P—

‘Spoken English




: BEWL
: WERE BREE

RAEN EHFR EEHE

: David John Clarke ()
: ERZ BRF EXE BEHE

AN EHR OEEE EZWL

WUHAN UNIVERSITY PRESS

) EINKF AR




EHEMS B (CIP) &

FUAK¥FRIFEOEBFEBHB . T M= New Point College Spoken
English/# 81l £4% - David John Clarke (F) £ # . — M . RN KFH
fi4k,2005. 7

ISBN 7-307-04579-6

L.# -~ 1.0%- Q@D I.HE-—OE—RFEE—HM
N.H319.9

fE R4 B B1E CIP 3B 8 F (2005) % 053851 &

RiE%E . K0y At X W

M ET BN KEHREAE @30072 RE BmIww)
(8 FHR 4 : wdp4@whu. edu. cn M itk : www. wdp. com. cn)

3
BB B AL E %8 B AL BRI i
FA.787X980  1/16  EPK.19.25  E¥.351 FF 3
WK :2005 4F 7 A% 1 MR 20054 7 RSB 1 KEIRI !
ISBN 7-307-04579-6/H + 382 EH:32.00 T REFNK) %

BEFE FTRED ARIRENEE RN AN . BEASEREN. NS LR AN
BIIRR W%,



,"%

(FUEAFRBEOEHAEINH U, TAPREBFLREAZIFTRERF
FORERBHRY XXM RAE, RIFUARIREIRK, FERER, X
ACRBRZE ERFECRATEHANCERR, TASHABBBIER
BYHRR WZRMEEXRE -KALE, HRHE G HRFEREMALE
FRHEXALEY RMETHRE,BRAL, TOFE, BABNEY, KRR
HREBCHEER AN AXMRFEIRNEL, FTOTZAEL, KRR
BARFZIAHEEIREAMMZE. ETRD, FB, REFTHELEEF
FFUAWT

—CEXERTRCAZ);WRETAECEE) ;s BRKE, TR(EE); &
EXP,BRACEE): RFHEM, ZEBF:AFEH, HEC(RE); HETE,
(o) (B ;G ZFRARERRBX TN E." 8 HEA R L X(H#
EEZH)PHELGE RE-RREK Y, o —FFFETREFEL XL S
ZEAAE BB AEEREBERARL . RAEZERTALELGAL 2B E K
WL EASREIRRBZIETRAES, AL, RASABRRLEHH A
R, - FARIAALENLRE T ARTROAFRESREAL R
Bl #RERFR, TREEARN MU ZLA TR FESFH, BALE Y
—BEFHEHABARNES BREGAHARTARNSN AL RERFK
FAIWIHERA. ERASAFEMEZSHERNHK, ERE 85 KA
RMEEEAE AEATF AR ELA TR, RAFR, FITHK
FERBRL-EUBXEREMERFRON SR T T EFEIRBRAE,
REXREL RANFOEL, RENABREXIANT —AFHFH L 0B
ERBNGE MBEAFREHFNTHRR BARENENAFRAEREY
EUR REABAFANXBAPRZIUNATRANRE, EREBWE, X
BREN-ANEATEEBENARR, BREAFENAFEOEFE, BT X
BEYHAFEEABAARAAEZN FRELVHNASHFLEATH
REFRARXR" ZFERA LR RFR, SEREAFHERER S
B, “REDAA R ERRGEEOERAR,ERTRE LG HLE
FMENFAEERBRGEE, BER"H A, B2 R A&, b
AR R HEA MR NEE, EOERZFR,ANTFFEI, SRR
EAUE ANERE ATRRTEBEFANENUF A RHREHNET,



BN S A S E CHERIZ (T

ZREZHEIECNAEIATE, FAEH, RO EH, XA
“FUHEER AEXHERAELET, FR new(F L) T HE novel (1 H) . WA
FEEARAAE: FPAEM A K E BN E 4 F (intemet) fo 2 E B K B native
speakers, R HRBHHKAL, BWENSANXENHHEERRFHLLHT
%,FPHHEY R, 1 Nuclear Energy (#% 8 ) , Studying Abroad ( & % ) , Comput-
ers and the Internet( - B ), Keeping Pets( % 4 ) , The City or the Countryside ( 3,
%), Advertisements( )~ 4 ) , Begging ( %, i) , Following the Fashion ( B % ), Job-
hopping( 3k 4% ) , Retirement ( iR {k ) , Capital Punishment( %, #| ) , Euthanasia ( & 5
%) ,Human Cloning( 5%, & A ), Private Cars( FA % %), Plastic Surgery (2% X ),
Single-sex Class( # ¥ i% % ) , Gun-possession ( A X # 48 ) , Quality-oriented Educa-
tion( # J{ # ¥ ) , Economic Globalization ( £ 7 4 3k 1t.) ## Economic Development
and Environment Protection( 2% K B EH BRI )L L L XA TIO0OANFE, &
N ERBAELNIEOESN, THREAX il AAFETEGRAES
POETA)0OANE T S L, RYAMBHAE N T, RITFORETE -
B+ ANRET, RAG L TR FH9 W24 K, B Introduction, Listening, Read-
ing, Interview, Talk Show, Debate , Functional Devices, Writing 7 Glossary, A ¥ i&
RERE(XRTEEMMNE A AT XH KEFE SR HRAEF
AL, HELTARAAR —BENEAHXIPBRENBEE , I HER
FHREVARHWECZAE, FEFFECAL . A TUREEBRN TR ES
HETHEARATREEN AL A ERFPHAEANESBHYE XF
BEEMBEHEENYRERARFLE SN T4, SRUEAEN, EF T4
HAOMEBETHE, EHEY, AASVNRE0ESE, . ARATLETFLA,
TURB L HE % K /NAFEE B A7 L, 4 5] £ % Functional Devices iX &
AU RFAE L RN R Z 24, AR AR EHEN(LEUKE N FEY
—AEER)AEHELER,

ZEZBRD AERN KARR, EHELVARFAFRENE, 445
ERAR, ETERRFIAREXENEBE , URA I RRE A EH ¥ HE Y
FORER, ZRZREIPBOLSH A TELBEAFR BN ARELRXRRA
FRERREZR, EHAESUTY , XA TFTEERUTF N A 4L XN, &
BARK—ABE, REE, LN BEM, E4) AL L RBERWHE, TH
hEAR!

RAAFRXRER HEETERIMERARBHE
BEE
2005 47 5 AJRE 6 A ¥ T ¥ e iint



Bl 8

—. &g

ERELATT 17 FZANKETEN AEERXEHTERYRET . &
i B RERF I R REER K ENIBE SN AR, LHRRER
HHEST o
WEFHI, ANERERP, WHKLE L 35%, HEARTH 20% #5 T1R
£, REBMARERHIE ELR, BAUFLOEERESSRITHE
Bt A TREICAEEMDIERAFZEREES, BRESAALRRERE
AMAA, BAVREBITAEREN, NEERKARE TXERFREAR
bt o
=, BighiE
A B EERSKIERETEN B TR 05 BB IRRBEE
Bk DRSS . Krashen B AMRILF Swain BB, UIRE
eI Eig,
I FHREER  FEHSFEMAERR —RIEF L BEPETE
Bo FAREINER, NBHRMNS SEFES, BB A,
SRS . BUTRYEFRIAESHES WSO LURR B4 ST 5
T A T 1 SRR B, X S A 58 BT 95 B SR B AT PEAS BN
A A BE R RS BRI, EREL FETEM
EAERZR—RIMES  AEX NS BFEERR, EREF.

2. R XRERE S AR LA SMEREM BRI REIE
WRFREES . EIESHFP¥IBEAEEEIETEN EHENEX
SR BTN EE, BEATRPE X HESE. REXRE
FHHFRE, AR T KRESH A LB LRSS, kT
FTRIX AL F TR PETER

3. RS BRRUALARNEENRR, RIES XFNHLSER,
ERREBRPRALEXN BREBRNESFIRIEXHESFEE
Z—o BETHAER, ETHELUS MHRRENL, RERXREEE



Rl K IR LHERFZ (T

HAZPRESHWATINE. AN, BHRFEES A REMNEREE.
A BFE“Talk Show” X —F 4 IR BT KEMNESHR, ILEEE X
RWRPESRELE,

4. HEERESBHE RETETIVER, ESMUTURREEREE, BT
DIRRISE, S 17E. AESBEAITENIIE. A BIBAMIES
FREFBTRRTEATERZNESMS AR AThEE FERM 5 4k,
WL EREINSEMFH,

5. Krashen A% A% : Krashen AN BB A RS “IEE JBHNME—72
B HREBRETRANYRS i+ 1" AR, IS¥NIELLEE
RN TEBEA , P RAEEE D EBOEIR”, LaE— 5T
MR, ARG EE KBNS U BHEMEER Rt 2 E 52
/.

6. Swain 9% IR :Swain HIBRA T IEEFHHMEENS, AN, BHR
AT ARG IE T WA, T LR o £ b2 S 4 & 5, #HAT BRI
ME MR B LA B S A% T KRS IIRE, T3R8 E 0 S =
th, AXBEFTWMAMNEM E, 2B R+ TRE DEG I 224
S, LHIMEE ML E, BEIE S AR,

7. BRI EE AT MR ESEE /N, A R TR
& 3h, IS KRR B MR AT B U RMBAMEI N —REIFR, B
FHEME% IR BA B IR A BT - — R AR A AR #, t
SR, S1EE I TE/ MR R BRHAITH TUME, M2 I RIhik
BT /NS S BSh ; RN B TR, B2 3 /N B R, B 40 71 B
BECHEEIPRENES FELAHN, ERE N, ABESH A
SEFEIEE, B TRE/NEIHE, TFEABNE—BoREE 2
ATERYE EAETE, REEBR kK,

= XxiBa

FRHRAITHRAEEN=AE T B IE,

1. #7(Novel) :

REFE, BRI T B 81 E PS8 508 2 0 1) B 4 1504 B8 K 1 i) B,
n,2004 AR K HE ¥ R R F R EL BN ERGEN — 558 -
MEREVERES, MR HR T EEA - MRBNE & S iED
EMRE, EFHFRERNETE, MABKER ELBEEZLZHAMEENEA
WRRA T KIREAERTR? BTSN ROFRINE, 2% LRI
REMER, 5%, EXMFITERR——F2,



v x5 3

2. %%(Special)

EBRRFHNZ A ETABHEWLH, B—F, UAET R —-BHEREE
HE , FAIAEAR. A R AEEANTE, BiFRUAEARAR—AROEH
#LEXIERRE MR OIE, WiHEE NN R REEXT 2T, B8
RERBAHMEMEAMEH N, MRA T LOEFHRE—H, —FT, 2L
—ELOEHFNF, HaUIZERE b DB R & 34

3. 15 (Lively)

ABEEHEFRRE  EAERBRRRRE, THEEREORBA, &
BRAT BRSBTS BT . R (Interview) , B8 3548 3% ( Talk
Show) , Fi¥i#i& ( Debate) =F, 224 1 B hBER A, RIENSBB L, &
MRERR—FMESIENER  FEEMNRTIS¥ERRECHEE, ATFR
H$HFERMES , FABAVBOTET R, B A HBERE T ARNEEE
B B E R B b A RSP %I 0IE,

m\ ﬁw

EAEEMRELR S, BINSE T AR EAIMELIGE DESH, R
BMTRERFEHRS . ERT KRB, RAMEEAMREBOBRM Y,
HFESEMBELERS, HELHEMLIDF, YOHEH, FEHREEXEER
H AR R O I R

HEERMHEE David, HITTXERH L TH, RE THSEROBURE
B BERAREBR M AL A A HE T E B ERHE B IIE$IN T
YERRE L BB

BB BRI KBS MEF B L SR MR SR, S R B BE 5K
BRI BB R SR, 1A T RIS 5.

B FHREIER, 1 EREXKTFER, A H—EFRPHNERZL, BI1B
VB A L R RATHE A & X AT SR R R, LUER AT AR
By AL EEMERRBUTHESF B ERER. BA MR,

chengjianshan79@ sohu. com/sina. com

Bl
2005 45 A
FHALKEINEEB



wmgm 1

(i VA

AL 15 ARG, AT — B EOEAE AL RIS BT A =4 e
B =TI, FERTAIET BAT SR — B RS, ARG FIRE = 2
EHREHIIS . ARIEEAE N LERFO, AR AT IE Y A bR 5 s
R

B —HAHEBAN A (Introduction) f EITAERE LHFEVF. IS %
bt A I RIE B C ARV X — 300, OF PTIE 4R 1R 45 7 kg A g R
EEH,

5 AR 11 (Listening) o, RF A M —E =l IL¥ERWRT AR
=, BUTBEHARER,

55 =451 ( Reading) $: 47 iR 48 30, B EXEH LRI HE AT
o —HORYL, FAEERE LR E—RET, HA—RAFEERT H¥.
BT R ER R AL R XEER EITE.

S5 PYERS> R (Interview ) T] #2 B #b 1 #9378 K A/ADHIHE A, B4
RN RiE A4S, HAb A R R BRUTE , R ITE RBUL AN A MR
B gk E R, RN R, BR EBULAE 2B, B LRAENR
& MR BAT , WA AR AT B R 4 — 1 XHE , 5 5%

EHIITRIRFEY H (Talk Show) , FHCIELBSBILA, BAF—TA
Y-, BIABERACHEE BEHERALS. BEEEEN
BERGMABESA B COAGHTEYE AT HBRERN LT, EM S
T REAERR (B2 4 BT AR B O RO TR U0 O, T 7R 22 147 B b B 35X 4 4R
Ro XR—NMERGES , ER/NAERABES LA, AR, 3H
=5,

S5 /NHRATHIBEIE (Debate) RA BN —TUES . WRFLEKTER, A
e RIR AR R SR AR M EHS R HE T A RN R E 2 B R AEHE . (B
RAEAE 9 CEKOT AR KBS B, 07T R A A AT RNt AT. W] LURHR /b
AP FREHE , TR AR A ZE 8 — /NS BIHE ; AT AR~ A i —



FRAD A4 AP WIBEDIEHIE(T
B 1% 5 38 A LA— 1 AT A 2B S
$ L4 ThBE FE ( Functional Devices) F158 A\ 43 BB 1E ( Writing ) KA K&
SENABAHANC (Glossary) FE B (H#4 B2 AN,

RE
2005 4 4



Unit Sixteen
Unit Seventeen
Unit Eighteen
Unit Nineteen
Unit Twenty
Unit Twenty-one

Unit Twenty-two

Unit Twenty-three
Unit Twenty-four

Unit Twenty-five
Unit Twenty-six
Unit Twenty-seven
Unit Twenty-eight
Unit Twenty-nine
Unit Thirty
Appendix |
Appendix [I

Appendix Il

Content 1

Contents

Following the Fashion «--cceoecoeeveieniinnas. 1
Job-hopping --eeeeereerriienii 18
Retirement «--:ooeoveeeeererarenrecnereniaeiiecnns 35
Euthanasia «--co-ocoerevereerreeteninenianiinienns 52
Capital Punishment «-----cccoeeveeeneenniininian. 70
Single-sex Education «««----+oessvemunueniiiniie. 86
Test-oriented Education and Quality-oriented
EAUCALION ««cveevrecreerrarerrsesierenecsensneneens 104
Private School and Public School -------:-.-. 120
Economic Development and Environmental
Protection --c-cesveecerestetsrccccnctarcrotsessacaans 136
Human Cloning «««:weceeeeeesssonnnnmnmnnnenn. 154
Nature and Nurture ccccececercetarotencacnacs 172
GUN-POSSESSION +++++verrrevrrvnrminsiiiiiniinn. 189
Nuclear Energy «-«-:-eeeereresenersacressnnnn 206
Competition and Cooperation ---:---cc-eeot 225
Economic Globalization -«----:«scresesecreenes 243
Reference ANSWEILS «+«cececeecereaesensnsasanrons 261
English Speech Evaluation Criteria of
American Students - -:ccecrerrretitiiiiiiciiaiaa 288
Debate TOPICS -----+---rrreersrssrarraeanassannaas 290



Unit Sixteen__ Following the Fashion 1

Unit Sixteen

Following the Fashion

Beauty

(Women are the main body of fashion. )

Fashion, in its narrow sense, refers to the clothing in style at a particular time. But
the broad meaning refers to the prevailing behavior, thought, or custom that is con-

sidered most to be admired and imitated during a period or at a place.

. . . . .1 .
Some fashions can be interesting, amusing, weird', or funny. Others are boring, re-
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petiiive and depressing’. Fashion is followed by the public, and in particular the
youngsters. Fashion is always admired and imitated by the public, but that doesn’t

mean there’s no criticism of it.

Fashion changes extremely fast all the time. Perhaps, today’s fashion will be forgotten
and mocked tomorrow. Just as a fashion designer said, when fashion is accepted by

most people, it’s out of style. We can imagine how fast fashion changes.

Fashion reflects the society of which it is a part.. Fashion is influenced by a lot of fac-
tors, such as politics, economy, culture, religion, art, war, and so on. Individual
personalities have also had an impact on fashion. For instance, in the 20th century
media stars have emerged as leaders of fashion. Fashion reflects the changes of
times. French writer Anatole France said that if he could come back to Earth 100
years after his death and have only one thing to read, he would choose a fashion mag-
azine because that would show him the way people lived.

Anyhow , many people like to follow the fashion. For example, the young students al-
ways imitate the clothing style, hairstyle, cosmetics, or even the manner of speaking
or doing of a famous star. And also many people would like to dress in fashion. They

often wear strange or even weird clothes to make themselves unique and special.

Why do people like to follow the fashion? Most people follow the fashion because they
want to become beautiful, attractive, or special and unique. Also there are other rea-
sons, such as the hype of the press, and the masterpieces of the fashion designers.

They set fashions which are followed by the public.

So is it good or bad to follow the fashion? This is a difficult question to answer. If you
can catch on to the new fashion at the right time, or understand a new trend before it
becomes widely visible, it can be clever, and profitable’. Many clever inventers or
fashion designers just predict the exact trend of the development of something, and
then they create new things that are understood, admired and further imitated by
people.

But don’t follow the fashion blindly. As fashion is changing all the time, it’s very
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hard to predict the trend of the development of it. So if you mispredict the fashion,
the result can be painful and you will suffer a great loss sometimes. For example, the
fashion of dress changes every year. If you want to follow the fashion, perhaps you
will find that you've bought a lot of clothes which are “out-of-style” after only a short

time. Surely, you will suffer a great loss.

So the best suggestion for you is not to follow the fashion. Don’t do what everybody
else is doing. Don't believe in trade jargon®, trendy brands, miracle® tools or “good
for all” solutions that aren’t good for anyone. Take time to look into the facts and
learn from reality, experiment carefully before any ambitious® objectives are set,and

follow simple and clear strategies, based on specific know-how and practical

experience.

Part Two W

¢ e & s e e s e s e 6 e & s 8 s s o

@ Blank Filling

Directions : Listen to this conversation three times. The first time, listen to get the gen-
eral idea; the second time, the tape will be stopped frequently. During the pauses, fill
in the blanks with what you hear from the tape. The last time, listen to the whole con-

versation again to check your answers.

(Two girls are talking about the fashion this summer. )
Cathy: Hello, Lily,long time no see!
Lily:Yeah, I haven’t seen you for a long time, either. How are you getting on these
days?
Cathy . Pretty well, thanks. You 1 with that low-necked white shirt matched
to the light blue floral’ and floating chiffon® skirt. It’s see-through®! You look
so tender and feminine'.

Lily: Thanks very much. This is 2 .
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Cathy :
Lily .

Cathy .
Lily.
Cathy:
Lily.

Cathy :

Lily.

Cathy .
Lily .

( Fashion shows are very popular all over the world. )

Where did you buy them?

In Hong Kong. You know, I made a trip there during this Labor Day holiday
with my parents and bought this suit.

Oh, it's fantastic. Let me see it clearly.

OK, please do.

It's strange that the shirt lacks one sleeve'.

Yes, that's true. It's said that asymmetric'” clothing is in style this summer.
Look , my short dress hemline® is asymmetric, too. The hemline on the left is
longer than the hemline on the right. Do you see?

Yes, Iseeit. It’s 3 . Few people dress like you in our college. You
are admired by the rest of us.

Thank you very much. Do you want to have one?

Sure! I want to become as beautiful as you. But. ..

What’s wrong?
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Cathy: You know, 4 that I can hardly follow it. Actually, I bought a tight
mini jeans skirt last summer, but it’s out of style this summer. This summer,
long and see-through skirts like yours are in fashion. So I can’t decide wheth-
er [ should go to buy one.

Lily: Yes. That's the problem. Fashion changes too quickly. I have 5
but now I'm afraid of wearing them.

Cathy: I have the same feeling as you. It's rather embarrassing to wear out-of-style
clothes. But I am not willing to throw them away.

Lily: Yes, these clothes are expensive and still new. Just keep them. Perhaps
6 . You see, long skirts were a fashion several years ago, and they
are in fashion again this year.

Cathy: OK, we just wait. But shall we not follow the fashion?

Lily: I don’t want to follow the fashion anymore. Perhaps 7 are those com-

mon and ordinary ones which will never become out-of-date.

Cathy; I think so.

Part Three Reading

o e e

Directions : Read the following passages, and complete the comprehension and discus-
sion questions after the passages. You can also use the information in these passages for
your later discussion.

¢ Passage One Fashion

There have always been fashions. They are part of human behavior and aren’t, per
se, a problem. Some fashions are amusing, intriguing’®, maybe whimsical'®, but
fun. Others are boring, repetitive and depressing. They can be quite harmful when
they turn into manias or cultural diseases. But they are there, it can be useful to un-

derstand them — and of course there is always someone around trying to exploit

them.
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“Fashion” in its strictest meaning, the clothing industry, is a weird environment.
“The rag trade™ , as it’s called in the grapevine, is full of cloak-and-dagger conflicts,
but publicly surrounded by monotonous praise and admiration. Everything is always
wonderful, beautiful, fantastic. The most uninventive and unwearable of the fashion

Lo .6 :
shows is invariably acclaimed™ as a stroke of genius.

Fashion and luxury goods are big and profitable business ( especially for exporting
countries, such as mine. ) But that’s not a good reason for treating everything related
to fashion as an idol" that requires perennial'® reverence' and submission” , with no

room for any criticism or independent opinion.

If this happened only for clothes, accessories” , hairdos and cosmetics, I guess we
could live with it — as long as we don’t lose our sense of humor. But a “fashion
mentality”” is prevailing in almost everything, including the economy, politics, cul-

ture and information. And it’s rampant™ in most of the hype* about the Internet.

It can be clever, and profitable, to catch on to a new fashion at the right time — or,

even better, to understand a new trend before it becomes widely visible.

For instance. .. when Mary Quant invented the miniskirt, forty years ago, she didn’t
only have the bright intuition that the time had come when many women wanted to
show their legs. She also exploited a tax advantage. In the UK children’s clothes were
exempt from purchase tax (that was before VAT) and the exemption was based on

the length of the garment, not the age (or the size) of the person wearing it.

But it’s dangerous to follow fashion. And anyhow it isn’t easy. It’s hard to understand
which fashions or trends have relatively deep roots and can last for a while — and

which are just whims that can come and go quite unpredictably.
One of the problems is the senseless amplification” of fashions in mainstream®
media. Quite often the media echo reaches it's peak when a trend is dying. Imitation

and fashion-following are often direct roads to failure.

The remedy is quite simple. Don’t follow fashions. Don’t do what everybody else is



