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China has carried out the reform and opening up
policy.
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According to its commitments to WTO, China’s
tourism industry will further speed up its opening
to the outside world.
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China’s tourism industry has become a dynamic
and potentially strong sector in China’s tertiary in-
dustry.
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China’s outbound tourism has seen steady develop-

ment with each passing year.
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By September 1st, 2004, Chinese citizens are al-
lowed to travel to 54 countries and regions in or-
ganized tourist groups.

6. fErh g 15 A EERRWFEF T, WP M. 3F
HERE RS SRR R A BRI
Among China’s 15 major sources of tourists, Rus-
sia, Philippines and Mongolia saw respective in-
creases in the number of tourists to China.

7. fiplk a9 BRI 2 . BRATBOR L K
WHLSER T EEREM.
The booming tourism industry has played a vital
role in increasing consumption, reducing poverty
and creating jobs.

8. [ N Heli i g R iR R SR R R
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The domestic tourism market is the world’s largest
in quantity, fastest-growing and potentially strong
one.

9. b3t 2008 4F BAKIL 5L IZ B £24 4 b B R ek
& R T BB = .
The 2008 Olympic Games in Beijing offers a pre-‘
cious lifetime opportunity for the tourism develop-

ment in China.
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10. hERIFV KRR KHHEH#HTHPEARS
HARAREEARZBENATFZE
China’s tourism development has greatly promo-
ted the friendly exchanges between the Chinese
people and the people of the world.

11. FEEANE S ER RS KA PR
BERR I & R
The sustained growth in China’s gross domestic
product is expected to further stimulate the
growth of the tourism industry.

12. HUtESFILERN, BNFERE GRS
KK 5%,
The number of domestic tourists is expected to
increase by about 5 percent annually in the next
few years.

13. 32008 4, B RIRIE #ECR B —1,
YNLIEVE &z ST ERk 5
The number of five-star hotels will be doubled by
2008, and the reconstruction project of public
toilets will be completed in due time.

14. 1999 4, EFbrEHMEERA, XELQ
AR BV FE AR 8% e SR AR R A0
In 1999, the State Council decided to increase
the legal holidays, which gave rise to the poten-

tial tourism demand.
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15.

MR I TZEMRE AL K KA RN T
TR HBIEAR A, BRETEFE .

For convenient services to all tourists, tourism
sectors have provided more English signs and in-
structions in tourist sites, train stations and air-

ports.
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At the turn of new century, China worked out its
strategic plan for tourism development for the
next 20 years, and the goal is to become one of
the world’s leading tourism countries.
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In China, the tourism development has improved
the investment environment, intensified the o-
pening to the outside world, and helped the
growth of related industries.
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Most local travel agencies will accelerate the pace
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of their restructuring in order to face the new
challenges that have been posed by China’s entry
into the World Trade Organization.
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The number of Chinese tourists who travel abroad
will continue to record double-digit growth, with
Australia, New Zealand, the Republic of Korea
and Japan among the most attractive destinations.
. 2004 4, KA 1. 08 {L5HH e & K R fic ifF
b 2003 4EXE AN T 18% . S E e & KR T
., hEA AR AR, BN R Y
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In 2004, about 108 million foreign tourists visi-
ted China, 18 percent increase from 2003, and it
is likely that China would overtake lialy as the
fourth biggest tourism couniry in the world in
terms of the number of foreign tourists.
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Millions of people travel across.the country, and
they flock to popular atiractions on the nation’s

two-week-long holidays, which fall during May 1
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to 7 and October 1 to 7 respectively.
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24.
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Tourism is a service-based industry. It has a
number of tangible and intangible components.
The tangible elements include transport, accom-
modation and shopping; the intangible elements
involve education, culture and relaxation.
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In 2003, China’s inbound and domestic tourism
experienced downturns to different degrees be-
cause of “SARS” influence. The total tourism
receipts were the first decrease since 1989. How-
ever, the recovery of the market was better than

expected.
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Hotel industry in China is already opened in an
all-round way, and almost all the well-known in-
ternational hotel groups are already in China. At
present, there are wholly foreign-owned travel a-
gencies and joint venture travel agencies in Chi-
na.

25. R4, HENMERT 8900 igSEE,
FEEBKT 6.7%, EREXMIFLEEKR
HATFEREE . ©2NE L MBUR K BOR
XFFo
The Chinese mainland received 89 million over-
seas visitors last year. It was a growth of 6. 7 per-
cent from that of the previous year. Experts at-
tributed the continued growth to the country’s sta-
ble, safe situation and government’s supportive
policies.

26. 721 42, PEKRELKAT N, HLEX
FR. FRATKIDA T WA SN T H R AR,
4 1) 2 8 B o I el R X PR AR 30 R A S
China’s tourism industry in 21st century will be
promising with unlimited opportunities. We wel-
come overseas investors with a long vision to in-
vest in China, especially in tourism infrastructure

of China’s central and western areas.

27. R ARIFALSIEE, 2020 4, PEKEN
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The World Tourism Organization ( WTO) pre-
dicts that China will become the largest tourists
receiving country and the fourth largest source of
tourists by 2020. This trend will undoubtedly
have profound impacts on the world economy in

general and on China’s neighbors in particular.
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Beijing is a city with a long history. It has the
Great Wall, the Summer Palace, the Forbidden City

and other historical sites. Beijing has won the right to

&

host the 2008 Olympic Games. We can expect the
city to become one of the hottest tourist destinations
in the world. Beijing will host tens of thousands of in-
ternational athletes and coaches. Besides, it will host
more and more foreigners in the next few years. Like
most visitors to Beijing, they will be caught up by the
rapid economic growth of the past 15 years. After vis-
iting the historical places, they will be impressed by
the history of Beijing and Beijing’s uniqueness as a
world capital.

As most foreigners travel to Beijing, they often
ask themselves, “Where is my next destination in
China?” It is estimated that many local tourism bu-
reaus will come to Beijing before and after the Games
to do tourism promotions, hoping that their local areas
can be listed as one of the Olympics tour destina-

tions.
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