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Preface

As the world’s best-known author and authority on boosting the mind’s produc-
tivity, Tony Buzan knew that high-performance selling takes more brain power than
brute force. Tony Buzan creator of Mind-Mapping joined forces with me to write
Brain Sell. I'm a pioneer of modern sales training techniques and together we wan-
ted to show everyone who sells, be it our services, our ideas, our products and
ourselves the way to unleash the power of whole-brain selling. The results show
how we will sell better, communicate better, and enrich every aspect of our lives.

Brain Sell incorporates cutting-edge discoveries in the diverse fields of psy-
chology, communication, neurophysiology, and brain research, together with the
selling techniques of some of today’s master salespeople. We wrote it in a highly
motivational style and included 94 Brain Sell exercises to help our readers master
the sales skills needed to improve every future customer contact. We taught Mind

Mapping, the new technology to retain huge amounts of information about prod-
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ucts and customers and how to keep the information organized for fast recall; to
be able to “read” and respond to every prospect’s needs and desires.

We wondered if the world was ready for such a revolutionary sales book.
Much to our delight, it soon became an international best seller, winning world-
wide acclaim. By 2004, it had been translated into nineteen languages and we
were constantly receiving its praises. The New York Sunday Times on the 13th of
October 1999 wrote “Sales at WMXJ, a Miami radio station were 10% ahead of a
year earlier, after the station worked on Mind Maps with Richard Israel. ” Stated
Dennis Collins, Senior Vice President of Jefferson Pilot in South Florida, USA.

On Amazon. com readers wrote reviews, “Brain Sell shows how imagery
helps memory and sales. The authors continue to demonstrate how their mind
mapping matrix can help not only to improve recall but also to increase sales.
They show how the use of words, color, etc. . from both sides of the brain can be
used together to increase the connection with the client. I'd read it again. ”

Other readers wrote “it opens the door to some incredibly powerful tech-
niques, providing powerful tools to use the enormous potential of everyone’s
mind. Just the one chapter on memory has transformed my experience at parties,
where I now remember everyone’s name. Before reading the book I had trouble
remembering even one or two names. It applies to everyone as” sales “is an im-
portant part of what everyone does, e. g., asking for a raise, a date, a loan, a
job ... I strongly recommend this book”

A college professor wrote “Excellent resource! I recommend this book to my
screenwriting students!”

New information on the study of the human brain since we wrote Brain Sell is
very exciting. Our research resulted in writing. ‘Sales Mind Matrix and Sales Memo-
ry,” (Brain Sell, chapters one, two and three ) has now been confirmed by the
ground breaking work of Lawrence C. Katz Ph. D. and Manning Rubin. They have

\Y



ﬁ SRES

W

presented the stimulating new topic of “Neurobics: The New Science of Brain Exer-
cise.” The ‘how-to’ of keeping your brain fit, and more powerful than ever.

Simply stated, salespeople who keep repeating the same sales behaviors day
after day i. e. keep selling the same way. ... making it a habit and so it becomes
easier and less stressful when they believe that business life is predictable. They
tend to avoid new sales situations and just stick to their old routines. By doing this
they reduce sales opportunities, and new ways of both approaching and finding new
clients and markets. Once sales people start using their sales senses and their ten
mental sales skills in novel ways they break out of everyday routines and discover
their brains remarkable aptitude to expand its creativity and sales ability. In Brain
Sell our 94 sales skill building exercises are designed to do just that. .. keep your
sales brain alive, stronger and in better sales shape day by day.

In conclusion there are three rules to remember to improve sales and enjoy
stronger brainpower. One, involve your sales senses and mental sales skills when
selling (the Brain Sell Matrix). Two, be attentive, focused and not distracted
when selling. .. this will dramatically improve your Sales Memory. Three, for
increasing your sales intelligence, break your daily routine and activities in unex-
pected, non trivial ways, i. e. a new route to work or wearing your watch on the
other wrist. It’s that simple!

The book you are holding in your hands is your first step to an exciting new
and rewarding sales career.

Good luck and good selling

Richard Israel,
Miami, Florida, USA
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