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| was flipping through “A Collection of Modern International Design” compiled by Professor Xiao
Yong of Central Academy of Fine Arts, and somehow my thoughts were suddenly brought back
to 25 years ago when | was studying design at the ZheJiang Academy of Fine Atts. Back then,
it was very difficult to have any access to books on such a topic. Once someone borrowed
some Japanese design magazines. They were very rare at the time and thus very cherished,
read and shared by everyone at the dorm. We often painted with watercolor foreign posters
or other design pieces from any foreign magazines we can have access to and clipped and
pasted these paintings onto albums. They accumulated by our beds as something being looked
atevery now and then, and became a very precious leaming resource for us. To this day some
details of these design pieces are still vivid in my mind.

Nowadays, a time of information and multimedia age, a great deal of sources and books on
design can be found through intemet or in bookstores. Designers no longer live in the enclosed
age that | once lived. However, will students st appreciate good design works with the same
kind of passion or level of compassion as those students had 20 years ago? | suppose they
would, but probably would not spend the same amount of time enjoying doing that. More
alternatives are avaifable to us now, and we somewhat lost the same kind of excitement of
seeing food in a stage of hunger. Has this kind of sensitivity and desire to learn left us forever?
Not at all.

Having been an active figure in the internationat design scene in recent years, Professor Xiao
Yong traverses through different regions of the world, expands his visions over internationat
horizons, and acquaints himself with prominent designers home and abroad through design
exchanges. Prominently known design pieces are compiled with designs done by younger
generation artists in Xiao Yong's book. Especially worth mentioning are some outstanding
designs done by young Chinese artists. It reflects the fast development and sophistication of
design in China. A group of internationally claimed Chinese designers come into being today.
Their works appeal to the audience in a more personal way and they are just by our side. These
new Chinese designers may deserve even more attention from the public than renowned
foreign designers. This book collection lets us feel not only the pulse of international design,
but also the intelligence and creativity infused and shared by an international community of
designers in solving design problems. Reading this book series will benefit anyone who is
interested in design,though each reader will perceive it differently. | also hope that some young
readers will experience the same joy and excitement we experienced over 20 years ago when
they read these books. | think they should, and | believe many will.

Wang Min, Central Academy of Fine Arts
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GRPAHIC DESIGN — REFLECTION OF THE VISUAL CULTURE

Graphic design is part of our visual culture. Under the big climate of knowledge based
economy, its importance is being promoted within the scopes of cultural and commercial
communication. The way information is being spread is having an interaction with the
development of media and technologies. With the transition from the traditional print media to
digital media, graphic design embraces more applications and develops new fanguages and
styles.

Having been part of the WTO, China becomes an important part of the world market. This
brings a historical opportunity for its continuous economic development, but also poses a new
challenge for the development of different industries. In an extremely competitive market,
Chinese design shows a unique cultural property of our time. Visual design makes a key
difference or is even decisive in marketing, in the scopes of product design and branding,
environmental graphic design, and new media.

Graphic design in the fields of cultural, commercial, social events and organizations enriches
our visual culture and, like any other visual culture, reflects the devefopment of time and
changes of aesthetics. The language of graphic design develops a more and more eclectic
vocabulary and is fult of variants. In the pluralities of communication methods, style and
individuality are the main ingredients in molding the image. Design needs the fusion of
cultures, and this will promote the exchange between different thinking about design.

Design gradually sees its values being reckoned in commercial, cultural, and social fields. The
traditional graphic design profession is facing a major challenge. People in this profession
should communicate thoughts and information so as to improve people’s iife. This book
collects the latest graphic design works in an international scope in an attempt to suffice the
reference of our profession.

Xiao Yong
Beijing, January, 2006
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Printed Textiles, Sea Anemone, Armrest, Screw Vice, Candy-ass/ Client: Isku Fumniture Company/ Chair Design: Tapio Anttila
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- The Art of Hebine School (Book)/ Realization: Studio International
Offset, Four Colors/ Client: The Croatian Museum of Naive Art
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Annual Report (Croatia Insurance Company) / Offset, Four Colors/ Croatia Insurance Company
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Zadar/ CROATIA, 16" Oclober 2004
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Building on the Coast, Ten Proposals on National Politics of Architecture/ Client: 1st Congress of Croatian Architects
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Visual Identity of Europe 2020
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(Sign, Design, Redesign)/ Client: Studio International, Croatian Foreign Affairs Ministry & European

Integration
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