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Passage 1

Anakité’ English Redidings (IR

Ceonomics P’ — A Word with Many Different Meanings

F™E™ he term “economics” means different

things to different people. Even the

pronunciation of this word varies;
some pronounce it with a long e, while others
combine the e with the ¢ into ec (as in tech or
wreck). As to the meaning of the word, some
individual think economics involves the study
of the stock market® and corporate finance® ,
and it does — in part. Still others think eco-
nomics involves forecasting or predicting what
business condition will be in the future, and
again, it does — in part. The word economics
is, after all, derived from the Greek word
oeconomicus , which refers to the management
of household affairs (£#).

Actually, economics is a unique way of
analyzing many areas of human behavior. In-
deed, the range of topics ta‘ which economic
analysis is applied is quite broad. As a result,
many researchers have discovered that the
economic approach to human behavior sheds
light on social problems that have been with us
for a long time: discrimination (#%4), educa-
tion, crime, divorce, political favoritism, and
many more. In fact, economics is front-page
(&) news almost every day, whether it in-

volves politicians talking about balancing
budgets® , business executives talking about re-
structuring to cut costs, or the average citizen
trying to figure out how much it will cost tax-
payers to reduce crime. Economics is all of
this and more.

Precisely defined, economics is the study
of the allocation® of our scarce resources to
satisfy our unlimited wants for goods and serv-
ices. Resources are those things, such as
tools, machinery, and factories that are used
to make goods and services. Water, land and
trees are natural resources. The problem is
that our wants exceed what our resources can
produce, a fact that we call scarcity®. Scarci-
ty forces us to make choices on how to best use
our limited resources. We want more things;
we want different things. We want materialis-
tic (# 4 #) things that we can touch and hold.
We also want intangible things like friendship,
love, spirituality, knowledge, and so on. Be-
cause resources are scarce, however, no one
can have all of the goods or services he or she
desires. Scarcity forces us all to make choices.
And whenever we have to choose, we must do
without something else we also desire. This
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want that we choose not to satisfy cannot be
recovered -— it is a lost opportunity. This lost
opportunity is the cost of the choice we actual-
ly make. This is the economic problem: scar-
city forces us to choose, and choices are costly
because we must give up other opportunities.
.This economizing problem is cvident in every
aspect of our lives, even thosc things that ap-
pear decidedly non-economic in nature.
Although many things that wc desirc in
life are considered to be * non-economic,”
economics concerns anything that is consid-
ered worthwhile to some human being. For in-
stance, love, sexual activity, and religion have
value for most people. However, even these
have an economic dimension. Consider reli-
gion, for example. Concern for spiritual mat-
ters has led to the development of institutions

such as churches and temples that provide reli-
gious and spiritual services. These services are
goods that many people desire. Love and sex
likewise have received economists’ scrutiny (4
mat%). One product of love, the institution of
family, is an important economic decision-
making unit. Also, sexual activity results in
the birth of children, one of the most impor-
tant “goods” that human desire.

Even time has an economic dimension. In
fact, perhaps the most valuable single goods
we possess is time. We all have the same limit-
ed amount of time per day, and how we divide
our time between work and leisure (including
perhaps study. sleep, excise, cte.) is a dis-
tinctly economic matter. Virtually everything
we decide to do, then, has an economic di-

mension.
624 words



Passage 1 Economics — A Word with Many Different Meanings
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Multiple Choices:
1. Which of the following social issues can be explained by economics?
A. Discrimination.
B. Education.
C. Divorce.
D. All of the above.

2. Why people must choose between different opportunities?
A. Because they do not have enough money.
B. Because they need only one of them.

C. Because resources are limited.

D.

None of the above.

3. Which of the following has an economic dimension?

A.

B
C.
D

Sexual activities.

. Love.

Time.

. All of the above.




ne of the most basic concepts of eco-
O nomics is want vs. need.
What are they exactly?

A need is something you have to have,
something you can’t do without. A good exam-
ple is food. If you don’t eat, you won’t survive
for long. Many people have gone days without
eating, but they eventually ate a lot of food.
You might not need a whole lot of food, but
you do need to eat.

A want is something you would like to
have. It is not absolutely necessary, but it
would be a good thing to have. A good exam-
ple is music. Now, some people might argue
that music is a need because they think they
can’t do without it. But you don’t need music
to survive. You do need to éat.

These are general categories, of course.
Some categories have both needs and wants.
For instance, food could be a need or a want,
depending on the type of food.

You need to eat protein (% & &), vita-
mins, and minerals. How you get them is up
to you (and your family). You can eat meat,

nuts, or soy products to get protein. You can

eat fruits and vegetables to get vitamins and
minerals. You can eat yogurt (#45) or cheese
to get other vitamins and minerals. You can
eat bread to get still more vitamins and miner-
als. These basic kinds of foods are needs.

Ice cream is a want. You don’t really
need to eat ice cream to survive. You can eat
it to get some vitamins and minerals, but other
foods like cheese and yogurt give you more of
those same vitamins and minerals without giv-
ing you the fat that ice cream does. Still, ice
cream tastes good to many people. They like
to eat it. They want it, but they don’t need it.
They like it, but they don’t have to have it to
survive.

OK, we've covered food. What other
kinds of things does your body need to survive?

Another example is liquid. Your body has
to have liquid to survive. Water is a good liq-
uid to drink because it keeps you healthy. Milk
and fruit juice are also good because they give
you vitamins and minerals your body needs
without giving you the fat and excess sugar
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found in cola. Still, cola tastes good. Drink a you feel good because it tastes good. But you
Pepsi or Coke or Mountain Dew or Sprite and don’t need that cola to survive.

414 words

HNotes

@D wants vs. needs B AL ER,XZZFFF s FT 2B A, want ZI5HRA
ZHAEG,IPEEALELEE . A need RIBLEFLTRH,LARRREETLRE,

Swercises

Questions:

1. Is a house a want or a need?
2. Is a car a want or a need?

3. What about a CD player? Want or need?

(Y
Y

4. How about medicine? Want or need?

5. Finally, what about school? Want or need?



Passage 3

hink of a thing that you like to have.
T What would your life be like if you
. suddenly couldn’t get any more of it?

You might have a favorite hobby, like
collecting toys or reading Harry Potter books.
You might have a favorite food, like ice
cream or a special kind of bread. What would
you do if your favorite toys or books were no
longer available? What if you couldn’t get ice
cream or your favorite bread ahywhcre?

" People deal with this kind of problem ev-
ery day. It’s called scarcity. It comes from the
word scarce, which means there isn’t a lot of
it or it isn’t always available.

Some fruits and vegetables are scarce in
markets sometimes because thbse fruits or veg-
etables grow only at certain times of the year.
Because the supply of fruit¢ and vegetables is
lower, there is a better chance that those
fruits and vegetables will be scarce, or not al-
ways available. You may find that the market
has no strawberries at all. Why? Either no
shipments of strawberries came in, or so few
strawberries came in that by the time you got
there, they were all gone.

What does this mean for the demand® of

strawberries? If enough people want strawber-
ries when none are available, then the demand
is quite high. And the demand is high not be-
cause the price is low (as is usually the case)
but because the supply? is low. ,

An older person in your family can proba-
bly tell you about a time 30 years ago when
there was a gasoline shortage. At that time, in
the 1970s, gasoline was scarce. Many people
wanted to buy it, but only a certain amount
was available. This is a great example of scar-
city;: Wants are more than what is available.
The supply was low. The scarcity of the gaso-
line made the demand for it very high.

So how does scarcity relate to supply and
demand? Scarcity is a measure of supply. If
strawberries are scarce, then the supply of
strawberries is low. And if many people want
to buy strawberries when none are available,
then demand is high because of a low supply
caused by scarcity.

When things are scarce, we have to make
choices. If the market doesn’t have strawber-
ries, you have to decide if you really want
strawberries. If you do, then you will have to
travel to different markets to try to find some
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strawberries. If you don’t find any strawber-
ries anywhere, then you will have to go with-
Scarcity has forced you to go without
strawberries.

In the same way, the latest Harry Potter
book might be difficult to find because you
weren’t one of the early people at the book-
store the day the book camc out. If your local
bookstore ordered only 5,000 copies and
4,998 people bought the book before you got
there, then you'd better hope you're one of
the next 2 people through the door. The same
is probably true at other bookstores in your ar-
ea. We can say that the latest Harry Potter
book is scarce because its supply is low.

Another choice you might have to make
when something is scarce is how much you are
willing to pay for it. If strawberries are nor-
mally at a low price, then they might have a
higher price when they are scarce. If that is
the case, then you will have to decide whether
you want to pay the higher price. You'll have
to decide how badly you want those strawber-
ries. If you have only a certain amount of
money, then you’ll have to buy the strawber-
ries using some of the money you had planned
to spend on other foods. Scarcity has forced
you to make a choice between foods.

For many people, making difficult
choices is a way of life. If you don’t have
enough money to buy all the foods you need

out.

(and many, many people don’t). then you
have to make choices. And the more scarcity
you see on the shelves of the market, the more
difficult choices you have to make.

The same is true if the scarcity is created
only by a seasonal (%% it #) market, like the
strawberries or other fruits and vegetables.
Some crops grow better at certain times of the
year, so they are harvested at those times and
sent to market at those times. If you want
strawberries and it’s not strawberry season,
then the supply of strawberries is most likely
scarce, if any are available at all.

Lastly, sometimes scarcity is created only
because a supplier has sold out of a certain
product. A sale on older Harry Potter books
might result in a bookstore’s selling all of the
books on hand. And if other bookstores have
similar sales, then it will be very difficult to
find one of those older Harry Potter books.
This is scarcity caused by too many people try-
ing to buy too few things.

Scarcity can be a powerful thing. It can
force you to make difficult choices. It can
force you to go without. It can force you to
pay more than you wanted to. It can force you
to look elsewhere for the thing you want. The
next time you discover that something you
want isn’t available, remember the idea of
scarcity. What choice will yoﬁ make?
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Passage 3  Scarcity and Choices
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Siercires

True or False:

(] 1. The demand for strawberries in winter is high, because the price of strawberries is
low at that time.

Suppose water becomes scarce one day, the demand for water will not change.

All the resources on the planet, water, oil, air, coal, even the time, are scarce.

e
bt



