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. e, XKAICERNFEEBARERFR, WSS EM 3 Er .o B
F1. HaBh £ 4% “main idea, subject, purpose”§i], B iLFEEM 4 ik N
HE—NEE. XN, TEREREPHFIEARERMNEENSWET, F
A e, WXENEEHIT, AMBERESESHEE,

FERFBEREEAEXEPERENZLOAN, LEES BRZ L BRI
M., BEETUE—RCEMNEEES, FITRELE. BENANEYMEED. K
e, BATTLLE, REETHEBAR-T+2HEERREERE. (OMEEBE, T
HHREXSPHCEPRLERA. SAAMENNER, XME RNEERMAEE
b A BAT EA R . () B AR AEA4 W 3 4y HUBRHE SO BT R Y A .
HAREAR, Bl AEUMESPAE: AREREHRAEARE, 8. A8 7TX0PEAE
RN, () —BSCER PO BN Y B 38 A)(Topic Sentence) KR IA R

WEXEFHBRYE &M, A, BEARUEE BRI EEG, 22X
TG TRASEEEN S, T8 RERK, £AHIFEL, REKREFER
W, Eik, 7R, RATER B XENITARER. TEAOERTHER
— D L, B I RTER A P BT, KRERE A O O B,
RS, BgH k.

FEEMEHARE.

(1) This passage is mainly about .

(2) The passage deals mainly with _____.

(3) The author’s purpose in writing this passage is

(4) What is the best title for this passage?

(5) What is the main idea of this passage?

(6) Which of the following statements can sum up the whole passage?

= A

AR LB SN CEE SRS BRI EA BRI, et
. RAEHN . BAZSEHER. BEHOFXHE, FREMACENTE SR
HEDEN. XEEHOER—REEEEME R RE], EXERR—EH LR
HHBLERE, AN BB G EBANE, B EEFHREZ AL
HM SRS R A EE S A i RS, S RN R RSP &
Bif. URHATEFAMMTEHERRHET, FEBLRER, TRMELSH
B AR R, B4 S XERRNELERR AT, BAELETR
EREER. DA KT AR R X ER (restatement),  F B 2 F X (paraphrase),
i ELix SR XA AR IR A 5 AR

SadR | XARYTE R BT R E AR HRE REFHE, MR, i
OB BB, NEHEEFEEFHEE: H0SERERAN, BEEERR,
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RBEIR AIERR, FHCPHNES, BEERPEHEEER: EFANEHEN
Fsr, FREL S8 BRE. 22, S nEY) 28T 8 O R MR W T M
IWIRBUE RGN, —EEEMYERE, FUROHRK.
05 2 I R 00 i R = BLT LB
(1) Which of the following is (NOT) true according to the passage?
(2) Which of the following is (NOT) mentioned in the passage?
(3) What is the example of. . .as described in the passage?

(4) The author mentions all of the following except. . .

(5) The reason for. . .is. . .

(6> The author states that. . .

(7) According to the passage, when (where, why, how, who, etc. ). ..

=. W

0T 0t )R B ARG — R R WL RY . BT BN R PRI VR B E SO R TR R )
WA S AT IR S T A CEF M AR XBE T ERARE AN
B BARE AN RS . TSR ELHTAAMBHRFREFFBLOGRS
A, thEREEFMEERLHEFREANFEE L, LEEE—EMSHANEE K
BRI, AXEREEHFFREMO S CER, B3 L7 BATHE S (read
between the linels)o

A MO ERT, NIRRT X FERENIANR, BERERETEEH, MAHE
SRAMEE. WRAAEIN, GRERNEAES AR IZERE, A
L TE R 8 o B I SCEE BRI T ) CAKET 4 AR SR U 1, BOCEEFRR G
TR AWML, LRDE N LEF oA A RETHERN.

HEWT R — 2K R AHME S BRI A ER . 33E YRS
SEE ARSI E P BN LR, ZEE T RIX AN LIEIER Ml
fE—SbX B, CBMH RIEFHIENESS, RGN ERERTIEE.

HRKRRMEBESERREY:

positive(H % i) negative(7 & 1) neutral("F 37 )
suspicious(PFEE 1) objective(Z M 1) subjective(EM K
indifferent(*3#H7) sarcastic(RR K1) sympathetic([F11% 1)
humorous(#4EX f7) worried(12 11 1#7) concerned( /L 1))
158 13 T T Y LR

(1) What can you infer/draw a conclusion from the passage that

(2) Which of the following statements is implied but not stated?

(3) Itis implied in the passage that

(4) The passage suggests that .

(5) What information is probably stated in the paragraph preceding (or following)
this passage?
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(6) What is the author’s attitude toward. . .?

M. &0

B XERAREAEHEETFEEOEL, CEREEXN CEPREABE, FiEHE
FA)F K I SCR B 38 A ARRE . D SR B AR o 078 SUBTR SR %5 AL #8818
#4 K S EBED bR S(context)F Ok, RFE LT XHMIMNEFMSEXRRERN. B
AP R AR AP 038 SOB, HA RIS BRI 8, MR % B AN L HEN AR
AREMR, BASARE LT UE QI EMGE . BB RS AW TH: X
Bl SR A R R HER . BUAR R IEE B ERANA R LHEE, /EAKH L
FXHER, MBS, BARE LT O TRE, ST LU A 0 AR
A1, TR AR KRR B R AR ZRFENE T AREEREAT T
g, BE, ATTANHENED. SEEERTEEN, EPKRE—RERE
TxhHRRTFEN, AR NINREHIAE.

A B FE— BRI, %4 AT LR R R BT RMOE SOE: (DAY
FA S8 A 5 s R XCRUR XX REATHR: QRIASChXHR R, ESGATTHE
#; GYRIBSCREEEEEATRE R, (ORRH TR )R AMIREAERE .

B LB H WA i) 77 5N FALF:

(1) Which of the following is nearest in meaning to *. . 7

(2) The term . . ."in Paragraph. . .can be best replacedby

(3) What's the meaning of . . .”in Line. . .of paragraph. . .7

(4) By “.. ", the authormeans ______

. JLETATHSH AR FRENRFEA
 TERAETURE RS T ik 5 L T ERAREN
EFXRA S LA

. SHEARE R
UL TR BT

) TG HIRE P A

“» AW N -
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Part 11 Reading Comprehension (35 minutes)

Directions: There are four passages in this part. Each passage is followed by some
questions or unfinished statements. For each of them there are four choices marked A), B),
C) and D). You should decide on the best choice and mark the corresponding letter on the
Answer Sheet with a single line through the center.

Passage One

Questions 21 to 25 are based on the following passage:

In the world of entertainment, TV talk shows have undoubtedly flooded every inch of
space on daytime television. And anyone who watches them regularly knows that each one
varies in style and format. But no two shows are more profoundly opposite in content,
while at the same time standing out above the rest, than the Jerry Springer and the Oprah
Winfrey shows.

Jerry Springer could easily be considered the king of “trash talk (X 1%)”. The topics
on his show are as shocking as shocking can be. For example, the show takes the
ever-common talk show themes of love, sex, cheating, guilt, hate, conflict and morality to
a different level. Clearly, the Jerry Springer shows is a display and exploitation of society’s
moral catastrophes (K #), yet people are willing to eat up the intriguing predicaments (I
%) of other people’s lives.

Like Jerry Springer, Oprah Winfrey takes TV talk show to its extreme, but Oprah goes
in the opposite direction. The show focuses on the improvement of society and an
individual’s quality of life. Topics range from teaching your children responsibility,
managing your work week, to getting to know your neighbors.

Compared to Oprah, the Jerry Springer show looks like poisonous waste being
dumped on society. Jerry ends every show with a “final word”. He makes a small speech
that sums up the entire moral of the show. Hopefully, this is the part where most people
will learn something every valuable.

Clean as it is, the Oprah show is not for everyone. The show’s main target audience
are middle-class Americans. Most of these people have the time. Money, and stability to

deal with life’s tougher problems. Jerry Springer, on the other hand, has more of an
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association with the young adults of society. These are 18- to 21-year-olds whose main
troubles in life involve love, relationship, sex, money and peers. They are the ones who see
some value and lessons to be learned underneath the show’s exploitation.

While the two shows are as different as night and day. Both have ruled the talk show
circuit for many years now. Each one caters to a different audience while both have a
strong following from large groups of fans. Ironically, both could also be considered
pioneers in the talk show world.

21. Compared with other TV talk shows, both the Jerry Springer and the Oprah
Winfrey are

A) more family-oriented
B) unusually popular
C) more profound
D) relatively formal
22. Though the social problems Jerry Springer talks about appear distasteful, the
audience
A) remain fascinated by them
B) are ready to face up to them
C) remain indifferent to them
D) are willing to get involved in them
23. Which of the following is likely to be a topic of the Oprah Winfrey show?
A) A new type of robot.
B) Racist hatred.
C) Family budget planning.
D) Street violence.
24. Despite their different approaches, the two talk shows are both
A) ironical B) sensitive
C) instructive D) cynical
25. We can learn from the passage that the two talk shows
A) have monopolized the talk show circuit
B) exploit the weaknesses in human nature
C) appear at different times of the day
D) are targeted at different audiences
Passage Two
Questions 26 to 30 are based on the following passage:
To understand the marketing concept, it is only necessary to understand the difference
between marketing and selling. Not too many years ago, most industries concentrated
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primarily on the efficient production of goods, and then relied on “persuasive
salesmanship” to move as much of these goods as possible. Such production and selling
focuses on the needs of the seller to produce goods and then convert them into money.

Marketing, on the other hand, focuses on the wants of consumers. It begins with first
analyzing the preferences and demands of consumers and then producing goods that will
satisfy them. This eye-on-the-consumer approach is known as the marketing concept,
which simply means that instead of trying to sell whatever is easiest to produce or buy for
resale, the makers and dealers first endeavor to find out what the consumer wants to buy
and then go about making it available for purchase.

This concept does not imply that business is benevolent(# ¥ fX])or that consumer
satisfaction is given priority over profit in a company. There are always two sides to every
business transaction—the firm and the customer—and each must be satisfied before trade
occurs. Successful merchants and producers, however, recognize that the surest route to
profit is through understanding and catering to customers. A striking example of the
importance of catering to the consumer presented itself in mid-1985, when Coca Cola
changed the flavor of its drink. The non-acceptance of the new flavor by a significant
portion of the public brought about a prompt restoration of the Classic Coke, which was
then marketed alongside the new King Customer ruled!

26. The marketing concept discussed in the passage is, in essence,

A) the practice of turning goods into money

B) making goods available for purchase

C) the customer-centred approach

D) a form of persuasive salesmanship
27. What was the main concern of industrialists before the marketing concept was

widely accepted?
A) The needs of the market. B) The efficiency of production.
C) The satisfaction of the user. D) The preferences of the dealer.

28. According to the passage, “to move as much of these goods as possible” (Lines 3-4,
Para. 1) means “ >,
A) to sell the largest possible amount of goods
B) to transport goods as efficiently as possible
C) to dispose of these goods in large quantities
D) to redesign these goods for large-scale production
29. What does the restoration of the Classic Coke best illustrate?
A) Traditional goods have a stronger appeal to the majority of people.
B) It takes time for a new product to be accepted by the public.
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C) Consumers with conservative tastes are often difficult to please.
D) Products must be designed to suit the taste of the consumer.
30. In discussing the marketing concept, the author focuses on

A) its main characteristic B) its social impact

Q) its possible consequence D) its theoretical basis
Passage Three
Questions 31 to 35 are based on the following passage:

Conventional wisdom about conflict seems pretty much cut and dried. Too little
conflict breeds apathy( ¥ J& )and stagnation( K # ). Too much conflict leads to
divisiveness(4y Z4) and hostility. Moderate levels of conflict, however, can spark creativity
and motivate people in a healthy and competitive way.

Recent research by Professor Charles R. Schwenk, however, suggests that the
optimal level of conflict may be more complex to determine than these simple
generalizations. He studied perceptions of conflict among a sample of executives. Some of
the executives worked for profit-seeking organizations and others for not-for-profit
arganizations.

Somewhat surprisingly, Schwenk found that opinions about conflict varied
systematically as a function of the type of organization. Specifically, managers in
not-for-profit organizations strongly believed that conflict was beneficial to their
organizations and that it promoted higher quality decision making than might be achieved
in the absence of conflict.

Managers of for-profit organizations saw a different picture. They believed that
conflict generally was damaging and usually led to poor-quality decision making in their
organizations. Schwenk interpreted these results in terms of the criteria for effective
decision making suggested by the executives. In the profit-seeking organizations,
decision-making effectiveness was most often assessed in financial terms. The executives
believed that consensus rather than conflict enhanced financial indicators.

In the not-for-profit organizations, decision-making effectiveness was defined from
the perspective of satisfying constituents. Given the complexities and ambiguities
associated with satisfying many diverse constituents executives perceived that conflict led

to more considered and acceptable decisions.

31. In the eyes of the author, conventional opinion on conflict is .
A) wrong B) oversimplified
C) misleading D) unclear

32. Professor Charles R. Schwenk’s research shows

A) the advantages and disadvantages of conflict



