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The Nrsuit of Beanty

G T ICTICI ICTCT IS

One of the most successful, influential and beloved women in
American history, Eleanor Roosevelt once said that she had one
regret: she wished she had been prettier. Who hasn’t felt the same
way? We are all too awake of our physical imperfections. To
overcome them, we spend billions upon billions of dollars every
year on cosmetics™, diet products, fashion, and plastic surgery®

Why do we care so much about how
we look? Because it matters. Because
beauty is powerful. Because even when
we learn to value people mostly for being
kind and wise and funny, we are still
moved by beauty. No matter how much
we argue against it or pretend to be
immune, beauty exerts its power over

us. There is simply no escape.

Aristotle said, “Beauty is a greater
recommendation than any letter of introduction.” It's not fair, but
it's true. We simply treat beautiful people better than we do
others. Attach a photograph of a beautiful author to an essay, and
people will think that it is more creative and more intelligently
written than exactly the same essay accompanied by the photo of a
homely author.
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As children, beautiful people are more likely to become
favorites with parents and teachers. Later, they're more likely to
get good jobs and promotion. Beautiful lawyers get paid more than
their less attractive colleagues. Good-looking criminals are more
likely to win the sympathy of judges and juries. Attractive people in
needs are more likely to receive help from strangers.

Many of the physical features that make us attractive to one
another are, in fact, signals of our health and fertility. For
thousands of years, women have been using makeup to try to look
like teenagers. Why? Men everywhere find young, fertile women to
be the most sexually attractive.

Men have a natural preference for women with youthfully
narrow waists and full hips. Psychologist® Devendra Singh tested
men in 18 different cultures for their response to women of varying
shapes. Overwhelmingly they found women with a waist-to-hip ratio
of 0. 7 as the most attractive. Marilyn Monroe was shaped just so.

These days, in addition to cosmetics, women and men both
rely on advanced technology to enhance their beauty. Wrinkles can
be stretched away with a face lift. Special injections can make lips
look attractively young and plump. Countless creams and chemicals
promise clear, glowing skin for men and women. Besides being a
sign of youth, good skin also means that the person is likely to be
healthy and free from parasites® .

Our sensitivity to physical beauty is not something we can
control at will. We are born with it. Experiments conducted by
psychologist Judith H. Langlois showed that even small infants

8 P
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look at attractive faces. Before they have met a single supermodel,
before they have watched a single TV show, before they have
opened up a single fashion magazine, they are drawn to the same
faces which aduits have judged to be attractive.

There are more important things in life than beauty. But as
Etcoff says, “We have to understand beauty, or we will always be
prefer to enslaved by it. ” If you aim to be wise and kind and funny,
it doesn’t mean that you can’t also try your best to look beautiful.
There’s no reason to feel guilty about being moved by beauty’s
power. It moves us all.
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With high fashion brands such as
Prada, Gucci and Armani releasing
sportswear collections, it was only a
matter of time™ before the major
sports brands started to fight back.
Now, companies like Nike, Adidas

and Reebok are working with top
fashion designers to create designs so they can beat the fashion
companies at their own game® .

“The game has become a fashion showdown, and we’re going
to take it on,” said the president of Reebok, which is releasing a
line of clothing designed by Diane Von Furstenberg inspired by
tennis star Serena Williams.

The sports fashion trend started in the 90s when Puma teamed
up with avant-garde® fashion company Xuly-Bet to create dresses
made from their soccer jerseys®. The venture was so successful
that they hired designer Jil Sander to design an entire clothing line
for them, and also offerred a menswear collection called “96” .

Not to be outdone, Adidas hired top Japanese designer Yoiji
Yamamoto to create a line of “sport-inspired” clothing for them.
Covered in materials like silk and goatskin, the clothing will probably
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never come close to a basketball or tennis court. “I wanted to work
against the ugly technological sneaker™,” the designer said.
“Young kids all over the world are wearing sneakers — | couldn’t

ignore it.”

One of the major reasons sports companies are looking
towards fashion is it allows them to put their products in high-end®
boutiques® and department stores that would normally stay away
from traditional sportswear.

“To stay competitive, you have to appear in new venues,”
said Puma’s global director of brand management.
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