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Commercial Diplomacy involves the application of the traditional tools of di-
plomacy to the removal of barriers to international trade and investment, and to
the resolution of policy conflicts arising from the globalization of the world
economy. Commercial diplomats use public advocacy and negotiating tools to ad-
vance slakeholder interesis with respect to public policy issues related to interna-
tional commerce. Both the government and the business community need trained
trade negotiators and trade policy experts who understand the economic, legal,
political, institutional, and public policy dimension of international commerce,
and who have the communication and political skills required to persuade foreign
governments to changes public policies that affect trade. The fact is, in today’s
global system of trade, the success or failure of new business ventures as well as
the achievement of a wide range of public policy objectives requires the negotia-
tion of better trade agreements, and that requires greater professionalism on all
sides.

Commercial diplomacy is pursued by all countries supporting trade liberali-
zation. In recent years, the United States, Japan, the EU, and emerging eco-
nomies have adopted different strategies in pursuing their commercial interests.
Unlike political or security strategies, strategies in commercial diplomacy involve
a mixture of politics, business, economics, law, social policy objectives and
public relations. Commercial diplomacy requires governments to establish exten-
sive relationships with business, labor and other interest groups. It covers a
wide range of policy issues, including a wide range of domestic regulatory and
social policies such as labor standards, environment and other issues raised by

civil society. Commercial diplomacy is a eritical tool for managing the interna-
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tional political economy.

This book traces the major transitions in the history of U. S. commercial di-
plomacy from the Cold War to the present. It explains how the United States
government, from the Clinton to Bush administrations, came to grips with the
post - Cold War world by pursuing American national and global interests
through commercial diplomacy. It explains how the United States uses both re-
gional trade arrangements and the multilateral trade regime to pursue both its
commercial and diplomatic interests. The book explains how U.S. commercial
policy decisions are made, examines American commercial diplomacy towards
Asia and the EU, and analyzes the impact on the global political economy. It
contains insights and analyses that will be invaluable to students and scholars
wishing to understand the complexities of American commercial diplomacy. Most
references in the book are drawn from papers published by American scholars
and research institutes,

Lijuan Zhang is an outstanding scholar of American trade policy and U. S.
commercial diplomacy in China. She was a Fulbright Scholar in the United
States from 1997 to 1999, and was awarded a Master’s degree in Commercial Di-
plomacy at the Monterey Institute of International Studies (MIIS) in California
in 1999. Since her graduation she has taught courses in commercial diplomacy
at Shandong University in China and conducted research on American commer-
cial diplomacy. She has authored and co-authored several books, which won
several research achievement awards by academic bodies and research institutes.
Her articles have also been published in professional journals.

I still remember how excited the graduate and undergraduate students were
when I lectured at Shandong University on the subject of commercial diplomacy.
I believe that this book will give students important analytical insights that will
deepen their understanding of commercial diplomacy.

The Institute for Trade and Commercial Diplomacy (ITCD) has strongly
supported Lijuan Zhang’s efforts to spread the knowledge of commercial diploma-
cy in China. In 2003, Lijuan and I co-authored two books named Commercial

Diplomacy: Outline and Practice and Commercial Diplomacy: Case Studies,
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which were published in China by the Economic Science Press in Beijing. The
two books made an important contribution by familiarizing Chinese readers with
commercial diplomacy. This new book, on American Strategies in Commercial
Diplomacy, should be of great interest to all readers who are interested in learn-
ing more about commercial diplomacy in general and American trade diplomacy
in particular.

Both of us hope that this book will enable many professionals in China to
acquire deeper knowledge of commercial diplomacy, and thus facilitate China’s

full integration into the global economy.

Geza Feketekuty

President

Institute for Trade and Commercial Diplomacy
United States of America

March 2005
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