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INTRODUCTION
IMPACT AND PRESENCE -

WHY SO IMPORTANT?

It takes 30 seconds to make an impact.’
Albert Mehrabian, Silent Messages, Wadsworth, 1971, 1985

Your image and how you use « is central 10 others’ oerception of your abilties, skills and
potential. It is amazing how quickly you make an impression on othess,

You need to pay attention 1o your image because:

To develop your carear you will need to seli yourself to others

In a service economy people huy you
While adapting to the environment you work in you need 1o stay true to yourself,

and know how to do this
There is a clear relationship between impact and self-concept; each teeds off the other

Confidence is contagious, but so is lack of confidence
You have the ability to create the atmosphere you work in through generating a

positive impact

@ Projecting the right image can mean the difference between success and fallure.
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INTRODUCTION
WHO MAKES IMPACT AND HOW?

in the meda every day we are bombarded with images of people who make an impact:
politicians {nationally and internationally), actors, artists, sponing heroes, etc. These
people inspire strong reactions from their audience, both positive and negative.

Before you can effectively make an impact, or make yourself memorable to the audisnce
that you face (be that one person or a thousand), you need to have a clear idea of what

you think impact 15, or should be to give you the results you want.

Think of some tamous people that you would define as being charismatic, having
personal presence, creating impact, and try to define what it is about them that gives

them this quality.

Chances are, you'll have focused on people whose image is everywhere, but who are
unknown o you, other than in pictures or on TV,

Now try the exercise with peopie you know, or have met. Analyse what it 15 that they
think, feel, say and do that gives them this quality and then define which of those
gualities you share with them or would like 10 develop.
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