhHAaH PeR.TdMa

X PR M PR
roadside advertisement
HPILTODOA LS PURIUNE

A SU T AR R

simple (ordinary) advertisement
flpucTast PCR.IaMd

G RO

standard advertisement
CTaHAApPTHAH PUK.IaMA

bR i

street advertisement

VAHYHAs perJaasa

ih )

stvle of an advertisement

CTH. IR POK.TAMDB

L

system of advertising

CHCTOME pek.IaMHpOBdAHIA

R [2 A

television programme that
serves as advertising
Terenepeladya ¢ UETbi PCRIdMbl

AL & T H

text of an advertisement
TCKCT PeRIAMbI /  TeRCTOBAS YacTh
peR.TaMpl /
A A T A
three—colour advertisement
TD("\'I[HL"I‘H‘(ISI PCR.1aMa

S

use of ann advertisement

-HCTHOJLIOBAHHC DCR.IAMDI

PSS D
verbal advertisement
CI0BCCHAN PERIaMa
RS A

1. shEwRH

allocate moneyv (budget) for



advertising
BbU1C 51T / BLLIC TR CpeieTtsd  H4A
PCRTAMEDOBANNC
AR LA R RS LA
estimate the cost of advertising
OIPCICINTH / GHPCIETHTL  CTOIMOCTD
PCRTAMEDOBAHHA
ST e %
finance advertising
¢nnmucn-mnuam PEK.TAMHPOBAIHC
AT ERE S
give credlts on advertising
1aBaTb / 1aTb KPeUTHE HA PEK.IANMHPO-
BaHHe

T E R R
give information on goods in an
advertisement
1aBath / 1aTb B pek1aMe HHbopMaLLiio
0 Tnuape
W) 4R S 0 GG B
1nclude a text in an advertise-
ment
BR.1IOYATH  /

BR.JHOMHTL  TCKCT B

PER.T&MY

EESL i S TN

offer new forms of advertising
HOBLIC

npearath /o IpeLIoEHTh

GOPMLI PERIAMHPOBAHS
PRI A

order an advertisement
3akasbiBaTth [/
AN
organize advertising

3dka3dTh DeR.JaMy

(JD[‘aHHSUBaTh PCK.1aMHPOBAIHEC
T HHIE GEED

pay for an advertisement
OIL1a%HBATL / OILIATHTL PEKJaMy
FROEER=E

prepare an advertisement
H3FOTOBANTE / HITOTOBHTH PEK.JIAMY
s

study methods of advertising
H3VYAThL / H3VUNTB METOIbl POK.1aMil-

POBARHA

ML TR R ik

AGENT (MEDIATOR)
AUEHT / TIOCPETHIK /

LR AN (. 274

RiR a8
activity of an agent
CHCTBIS areHTa
(CMENT A

agent between a buver and

dA G R A

seller

HOCPCTHHR  MCKTV  HOKVIETCICM  H
HPOEBBIIOM

P U A
agent dealing with exports
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IRKCNOPTHBIN AredT

HETTICH T A

agent doing business on c¢. 1. f,
terms
nocpeIHHuaionIidl  Ha  VCI0BHAN  CHO
areHT

$ R AR IR B 1%, 18 R E H AY
7)1 B8 {5 S 5 B (G iy

agent doing business with a firm
COTPVAHHYAROHLHI ¢ PupMoit HoCPeIHiK
2yl &k £MeRad A

agent doing business without
power of attorney

ACHCTBY 1L OT CBOETO HMCHH, HO 38

CYET M MO NOPVHEHHK)  NpHHINala
areur

ERIC B BV S et e iy
agent for the purchase of--
areHT no NoKVIKe ...

A R NEAY

agent for the sale of ---

areHT 10 NPOIAKC .

e ACHD)

agent for the sale of export
goods
HOCPCAHIK

UPH TPOLEARE IRCHODTHLIN

TOBAPOB
A H RTINS EgiT4
agent 1 a fnrelgn C()untry

ArCiHT B HHoCTDAHONM FOCYENCTBL

[E] SR A
agent of a foreien Gndustrialy
firm

ArCHT HUOC TN | HDOMBIILICHHON

PHpAIbI

MR T 2 al fCAA

agent with the right of first
refusal

areHT ¢ NPaBOM MEPBGH PVRI
AR EE B CHEA
agreement (arrangement
an agent

with

AOFOBOPEHHOC T € areHTOM
EIRFEANZITRY MY

assignment to an agent

MOPA HEHIE NOCPE AHHKY
THAZZ N ZPUCH A IR K
Jr N

authority (power) of an agent
[OTHOMOYHS arcHTa

U AR RIS BBt
)

broker as an agent

OPOKEP 1B KAaYECTBC 1OCPEAHIIKE

i Nggal A

business agent

NMoCpeIHiK B 1e.1ax

i % A TR IR A

business {dealings) of an agent
Onepatiin arenta

{LH A%

claim on an agent

HDCTCH'%IISI N 'l()C[WC THIIKY

JER2e NAWT. AP ated A i
collective (_mmt) responsibility of
an agent

COUTILTAPIAY CTBCTCTRCHHOC T Hnocpe.t-

HHKA



sRed NI AL CE®H o T GRD
commission agent
arcuT-KOMHCCHOHED

irglH ROt AL H]

commission {(bonus) of an agent
BoO3Harpam1eHie areirta
BT &« F&EdD
concluding a deal through an
agent

3aK.TH0YEHHe CIEAKH Yepe3 HoCPe.IHHKA
@rip A NARE MO BAZ 2D
conditions of an agent
VCIOBHA arenTa

XA R

confidence i an agent
JOBCPHE K NTOCPCTHHKY

R e AR T

consignment agent

areHT -KOHCHIHATOP

AELHA

firm acting as an agent
GHUPMa B KAUECTBC arexTa

PRy u] (KPEAT

functions of an agent

GVHKINN arenTa

LN BIRE

guarantees of an agent
FapaHTH TOCPC THIKA

e N O A A LR
insurance ageni

CTPaxOBOI arcut

(RIS (CEEA

interests of an agent

HHTCPCCH] areHTa

fCFE AR 43
location of an agent
MCCTORAXOAICHHE arCHTA

{CHE AR {E H

marine agent

MOPCKOH areT

iz LA

mediation of an agent
MOCPEAHHYECTBO areHTa

KA AMETER KBEANEE
(#82d) '

negotiating agent
KOMMCPCaHT ~H0CPEIHHK
s FERE
obligations of an agent
NDABANHOCTH NOCPEIHHKE
8 AITTIE (XS
overseas (foreign) agent
HHUCTDBHHb]ﬁ dreuT
PRI PR FE CAD
participation of an agent
VHACTHE nocpeinika
HAABY

payment for services of an agent
OIL18Ta VCIVT HOCPe iKa
X N 5%t

rights of an agent

paBa areita

{C A A AL

selection of an agent
BhiDOP OCPCTHHKA

{CH N Y I R

services of an agent

VCIVEH arcHra
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B A 97 %

sole agent (agent with exclusive
rights)

MOHONOJLHLIA AreHT

&LACPEET, MK CERD (U
supply through an agent
[OCTaBKE NCPC3 MOCPCIHHKS
g2 Nk IR

talks (negotiations)
agent

NCPErOBOPLI ¢ NOCPE THHKOM
LN N ik H

terms (conditions) of an agent

with an

VCI0BHA NoCcpeiHHka

AR RAE

trade agent

TOPFOBLIA NOCPE THHK

MERBAN 5P A
transaction (deal) with an agent
CAeaKa C arentTom

HICHE AR

transfer of business to an agent
HEPeAEYa 16 N0CPeTHIKY

Pl 55 56 8 2228 A (LD

II. B EiAE

agree upon (about) something
with an agent
JOTOBAPHBATLCH [ 10KOBOPHTLCH €
HOCPCTHHKOM

Liges Niyik

ask an agent to serve as a
mediator

HPCLTANATEL / HPCLI0KITL HOCPC,TIH-

HCCTHG aFCHTY

WAL AP OEUEAEY
choose an agent

BLIOHPaTh [/ BLIOPATH NOCPEINIKE
IR A

conclude a deal through an agent
3aK04aTh / 338KA0UNTL CAEJKY Yepes
NOCPeAHHKA

2 i N8N B (2D
conclude an agreement with an
agent

3aK.IH04aTh / 3dKIHHHTE  20roBop ¢
dI'cHTOM

HSKIEANEZ

entrust an agent with

OPYHaTh / MOPYYHTL NOCPEAHHKY
BHAEL AN

give (pay) an agent a commission
(compensate an agent for ser-
vices)

BOSHAIPAA1ATH / BO3HAPAINTL arcHTa
HICHEAR T

hold talks with an agent
UPOBOWTL / HPOBECTH MNCPCFOBOPHI ¢
HOCHE THHE (A

LHCHRN GEETD iR

make a claim on an agent
HPCTBLSBIITL / HPCIHLABITL TPeHoka-
HHH K HOCHCINHRY

AHUHME AR Y Eok

propose conditions to an agent
BLLIBHITATE / BbLLIBHIN T MVCOOBH
arcHry

P CPE AL 5 iR

supply something with the help



of an agent
HPOUBBOUTEL /1 a3BCCTH LOCTABRY C
NOMOU IO TTOCPCUNIKE
Wit At 4%
transfer power to an agent
(entrust an agent with power)
nepetasars  /

Hepe1darh  HOTHOMOMNS

[OCPCTHIRY

10

152 BUIE 15 (B FC B 45 U A
turn to an agent

ofpamathest / odpaTNThCH K VTN
arenra

Wies sl NG

use services of an agent
HCHOAB30BATH VGIVITH dreHTa

LD ECE PN

ARRANGEMENT (AGREEMENT)
J1ONOBOPEHHOCT
i, Mhiamzs R

I. &FAERA

actual arrangement

darTiIecKas A0roBOPEHHIOCT,

PR BRI i

approved arrangement
OT00PEHHAsT 10rOBOPENHOC T

L 1] S50 00 R D) B i
arrangement as a result of nego-
tiations

,'l{][‘()BlID(...‘H!I()("I'I') B pesvaInTarTe Hepero-
BOPOR

i P B 1 2 W
arrangement between
parts {partners)

counter-
JOPOBOPCHHOCTH KOHTPArCHTOR [ 1apT-
népos [/

kA Y

arrangement between parties
AOFOBOPUHINC TH CTONDH

Olbhid. Wby

arrangement between represen-
tatives of firms

ACCOBOPCHIOCTL TIPEICTABUTEICH QHPM
AURE I FIRE LW Ji0T7 114
arrangement between trade re-
presentatives

A0COBOPEHHOCTH TOPIUBLIN PE.IC TABI-
Te e

CO T R 5 (X B .
FAC LY

arrangement by correspondence

COLJr iy

. .'U)I'l)Bl)[)élll[()(‘Th Had OCHOBC NCPCITHCKY

PLTTAC Y 3 Ty B b i
arrangement confirmed
document

by a

ZARPCILTEHIASE TORYMCHTOM  HOFOBOPETH-
HOC T

VLS A 10 piri

arrangement put on paper (for-
malized arrangement)



