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1 INTRODUCTION

The Business Principles for Countering Bribery have
been developed by a group of private sector interests,
non - governmental organisations and trade unions as a
tool to assist enterprises to develop effective approaches
to countering bribery in all of their activities.

The Business Principles also give practical effect to recent
initiatives such as the OECD Convention on Combating
Bribery of Foreign Public Officials in International Business
Transactions , the ICC Rules of Conduct to Combat Extor-
tion and Bribery and the anti- bribery provisions of the re-
vised OECD Guidelines for Multinationals.

The Business Principles have been designed for use. by
large, medium and small enterprises. They apply to bribery
of public officials and to private - to - private transactions.
The purpose of the document is to provide practical guid-
ance for countering bribery, creating a level playing field
and providing a long- term business advantage.

Bribery: An offer or receipt of any gift, loan, fee, reward
or other advantage to or, from any person as an inducement
to do something which is dishonest, illegal or a breach of
trust, in the conduct of the entetprise’s business.
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2 THE BUSINESS
PRINCIPLES

® The enterprise shall prohibit bribery in any form

whether direct or indirect

® The enterprise shall commit to implementation of a

Programme to counter bribery

These Business Principles are based on a commitment to
fundamental values of integrity, transparency and ac-
countability. Enterprises shall aim to create and main-
tain a trust-based and inclusive internal culture in which

bribery is not tolerated.

The Programme is the entirety of an enterprise’s anti-
bribery efforts including values, policies, processes,

training and guidance.



3 Hkw
CSEN) B AR

A RIFRI BT A R —MER, R RERR
Bt BB B AR

o By .
THER AW AT A,
% B A MU 7 B % 7 T 4 2R L

Tl EMbEE, BENRSEE. SHMN
T AT AT VR Y E T SRR



3 AIMS

The aims of the Business Principles are to:

Provide a framework for good business practices and risk

management strategies for countering bribery

Assist enterprises to.

a) eliminate bribery;

b) demonstrate their commitment to countering bribery;
c) make a positive contribution to improving business

standards of integrity, transparency and accountabil-

ity wherever they operate.
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