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Target: Chinese for Managers—Business Chinese is targeted at non-native
Chinese speakers who have certain knowledge of the Chinese language, es-
pecially at those who do business with China.

Features:

% For each topic, 3 kinds of language learning materials respectively for
listening, speaking and writing are provided so that learners can approach
the topic progressively from different aspects so as to improve their skills in
these areas.

% The topics cover a wide range of areas with emphasis always put on
business activities. The language used is concise and easy to understand.

% Each unit has business language exercises, including situational dia-

logue making, topic discussing, case study and business writing. All these
are systematically designed to help learners deal with various business situa-
tions and grasp the so-called fourth language skill—business writing.

% To facilitate learners’ previewing and reviewing, the content, major
grammar rules, and key words are highlighted at the beginning of each unit.

Content: The whole set of textbook consists of two volumes, or 20 topics all
together.

@® Unit 1-Unit 12 cover 12 most common business situations people may en-
counter in their daily work, each with a vocabulary list of both spoken and
written forms.

® Unit 13-Unit 15 provide 3 special cases in the areas of marketing and
management.

® Unit 16-Unit 20 introduce 5 hot issues in the Chinese economy.

® A vocabulary table and the text of audio recordings are attached at the
back of each volume.

Hints: To do language practice in each unit, learners may follow the following
proceedings:

@ read the background materials in each unit




@ prepare in groups according to requirements

® organize materials according to the words and expressions learned in
each unit

@ give presentations in class

@ revise written reports to improve writing skills

This course book has been well accepted by students taking part in
various Chinese training programs, such as EU—China Junior Managers
Training Programme, Business Chinese Training Program of German Aca-
demic Exchange Center, and Business Chinese Training Program of Spain
ICO Foundation.

Here, we would like to thank Mr. Shen Yi, Associate Professor of English
at the Department of English, Beijing Foreign Studies University, for his
meticulous proofreading of all the English translations in this course book.

Compilers
June, 2005
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Slgmng a Contract

FTENA
(—) BEMEBH (D) RETAAEN () BREKARTHIBEANG

(—) —B +vp.l, (&) +vp.2
(=) EGEaHT. [#5] (2] B [#Ex] [FrE] [—]

Hix GREER ERRE SHfrE ERXXA (EX)
£E ETHS RRIME XKzHiE
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S—akar | Wy
R R EE

(AEFFBHBARNNELEPRAEER o BHARERL
E 44K H)
o7 ARFLLRBNERGEERY?

> AR
1. 45 jieyi (3h) mind
2. K 5 bé&nshén () itself, oneself
3. R4S sulidodai (&) plastic bag
4. W2 shudngcéng (%) double-deck
5. & touming (JE) transparent
6. B chudngkdu (8) window
7. ok gdijin (3h) improve
Nt & mind

| ZRHAFEFEH], It is often used in a negative sentence.
i an .

1) MBRRAREE, R,

2) RiARRBHFERE, SINE.

3) A: REAFRAER, RABEN RN
B: AN, H4BRARERIEE,
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(RE)]  [Bi)

1. 1B&: FLEES,

mitn. 825 + KFE /BN / RE

2. it MTEFERMBR, EEHT ., Eif,
fian . sk + A/ HE S/ T/

I

L IREFEHBARABETHELE (),
A FRE—M8 B. 03— C. M fa &

2. HOWARAR L LI R=REEE ()
A WA S EEE
B. A=A G —HEE
C.BRAFMAHER

3. ARUNARRL RN (),
A AKEE, EFEH LN
B. X7 fh AR BB A #EBY
C. NEAKE&K

. EREZBRE, REHMIE.

) RRAFINFBCERRESR, BRREARE,
) BARANBAER L LA MIRRE

) MR LB IRE AR LR

) R BRI I b ke R e,

N N N~

1.
2.
3.
4.

=, EWEZRRE, AREZGE:
ERAFEFHERERBAQLEE 2R

[oay




I8N RIE

2. MR LR M T 2 RAEED?
3. AR T AR BN LG, REMTA?

HRRE—F Lo

(EF EEBHRAFNBHREAR)
R PR R COKBRE” WA IRREEIER?

P A AR
1. H# qingjicio (3h) consult
2. R B bdoxidn xiGngmu insurance items
3. 5 chabié () difference
4, SBE&Re ping’anxidn (%) free from particular average,
insurance of life security
5. KK shulzixidn (&) insurance of being with particular
average
6. 5 fanwéi () coverage
7. — VI yigiéxian (&) all risks
8. Wk posuixidn (&) breakage risks
9. &k zhanzhéngxidn (4) war risks
10. % gingchu (8h) clear

S

(E#]  [EH]

1. 3 It is a polite and formal expression, meaning “ask for advice”.
H# + sb. + sth. [ + sh. + IHH
il .
1) k&H, REFHE—-HFIL,
2) ETAESEATF, MREEMHARESHT, LA AFH
3) HNAFAESRERTFREITRILS, AREREERRITER.




2. 388 It is used to ask somebody to give advice or comments. It is a polite and formal ex-
pression.
# + (sb) + ZEWHA
(RUE
1) RAKRAR, —UIEHEARE, HESHEHE
2) MK RE, BEEHEH
3) HEBBIEH

—YlR  RRR  BEE  ERE RES
FEE  HERE AkEE RRAF RESF

1. BRRA S EANRETEA il , Hp i)
RIS T B K
2. BT EERFRETE LS, RERFRT . N H%,

Z. EME=ZBRE, AREEEMA:

1 Xt t a2 FEHEHAT A RE?
2. BFr R 5+ AR E A B
3. Xk LEARBKEEZHREMIR?

—. BRESEMNRAENZE:

ETEE = 3
1 xR, Wikd, R s — A~
2. 2, RARAAARA, WEEBELE o
3. EHEE, XABRRAZRE, HEL o

4. 80, XNFEEREAKEE, RE@EKHE —TF L.

Froswme- 9




(XTFABORGNA)
i1 AFPRAEFKUEBENLE?

P A i fEE
1. &2 tiGokudin (&) clause, article
2. ik bidozhi () sign
3. 5~ zhishi (zh) indicate
4. &4 jinggtio (3h) warn.
5. %A fahuorén (%) consignor, shipper
6. Wtk A shouhuodrén (%) consignee
7. RE daihdo (%) code name
8. sl | xidingshang this side up
9. B fangchdo (3h) keep dry
10. 5 & yiran JE) inflammable
11. 5F youdu () poisonous
12. J R xiguan bdozhudang conventional packaging
13. RiE shayu (4) term
14. EHFriR ) gudji gudnh international convention

Wi )R 2 )

—. EE—ERE, REFIENE:

L () BRTURFHEOERE2IX B,

2. () HBEHRRS, S8RE— B LT RITHE,
3.0 ) BHEEKESHELEMH,

Z.FETRERET, ARERERER (FLE—1EX):
L ARFHERAR, FEE ().




