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China to analyze intemational trade and market of green food. The
green barriers and intemational green food market systern are the
main ohstacle of green food exportation of China, the way to solve
this problem is green food standard internationalization. The demand
of green food at the intemational market is very large, the customers’
gradation is very complex and the marketing trick and channel are
developed and flexible. For this reason, the green food enterprises of
China must make the market crientation and make off target market.

This is a basis of the strategy of green food export from China to
analyze the superiority of green food of China. The quality control
systern of supply of green food and the quality control mode of the
govermment, the intermediary organization and enterprises are the
key factor 1o ensure the quality of green food and to develop the
system predominance of green food. The reascnable scale of green
food enterprise and the product difference are inevitable to change
the condition of market competition without order and to improve the
market structure and to develop the superiotity of enterprise and
product. To develop the advantage of green food industry group count
on the function of various factors, such as natural resources, scale
econcmy, correlation industry, foreign capital, enirepreneur’s spirit
and policy. The superiority of safe and environmental protaction of
green food are the very important factor of international competition
force of green food. This thought makes a breaktnrough conventional
concept of competition force and influences the enterprises 1o foster
the competition force from overall and developing viewpoint.

This dissertation studies the way to carry out the strateqgy of
green food export from China. The train of thought of strategy is
extroversion development and permanently competition advantageous
position. The main tactice are product development and brand
management from microcosmic viewpoint, development of industry
and market from macroscopic viewpaoint and many kinds of way to
enter intemational market. The study has practicability. The
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Abstract

suggestions are comprehensive not only for the govermment but also
for the enterprises.

In addition, the study includes development of Heilongjliang green
food. For example, green food export-oriented economy, green food
export-oriented base of operations, development strategy of small green
food enterprises and strategy to enter intemational market.

Key Woris. green food  exporiation  intemational market
prametion strategy
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