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| was flipping through “A Collection of Modem Intemational Design” compiled by Professor Xiao
Yong of Central Academy of Fine Arts, and somehow my thoughts were suddenly brought back
to 25 years ago when | was studying design at the Zheliang Academy of Fine Arts. Back then,
it was very difficult to have any access to books on such a topic. Once someone borrowed
some Japanese design magazines. They were very rare at the time and thus very cherished,
read and shared by everyone at the dorm. We often painted with watercolor foreign posters
or other design pieces from any foreign magazines we can have access fo and clipped and
pasted these paintings onto albums. They accumulated by our beds as something being looked
at every now and then, and became a very precious learning resource for us. To this day some
details of these design pieces are still vivid in my mind.

Nowadays, a time of information and multimedia age, a great deal of sources and books on
design can be found through internet or in bookstores. Designers no longer live in the enclosed
age that | once lived. However, will students still appreciate good design works with the same
kind of passion or level of compassion as those students had 20 years ago? | suppose they
would, but probably would not spend the same amount of time enjoying doing that. More
alternatives are available to us now, and we somewhat lost the same kind of excitement of
seeing food in a stage of hunger. Has this kind of sensitivity and desire to leam left us forever?
Not at all.

Having been an active figure in the intemational design scene in recent years, Professor Xiao
Yong traverses through different regions of the world, expands his visions over international
horizons, and acquaints himseff with prominent designers home and abroad through design
exchanges. Prominently known design pieces are compiled with designs done by younger
generation artists in Xiao Yong's book. Especially worth mentionirig are some outstanding
designs done by young Chinese artists. It reflects the fast development and sophistication of
design in China. A group of internationally claimed Chinese designers come into being today.
Their works appeal to the audience in a more personal way and they are just by our side. These
new Chinese designers may deserve even more attention from the public than renowned
foreign designers. This book collection lets us feel not only the pulse of international design,
but aiso the intelligence and creativity infused and shared by an international community of
designers in solving design problems. Reading this book series will benefit anyone who is
interested in design,though each reader will perceive it differently. | also hope that some young
readelilexpeﬁmﬁnmbyMexdmthwmyomagowhen‘
they read these books. | think they should, and | believe many will

Wang Min, Centrat Academy of Fine Arts
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LOGO AND IMAGE — SIGN LANGUAGE OF THE ERA

With the advancement of our time, information in this age is now being transmitted more widely
and rapidly. A more sophisticated visual vocabulary including logos, signs, icons, symbols
etc. is surpassing the barriers that languages create. This is visible in the communication and
dissemination of information. The way information is being spread is having an interaction
with the development of media and technologies. The combination and relation between text
and image could articulate visual communication and deepen understanding. Try to imagine
how boring and dull it would be if these visual elements disappear from computer, internet,
environment, and products.

With China's entrance into WTO, the country becomes a significant part of the world economy.
This brings a historical opportunity for its continuous economic development, but also poses a
new challenge for the development of different industrial sections. In an extremely competitive
market where brands compete with each other, Chinese brands are in great need of unique
and articulate logos and corporate images. Visual design makes a key difference or is even
decisive in marketing, in the scopes of product design and branding, environmental graphic
design, and new media.

Logos and symbols in the fields of cultural, commercial, social events and organizations enrich
our visual horizon. From corporate logos to brand logos, to environmental symbols and signs,
to the logo for the Olympic Games, the seemingly simple symbols demand intelligence and
creativity from the designer, and also suggest the changes of society.

Visually pleasant logos could impact, stimulate and attract the audience in an effective and
visual way. it is significant in its commercial values. Just like any other visual art, logo design
reflects the development of time and changes of aesthetics. The language in logo design has
got a bigger vocabulary and is freight with variants. It not only should be simple and aesthetic,
but also needs the considerations of more possibilities in its shapes and an active being. in the
pluralities of communication methods that focus on the communication of logo image, style and
individuality are the main ingredients in molding the image.

Design gradually sees its values being reckoned in commercial, cuftural, and social fields.
Logos and sign fanguage have an irreplaceable function that text is not capabie of. Text and
symbols add to each other, and together create today’s visual music. This book collects latest
logos and signs in an intemational scope, so as to suffice the reference of our profession.

Xiao Yong
Beijing, January, 2006




AIMO KATAJAMAKI %% - k5735

‘tasnefao

choicestasoce s

teecteyechoices
choicesacaceaan

ES RIHEAXHRE/ FERITEEXERR
B FZHANES

Sauma, Design as Cultural Interface

Exhibition of New Finnish Design in United States
Client: Finnish Cultural Institute in New York
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Masters of Arts 2004, Students' Final Work Exhibition UIAH Helsinki Choices, 4th International Alvar Aalto Design Seminar
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R ZHTBENS
Croatian Ski Assoation

R F I 1
Archeological Museum in Zagreb, Croatia
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Company of Ecological Index
1.Eko Dom (Eco Home)/ 2.Eko Tur (Eco Tourism)/ 3.Eko Rec (Eco Recycling)/ 4.Eko Por (Eco Building)

r”‘

UrOLr

BERRR/BRRRMBEAARES Y, FERBE—
Furnir/ Fumnir is an industry of modular self-assemble fumiture. This Logo has only one graphic form that is
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repeated and from which the whole of the logo is assembled
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REHT XK Ministry of Culture Republic of Croatia
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Hishtil Nurseries International Poster Center Hall of Fame Posters Please
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Zhejiang Telecom Counstruction Hangzhou Berlin Import and Export Company WIN Tools Import and Export Company Zhejiang Baoshidi Scarf Co. Ltd.
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Musterkunde GmbH Sehr geehrter Herr Kunde,

Frau Anette Muster Designhelden ist ein Buro fr Gestaltung. Wir sind auf die Konzeption und Durchfuhrung langfristiger

MarienstraBe 10 und I Unsere Starke liegt in der hohen Qualitat des

78054 Villingen g und der g der richtigen hierfiir bieten wir
unseren Kunden medienbergreifende Losungen an.

Die Richtung

Kommunikation und Corporate Identity sind wichtige Faktoren in Unternehmen geworden. Die Entschei-
dungen, die dazu getroffen werden missen, beinhalten stets ein finanzielles Risiko. Schon aus Verantwor-
tung gegenober dem Unternehmen ist Qualitat deshalb unverzichtbar. Vom ersten Nachdenken ober eine
kommunikative Aufgabe bis zur Begleitung des Produktionsprozesses ist hochster Einsatz gefordert, wenn
die Ergebnisse stimmen sollen. Wir stellen uns dieser Verantwortung in jeder Phase unserer Arbeit und
bieten das komplette Spektrum an Qualitatssicherung in allen unseren Projekten an. Im Auftrag unserer
Kunden sichern wir die Post-Production fir Druckwerke in Zusammenarbeit mit der Druckerei

Mit freundlichem Grug

Ralf Christe

Ralf Christe, Diplom-Designer
Mitglied in der Allianz deutscher Designer (AGD)

GlamerstraBe 14 | 76185 Karlsruhe

fon 07212089700 | mobil 0179-4589106
ch de | www.de helden.de
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PESIGNHELDEN

snulla dies sine lineas [kein Tag ohne einen Strich]

www.designhelden.de
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Allgemeine Erklarung der Menschen
rechte, Art. 27/2

»Jeder Mensch hat das Recht auf Schutz /\

der moralischen und materiellen \
|
Interessen, die sich aus jeder wissen-

| schaftlichen, literarischen oder

kiinstlerischen Produktion ergeben, |
| i
deren Urheber er ist. « |




