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Abstract

China faces severe environmental challenges. The Chinese government
has made environmental protection one of its fundamental state policies and
established the concept of “scientific development” to guide economic
growth and social advancement. In recent years, environment has been in-
corporated as major consideration into policy making and institutional re-
forms. The general public increasingly focuses their attention on environ-
ment issues and the mass media plays a critical role in educating and raising
awareness. It can be argued that China’s environment protection has devel-
oped into its current status mainly as a result of mass media’s ongoing cov-
erage of environment issues. Mass media provide a green forum where the
government, the general public, the corporate world, environment organiza-
tions,advocates and other stakeholders can come together and discuss their
environment concerns.

Against this background, this thesis examines environment protection
from the mass media perspective, proposes the concept of “environmental
communication” and analyzes its role in promoting environment protec-
tion. The author will discuss the forms,strategies and effectiveness of envi-
ronmental communication and propose ways to enhance environmental com-
munication so that it can play a larger role and make greater contributions
to China’s environmental protection endeavor. This thesis first gives an o-
verview of the importance of creating a public space for environment issues
and the social functions of mass media, especially in environment protec-
tion. The second provides in-depth analysis of the history,forms and insti-
tutions of environmental communication. Outlines the challenges for envi-
ronmental communication and the fourth chapter discusses the factors that
influence the effectives of environmental communication and ways to enhan-

cing its roles.



This thesis is innovative in that it focuses on environmental communi-
cation, an important but often neglected subject. For the first time in
China’s journalistic studies, the concept of environmental communication is
put forward. Instead of talking about the role of media in environment pro-
tection in isolation, this thesis places its discussions in a much larger con-
text where political, economic, social and cultural factors are all at play. The
author uses literature, historical records,interviews and online surveys,and
addresses a wide range of issues including the social functions of mass
media,development of environmental communication,its impacts and effec-
tiveness, current problems and future challenges. The author also makes
constructive recommendations about ways to enhance the effectiveness of
environmental communication.

Keywords: mass media environmental protection environmental com-

munication
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Foreword

The Power of Green Media
Qu Geping

“Environmental Communication” is a new concept. In China’s strenu-
ous efforts to protect its environment, mass media is assuming an increas-
ingly important role and is now at the forefront of the advocacy for green.

When we look back at the 20th century, we find that China has repeat-
ed the path of most developed economies—its impressive growth was a-
chieved at the expense of the environment. Over the last 20 years of reform
and open-up, China has undergone fundamental transformation and experi-
enced unprecedented growth and social progress. Efforts at environment
protection have recorded some positive changes here in China. In early
1970s, most of the general public would find the phrase “environment pro-
tection” a rather foreign idea, but it has now become a major concern for all
segments of the society. This enhanced public awareness to a very large ex-
tend can be attributed to the growing power of mass media on influencing
public perception on environment issues.

For environment protection in China, mere reliance on legislation and
government regulation is not adequate. Public opinion is also of critical im-
portance. The China Century Environment protection Campaign is an on-
going event that has been running for over 12 years and has greatly contrib-
uted to China’s environment courses. The success of this initiative is a re-
sult of its integration of the participation from administrative agencies, the
judicial system and the mass media. This is a unique Chinese model in
which media has played a major role in making everything visible to the
general public.

China’s progress in environment protection over the last 20 years is

driven by public opinion informed by the media. I made the remark many



