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Chapter One
Modern Tourism







lesson 1
What Is Tourism?

L 4

AFRRAHER ANBRUATHELELRR, EXHELHRN,
REHBT AL BHEL, SRR F G HWE R NH
R T E SN T ETIXIIES IS ST AL S
HMAR KB PR ERARRAESENFTHEL,

When we think of tourism, we think primarily of people who are visiting
a particular place for sightseeing, visiting friends and relatives, taking a
vacation, and having a good time. They may spend their leisure time! en-
gaging in various sports, sunbathing’, talking, singing, taking rides,
touring, reading, or simply enjoying the environment. If we consider the
subject further, we may include in our definition of tourism people who
are participating in a convention®, a business conference* » Or some other
kind of business or professional activity, as well as those who are taking a
study tour® under an expert guide or doing some kind of scientific research
or study. | N

These visitors use all forms of transportation, from hiking in a
wilderness parkS to flying in a jet to an exciting city. Transportation can
include taking a chairlift’ up a Colorade® Mountainside or standing at the
rail of a cruise ship® looking across the blue Caribbean!®. Whether people
travel by one of these means or by car, mofgggch, camper, train, taxi,
motorbike, or bicycle, they are taking a trip and tmre engaging in

. 3 .



tourism.
Any attempt to define tourism and to describe its scope fully must
o
consider the various groups that participate in and are affected by this in-
dustry. Their perspectives are vital 10'' the development of a comprehen-
——— Ch
sive definition. Four different perspectives of tourism can be identified:
1. The tourist. The tourist sceks various psychic and physical expe-
- . . () -
riences and satisfactions. The nature of these will largely deter-

mine the destinations chosen and the activities enjoyed.

2. The businesses providing tourist goods and services. Business
people see tourism as an opportunity to make a profitlz by sup-
plying the goods and services that the tourist marl&?demands.

3. The government of the host community or area . Politicians view

tourism as a wealth factor in the economy of their jurisdictions'®.

Their perspective is related to the incomes their citizens can earn
from this business. Politicians also consider the foreign exchange
receipts'* from international tourism as well as the tax receipts'®
collected from tourist expenditures, either directly or indirectly.

4. The host community. Local people usually see tourism as a cul-

tural and employment factor. Of importance to this group, for
example, is the effect of the interaction between large numbers of
international visitors and resngThis effect may be beneficial
or harmful, or both.

Thus, tourism may be defined as the sum of the phen_g_mena and re-
lationships arising from the interaction of tourists, business suppliers,
host governments, and host communities in the process of attracting and
hosting these tourists and other visitors.

Tourism is a composite of activities, services, and industries that de-
livers a travel experience: transportation, accommFo_d_ations, eating and
drinking establish&nts, shops, entertainment, activity f_a_c.':_iiti&, and
other hospitality services ava—ilfble for indjlriduals or groups that are trav-

—
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eling away from home. It encompasses all providers of visitor and visitor-
related services. Tourism is the entire world industry of travel, hotels,
transportation, and all other components, including promotion, that
serves the needs and wants of travelers. Finally, tourism is the sum to-
tal'® of tourist expenditures within the borders of a nation or a political
suvl?givision or a tratWered economic area of w@bm
states or nations. This economic concept also considers the income multi-
p_lig” of-these tourist expenditures.

One has only to consider the multidimensional aspects of tourism and
its ingaLctions with other activities to understand why it is difficult to
come up with a meaningful definition that will be universally accepted'®.
Each of the many definitions that have arisen is aimed at fitting a special
situation and solving an immediate problem, and the lack of uniform defi-
nitions has ha_r_nE_red study of tourism as a diﬁi_@xe. Development of a
field depends on (1) uniform definitions, (2) description, (3) analysis,
(4) prediction, and (5) control.

Modem tourism is a discipline that has only recently attracted the
attention of scholars from many fields. The majority of studies have been
conducted for special purposes and have used narrow operational defini-
tions'® to suit particular needs of researchers or government officials;
these studies have not enmassed a systems approach. Consequently,
many definitions of “tourism” and “the tourist” are based on distance
traveled, the length of time spent, and the purpose of the trip. This
makes it difficult to gather sta_t_i_s{x_c_:d information that scholars can use to
develop a database®, describe the tourism phenomenon, and do analyses.

The problem is not trivial. It has been tackled by a number of au-
gust bodles21 over the years, including the League of Nanons, the United
Natxons, the World Tourism Organization (WTO)?*, the Organization
for Economic Cooperation and Development ( OECD)?, the National
Tourism Resources Review Commission, and the U.S. Senate’s National

-5 -



Tourism Policy Study.

The following review of various definitions illustrates the problems
of arriving at a consensus®®. We examine the concept of the movement of
WW and definitions applied by the World Tourism
Organization and those of the United States, Canada, the United King-
dom, and Australia.

World Tourism Organization

The International Conference on Travel and Tourism Statistics’’ cor-
vened by the World Tourism Organization (WTO) in Ottawa?®, Canada,
in 1991 reviewed, updated, and expanded on the work of earlier interna-
tional groups. The Ottawa Conference made some fundamental recom-
mendations on definitions of tourism , travelers, and tourists. The U-
nited Nations Statistical Commission?® adopted WTO's recommendations

on tourism statistics on March 4, 1993.

TOURISM WTO has taken the concept of tourism beyond a stereotypi-
cal image of “holiday-making.” The officially accepted definition is:
“Tourism comprises the activities of persons traveling to and staying in
places outside their usual environment for not more than one consecutive
year for leisure, business and other purposes.” The term usual environ-
ment is intended to exclude trips within the area of usual residence and
frequent and regular trips between the domicile and the workplace and
other community trips of a routine character.
1. International tourism™ ;
a. Inbound tourism® ; visits to a country by nonresidents
b. Outbound tourism™: visits by residents of a country to an-
other country

2. Internal tourism™

: visits by residents of a country to their own
country

6 -



3. Domestic tourism> : internal tourism plus inbound tourism (the
tourism market of accommodation facilities and attractions within
a country)

4. National tourism* ; internal tourism plus outbound tourism (the

resident tourism market for travel agents and airlines)

United States

The Western Council for Travel Research in 1963 employed the term
visitor and defined a wvisit as occurring every time a visitor entered an
area under study. The definition of tourist used by the National Tourism
Resources Review Commission in 1973 was: “A tourist is one who travels
away from home for a distance of at least 50 miles (one way) for
business, pleasure, personal affairs, or any other purpose except to com-
mute to work, whether he stays overnight or returns the same day.”

The National Travel Survey® of the U.S. Travel Data Center’ in
1994 reports on all round-trips®® with a one-way route mileage of 100
miles or more, and since 1984 on all trips involving one or more nights
away from home, regardless of distance. Trips are included regardless of
purpose, excluding only crews, students, military personnel on active
duty, and commuters.

Canada

In a series of quarterly household sample surveys known as the Canadian
Travel Survey which began in 1978, trips qualifying for inclusion are
similar to those covered in the National Travel Survey in the United
States. The main difference is that in the Canadian Survey, the lower
limit for the one-way distance is 50 miles (80 kilometers) rather than 100
miles. The 50-mile figure was a compromise to satisfy concerns regarding
the accuracy of recall for shorter trips and the possibility of the .aclusion
of trips completed entirely within the boundaries of a large metropolitan
.7 .



area such as Toronto.

The determination of which length of trip to include in surveys of
domestic travel has varicd according to the purpose of the survey method-
ology employed. Whereas there is general agreement that commuting
journreys and one-way trips should be excluded, qualifying distances vary.
-The province of Ontario favors 25 miles.

In Canada’s international travel surveys the primary groups of trav-
elers identified are nonresident travelers, resident travelers, and other
travelers. Both nonresident and resident travelers include both same-day
and business travelers. Commuters are included and are not distinguished
from other same-day business travelers. Other travelers consist of immi-

grants, former residents, military personnel, and crews.
United Kingdom

The National Tourist Boards of England, Scotland, and Northern Ireland
sponsor a continuous survey of internal tourism, the United Kingdom
Tourism Survey (UKTS). It measures all trips away from home lasting
one night or more, taken by residents for holidays, visits to friends and
relatives (nonholiday) , or for business, conferences, and most other pur-
poses. In its findings the UKTS distinguishes between short (1 to 3
nights) and long (4 + nights)-duration holiday trips.

The International Passenger Survey collects information on both
overseas visitors to the United Kingdom and travel abroad by U.K. resi-
dents. It distinguishes five different types of visits: holiday independent,
holiday inclusive, business, visit to friends and relatives, and miscella-

neous.
Australia

The Australian Bureau of Industry Economics in 1979 placed length of
stay and distance traveled constraints in its definition of tourist as
.8 -



follows: “A person visiting a location at least 40 km from his usual place
of residence, for a period of at least 24 hours and not exceeding twelve
months. ”

In supporting the use of the WTO definitions, the Australian Bureau
of Statistics notes that the “*usual environment’ is somewhat vague.” It
states that “visits to tourist attractions by local residents should not be in-
cluded” and that visits to second homes should be included only “where
they are clearly for temporary recreational purposes.”

China

In the book Introduction to Tourism published by the China National

Tourism Administration, tourism is defined as the sum of all the phe-

nomena and relations arising from the travel and temporary stay by people

who have left home to go to other places to visit.

According to the China Tourim Statistics Annual published by the
China National Tourism Administration, tourists are foreigners, overseas
Chinese and Chinese from Hong Kong, Macao and Taiwan who come to
the mainland to visit relatives or friends, spend holidays, do sightseeing,
take part in the conferences or in activities connected with economy, cul-
ture, sports or religion, excluding the following eight kinds of people:

(1) Invited guests including ministers or those superior to them and
their parties;

(2) Members of foreign embassies in China;

(3) Foreign experts, foreign students, reporters and memebers of
foreign business organizations who have lived in China for more
than a year;

(4) Transit tourists on international airplanes and the crew members
and those who stay at the port but do not spend the night such
as railway workers, ship crew members, etc;

(5) Residents of the border area coming to China;



