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Foreword

There has long been a need for a handy Chinese/
' English reference guide of terms in current daily use.
Finally such a resource is available to the general pub-
lic. Yao Ruoguang and Xu Junnong are eminently
qualified to create such a book. Mr. Yao has lived in
the United States and worked closely with native Eng-
lish speakers on numerous projects over the past
decade. Mr. Xu has both authored and translated a
number of books, and works with native English
speakers on a daily basis.

This volume contains a listing of more than
300000 words in seventeen categories, further subdi-
vided into over 200 sub-categories. Words used most
frequently in daily communication are listed first in
each section. A special feature of this book is the inclu-
sion of new terms in popular use in the fields of for-
eign trade, busingss , communication and tourism. This
useful practical book, written in a Chinese to English
format, will be an invaluable tool for people in many
fields.
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TOURIST INDUSTRY

1.%% Fi& General Terms
B lk £ A principal
Mk 44 A 3 travelmen’s who’s who
Tk tourist business; tourist industry
TR 5 54 tourist propaganda material
B H{E 1% travel loan
He e 26 # {8 travel multiplier
MBS & B & merchandising
i ¢ 77 3 ¥ I ambient resource
B 5+ B8 tourist card
2% H E leisurephobia
¥% 3 Ht % 7§ wholesaler; tour operator wholesaler; tour
wholesaler ; packager
KB retailer jretail agency
M8 Bk beaten track ; tourist route
i [7 B B9 purpose of visit
¥ H B b sightseeing target ; tourist destination
2 ## conductor ;tour conductor ; tour escort
HEd## tour order ;tour voucher jtour coupon
P [E1 & E visitor visa



H& ¥ # sightseeing boom; touriss. boom

MedEH tourist-day

- HWTE S tourist activities

1 ¢ 5 Rl # tour planner

FERRA 47 T fE tourist organization

il travel industry circles

IE#EJR travel bureau R

KB tourist development

ML 2% tourism expenditures

W B M tourist facilities

HE{R i #l tourist resort; vacationland

HEH 1 3 tourist market

Bl A\ tourist receipts

eI F M tour brochure

HEdEH tourist group; sightseeing party

HE ZFrush periods; peak seasonjpeak use period; high sea-
son; HS; tourist season;on seaspn

e ¥4 travel documents

TR UEBG Bl tourist trap

HeBF 45 R tour sales agent

1% ¥ 17 0 BE%F psychology of tourist E;ahavior

Ji ¥ F travelman '

M 4743730 agent discount

ik 45 tour operation

ek B R47 09 touricide

T B VT IE tourist resources; tourist assets

M tourist growth

B B B B8 tourism barriers



Iz tourist; tramsdor

e e & 3 2 3 1) eomrist flow

% e $5 §§ guidebotikymanual stravel directory

HedEER Ik 2 # HRE ectrool

i 7t & 3 H tour departure

He e 4k wanderlust

2% A tour fare

KW B tourism policy

% PAK; guest; passenger(s)

e e e & tourism product

ﬁﬁiﬁl"ﬁ motor coach

HE e ZE 7 Wi motor coach tour

i W 7R T tourist deficit

i {8 #th skghtseeing spot; vacation land -

e FF % destination area development

W iR % 0> travel service center

W iF Ak tourist enterprise

ﬁﬁﬁ?ﬁﬁ’ﬂ’ outfit

4T F f outfit

47 ¥ = traveler’s check; T/C

W 4748 B F traveler’s L/C;traveler’s letter of credit

M7t 2 E B 3% 2 Universal Federation of Travel Agent
Association; UFTAA

&% (¥ %) F $ F guest history card

e % 4 B passenger list; P/L; passenger manifest

E L HE B passenger mile '

1 2% 15 25 (B —~ £S5 — B 15 guest cycle

M FTLHE A\ tour agent; agent
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1 % 35 %0 {7 & travel-accident insurance; traveler’s acci-
dent insurance

RATH R ¥ H ante-trip

HEFEFE tour arréngemeqt

I& % journey; trip; tour; travel

BEFT 4t tour shell -

HEHEL &5 # tour broker; tour operator

W4T BS £ routing; itinerary

#%47 H R tour scheduleyitinerary X

% 47 3 travel agency; agency ; agent; travel agent; excur-
sion agent ;sightseeing agency

WA74 25 agency manager

1% %5 1] 1 0> travel information center ; TIC

IEA7 3£ wavel association 1

%47 % {4 tour conditions

ﬁﬁﬁﬁﬂﬁzﬁ A B tour roster

(ﬁiﬁ)ﬁﬁﬁﬂ@ travel folder

3138 15 FHAE circular letter of credit;circular;

I8¢ 5 ¥ docent

Z5 3¢ F & % affinity group travel *

KA B affinity group fare

23R |l 941 afinity group charter

2B affinity group .

# % & habitval traveler

& novice traveler

# FFl patron ;repeater ; regular

HE BT IR W1 P (R 31 3 % F- M) Guide Blue

Ut I i budget travel



48 ¥ budget-minded traveler

FEHHLH reception agency

B b, Mt Jl hospitality industry
FERFAE(REEZRZAENREDIE, FLFITR
#r 25%-—60% )Family Plan

235 I &) peaks and valleys; seasonality

245 i # seasonal rates
' ﬁ fij] ﬁi 1:]' ﬁ ﬁ automated reservation system; computer

referral _

EHB ¥ BEHFELSYMCA; Young Men’s Christian Associa-
tion

BB M A HELSYWCA ; Young Women’s Christian Asso-
ciation

%4“&% Cmzk . # . F7KilE 38 % infrastructure

ﬁi ﬁﬁﬁ motel

?Z‘?ilﬁ‘ﬁ‘tﬁ(dﬂiﬁ?ﬂ?ﬂﬂﬁﬁﬁ‘&%?‘]ﬁi*ﬂﬁi)mml

75 3 HEW B time deepening

£ 15 M if¥ post-convention tour

ﬁ‘:ﬁ‘ﬂ‘ ﬁm pre-cﬂﬂvention tour

%ﬁ ﬁﬁiﬁ global tour; around-the-world tour
HER AT H globe trotter

PR i ifF circle trip(CT)

X, 8 B 4/ landscape architect

=1 ?i i I & % continuing space; downline
1§58 5 M 5L ¥ #§ authorized money exchanger
i} % F4E transit formalities

i HE % transit passenger

L HE direct transit; transit



Bl PN B 3% B £%, serritorial itinerary ‘

EA J}Efﬂ? domestic tour ;internal tourism

I Y 17 % domestic market

F R ?‘Hr?ﬁﬁ‘ﬁﬂ?%fﬁ cabotage fare -

B 1 i 5 foreign travel

B A £ Bk #F DIT; domestic inclusive tour

E % /b national park

EIFR 1l % international market place

E R % ¥ international tourism

B FR IR ¥ international tourist receipts

MR X B % sightseeing trip

T % & observation point ;scenic lookout;vamagc point

WL K landmark; tourist landmark ; tourist attraction ;
tourist highlight; tourist must; smhlseemg highlight

A% 45 sightseeing spot

RE X+ parkway

B e i 2% scenic route

% WM B travel of short duration

SR W W jaunt

42 1Y short-haul; short-range

B AT tourist ghetto; hohday ghetto; holiday village

Eokihidon fishing tour

E B 1% AT homesta v

2. 841 (ﬂ"&)miﬁ Sales and Marketing Terms
HE W 45 tour price
ﬁ'& WL tavel arrangements
i non-package tour



