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Unit One Advertisements

© Take TOSHIBA , take the world.
WARZ WAEHRE. (FZET)

© Poetry in motion ,dancing close to me.

shASHFF, MESRE . (FHERE)
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Part One Text A

Pre-reading Task

I . Enjoy the following posters and share your ideas with others.

Ler's change
the nature ol e-wasie

(1) (2)

RAEDERSNE

(3) (4)

Il . Work in groups and discuss the following questions.

1. What are the advantages and disadvantages of advertisements? List as many as you
can think of.

2. Do you think advertisements may affect your shopping behavior? Explain.

3. Have you ever been cheated by false advertisements? If yes, give details.



Advertisements

While-reading Task

The Uses and Abuses of Advertisements

A glance at any newspaper will reveal hundreds of advertisements. Some are = Text A
elaborate , full-page displays, while the majority are in the more economical classified sections.
People and firms advertise for all sorts of reasons. We can read about job vacancies, new
products , people wanting to sell or purchase houses and cars, announcements of births and deaths,
lonely hearts looking for partners,home services and others. The list goes on,and it is expanding
every day.

The uses of advertisements are undisputed. Large companies depend heavily on
advertisements to make their products known to the consumers. These companies play a major role
in the development of sports in our country. Without them acting as sponsors we would not be able
to stage international sporting events. Most magazines and periodicals survive because of
advertisements. The people or firms that advertise provide the necessary finance to keep these
magazines running. Both parties benefit. The publishers get to carry on their business and the
advertisers get to sell their products. However some magazines seem to lose their original purposes
after a while because they have too many advertisements.

For an employer looking for workers , advertisement provides one of the most efficient methods
of getting them. How else can an employer let job-seekers know that there are jobs available?
Through advertising in the newspaper, the whole country can be effectively reached and the best of
the job-seekers selected.

It is the same when people want to sell or buy houses, cars and other things. Through
advertisements they can come in contact with people not normally met in normal daily life. Again
the best buyers or sellers can be picked out and the most suitable bargains reached. In short,
advertisements enable people to widen their choices and changes in whatever they wish to obtain
or discard. As useful as it is,advertisements are sometimes abused by unscrupulous people.

Misleading the public is the most common form of abuse of advertisement. Consider some of
the deceptions employed by advertisers.

In the midst of an international sports meet we see the omnipresent sign of a popular-brand
cigarette. Everyone knows that smoking does nothing good for one’ s health. Yet these advertisers
blatantly ignore facts and promote their products nonetheless. Even the authorities turn a blind eye
to the whole affair. Nowadays the advertisers have begun to disguise their advertisements. Instead
of the direct approach to cigarettes, they go in a roundabout way by advertising fashion , good-living
and other aspects of “success”.

On television , the abuse of advertisements is most apparent. Who can bear sitting through ten
minutes of continuous bombardment by shampoos, hair creams, snacks, washing powder and
underarm sprays? It is just too much. What is worse, they always come just before the most

" I
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exciting part of a programme! Besides giving us a mental jolt they methodically numb and abuse
our minds until we watch them without actually seeing and hear their chatter without actually
listening. It would certainly be for the good of all viewers if the advertisers cut down on their
advertisements and only advertise discreetly. Presently advertisement on television is based on
hard-selling and relentless assault on the viewers.

Furthermore how much of what they advertise are based on truth? Does using a certain brand
of shampoo eliminate dandruff? My personal experience is a definite no. Does consuming certain
food make us healthier? Then why are the hospitals always full? Does using a certain brand of
soap powder really make clothes cleaner? Does owning a certain type of car really make the owner
happier? Such things we must ask,if we do not want to be taken in by the advertisements.

Thus we see that advertisement can be useful as well as it can be destructive. It depends on
how it is used. People advertise because they need to. It is only when they advertise falsehood
and misleading information that abuse comes in. We cannot escape this onslaught of

advertisements , but we can use our own intelligence to weed out the bad ones.

New Words

elaborate /1 'la&barat/ adj. BOHMER ;R
majority /ma 'd3zprati/ n. REH
economical / itka ' npmikl/ adj. ST AR
vacancy / ' veikansi/ n. ik, 200 2
announcement / 3 ' naynsmant / n. NGy B
undisputed / , andr1 * spjustid/ adj. TR FHERY ; TR
sponsor / 'sppnsa(r)/ n. TeRNE ; FhE

v. BB ; Rl
periodical / , prori ' pdikl/ n. R FP S
survive / $3 'varv/ v. FEF, G Tk
effectively / 1 'fektivli/ adv. AR, A0
obtain / ab 'temn/ v. H1e
discard / d1 'ska:d/ . 35 ; B
unscrupulous / An ' skruzpjulas/ adj. BB ; AYFHERLY
deception / d1 'sepfn/ n. JK B , K VE
omnipresent / ' pmni ' preznt/ adj. TR R EER
blatantly / 'blertntli/ adv. ZNSR b 5 I [ b
disguise / dis ' gaiz/ v. o s B
roundabout / ' raundabaut / n. peni]i2:354

adj. EEAY , SHE
apparent / o 'parant/ adj. BARMFTHEEM

4.
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bombardment / bpm ' ba:dmant /
methodically / ma ' §pdikli/
discreet / dr *skrist/

relentless / r1 'lentlis/

assault / o 'sozlt/

eliminate / 1 ' liminert/
dandruff / ' dendraf/
destructive / dr ' straktiv/
falsehood / ' fa:lshud/
onslaught / 'pnslo:t/
intelligence / 1 ' telidzans/

RIE BT
A A REH
AR, O
TAEHY , BRI

B & il
Wity , 2&ih
THBR , HEBR

LRJE

BEIR IR, SR PR
i, B

Y Ry

Bh A8

Phrases and Expressions

all sorts of

depend on

play a major role in. ..
carry on

in contact with

in short

turn a blind eye to

weed out

Post-reading Task

Comprehension of the Text

BFPEFER

s

PR EEEH

it

BRA

RIHZ
PARTTHE s X -+ RITT AL
bR WK

Task 1 Read the following sentences and learn them by heart.

1. Large companies depend heavily on advertisements to make their products known to the

consumers.

2. The people or firms that advertise provide the necessary finance to keep these magazines

running,.

3. For an employer looking for workers, advertisement provides one of the most efficient

methods of getting them.

4. On television ,the abuse of advertisements is most apparent.

5. What is worse,they always come just before the most exciting part of a programme
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Task 2 Read the text and answer the following questions.

B

wn A~ W N

Where are the most advertisements placed in a newspaper and why?

How are advertisements and sports events connected?

Why does an employer prefer to use advertisement in a newspaper to recruit employees?
What is the most common form of abuse of advertisement according to the passage?

How do TV commercials manage to attract the attention of the viewers?

Task 3 Read the text and decide whether the statements are true (T)or false (F).

N N SN SN AN

)1. Advertisements contribute financially to most magazines.

)2. Advertisements of cigarettes are not seen any more nowadays.

)3. We may turn mentally numbed by continuous advertising.

)4. Keeping a cold mind may prevent people from being taken in by advertisements.

)5. We can escape the onslaught of advertisements if we want to.

Task 4 Vocabulary study.

|

1.

. Choose the correct form of the words to complete the following sentences.

economic , economical , economics

a. His theory is linked closely with the success of our reform.
b. We must find methods for extracting oil from shale.

dispute , disputed , undisputed

a. This is a matter of some

b. Some nations have deployed ships or aircraft to waters.
effect , effective , effectively

a. How do you manage the stuff?

b. The new traffic rules will be on the first day of next month.
scrupulous , unscrupulous , serupulousness

a. As producers of new journalism, they can be with the facts and

transparent with their sources.

b. In fact,my is the reason why I have only made three period films.

. discreet, discreetly , discreetness

a. Yet he did not call the police for help,relying instead on two aids.

b. These are proud people,so the teachers do it
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II. Match the words in Column A with the appropriate words and phrases in

Column B.

5.

PwoN =

depend
keep
come
turn

base

=

¢ B P

£

€.

in contact with old friends
on truth

a blind eye

on our support

the machine working

II. Complete the sentences below with the correct form of the words in the box.

abuse
discard

reveal

eliminate

economical

destructive

sponsor

bargain

1. If you agree to be our sales agent, we will allow you a good discount as part of the

2. On no account should we

e

our fine traditions and styles of work.

cannot pay him the money he asked for.

® N v s

The curtains opened, to
Severe damage witnessed the
The mother could not

Engineers are forever seeking more

Task 5 Translation.

I . Translate the following sentences into Chinese.

a darkened

The pop singer canceled his concert schedules for tonight because the

stage.

force of the storm.

her amusement at the boy’ s mistake.

If you think you may be allergic to a food or drink,

methods of solving problems.

it from your diet.

1. Without them acting as sponsors we would not be able to stage international sporting

events,

2. In short, advertisements enable people to widen their choices and changes in whatever

they wish to obtain or discard.

3. Misleading the public is the most common form of abuse of advertisement.

4. Tt would certainly be for the good of all viewers if the advertisers cut down on their

advertisements and only advertise discreetly.




New Comprehensive English 1l

wams i CHIH)

5. We see that advertisement can be useful as well as it can be destructive.

II. Translate the following sentences into English using the words or phrases given in
parentheses.

L. L FPHSELLBINERHRARR T o (numb)

2. GAabxsemig S AKR BELRFF R M. (in the midst )

3. BA WM, TR R BGE B RHAK T 2. (cary on)

4. RATLARASHEEIHTFA . (weed out)

5. EAERMHM, (cut down on)

IIl. Translate the following paragraph into Chinese.

A glance at any newspaper will reveal hundreds of advertisements. Some are elaborate , full-
page displays,while the majority are in the more economical classified sections. People and firms
advertise for all sorts of reasons. We can read about job vacancies,new products, people wanting
to sell or purchase houses and cars,announcements of births and deaths,lonely hearts looking for

partners , home services and others. The list goes on,and it is expanding every day.

Part Two Grammar

FE—H

FEBCIE ) B I E A2 05 R, HBhR AR I 7E AR SR R R —3, X sty
FIB—B . FHEIE, KBEYH=TEN, BFiE P —3 ( grammatical concord ) RN, 3& X —
F( notional concord ) J& M FFE AT ( proximity ) N ,

1. EHE—8UEN

B R E A EREIE. B EER 1. His father is working on the farm.
MafEEiERT, BiEshiA— B ARERER; FiE 2. To study English well is not easy.
B et EE A A H0ER 3. The girls use their own dictionaries.
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Continued

HH 3% 8217 and BY both. . . and FE £ ¥ 1 & W
FiE 5 w2 BOER A E B 3R (3 and B
PN ETE R — A5, AR B0 ; and 351 B3
FEIEHIHA no,each,every 5§, FRFTE )

1. A hammer and a saw are useful tools.

2. Both she and he are Young Pioneers.

3. Their cashier and secretary was present at the
meeting.

4. No boy and no girl likes it.

FiEN BB R SRR , )5 T B with, together
with, as well as, but, besides, including, except,

rather than, more than %5 1815 o015 F B 80E X

1. Tom,together with his wife and children,has come
to China.

2. The driver, rather than the passengers, was
responsible for the accident.

Fikz R g 0 R A, B ES AR R0 K
R R R R, EE S A A Z B0 K, W

family , class , crowd , committee , audience %

1. His family are all music lovers.

2. The family consists of three people.

i a lot of , plenty of , the rest of , the majority of, 3
Bl H B+ &R A R e B S
1) EEAR 4 5 T 4% R B B T E

1. The rest of the lecture is wonderful.
2. 50% of the students are girls.

{02 /) v 18 7 3l i i B 5T O KR 5 R T 9
Ein—H

1. There comes the bus.
2. On the wall are many pictures.

TESEEN A, 3k &R that, who, which %5
FiEMEES A AT RN S TR R ER
AR

1. He is one of my friends who are working hard.
2. He is the only one of my friends who is working

a number of “¥F£" &1 & ¥ & 17 HIEFHE
JE 3, the number of “--- ¥ 1R " , 1815 3h 1A F
G 520

1. A number of children were seriously ill.
2. The number of pages in this book is 2,352,

2. BX—3UEm

(1) Thirty minutes is enough for the work.

(2) I think physics isn’t easy to study.
3. BTN

LW A F 1E B either... or..., neither. ..
nor. . . ,whether. .. or... ,not only. .. but also. .. %
ot B A A MBI H EF—H

Either the teacher or the students are our friends.

there be H] %l

There are two chairs and a desk in the room.




