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Chermayeff & Gelemar Inc.

hermayeff &

Geismar inc.

continues a long

and enviable

tradition of diver—
sity in its design practice.

Founded in 1960 by lvan Chermayeff
and Tom Geismar, the firm quickly
emerged as one of New York’ s
first cross disciplinary studios, col-
laborating directly with leaders in
business, government and cultural
institutions.

Joined by Steff Geissbuhler and the
a tect John Grady in the early
seveniies, the principals broadened
the scope of their work to include
two and threc dimensional design
that often blends graphic, interior
and exhibition design into one project.

In the wake of Chermayeff &
Geismars early success with the
highly publicized logo and identity
system for Mobil Oil, the firm has
continued to create many of the
world’ s most identifiable visual
symbols for companies such as NBC,
‘I'ime Warner, HarperCollins, Merck,
and Viacom.

Early exhibition work in world fairs

and traveling shows has been fal—
lowed by many memorable inter—
pretive exhibils in history and sci-
ence museums. The Smithsonian
Institution® s “A Nation of Nations™
exhibit was considered a landmark
in visial storytelling.The more re—
cent Statue of Liberty exhibit and
Ellis Island Immigrantion Museum
exemplify the continuation of that
standard.

Through the ongoing excellence and
variety of its work, Chermayefl &
Geismar Inc. has altered the practice
of graphic design and changed the
way designers are perceived in
America and abroad.
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