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As a Company that truly relies on university and college
graduates for our human resource needs, we applaud the efforts of
Professor Li and Mr. Hui to come up with this job search tool kit.
I personally think that there is a big opportunity in the country to
help our new graduates prepare better for the job search process.
This opportunity will get even bigger as the job market becomes
more sophisticated.

In our various experiences, we have observed that a number
of our graduates are not really ready in terms of getting employment.

Often times, they are NOT clear about:

® Which Industry to go into.
¢ What Jobs or Functions are they interested in.

® Which Companies to join.

We hope that through this tool kit, the job applicants can
answer some of the above questions.

One of the key things to determine during the preparation
process is what kind of work they enjoy doing and will excel. A

big part of this involves taking the time to get to know oneself
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better. 1t is our hope that the graduating students will take the
time to do this. This will allow them to focus on a specific range
of work, industry and companies.

We believe that the job search process is a two—-way process.
In this process, both the Company and individual job applicant are
trving to look for the right fit. In our Company’ s case, we are
looking for someone who will have a good long—term career with
us. While we are verv clear about what we are looking for in the
interview process, we believe that the job applicant can really get
his or her needs met by being better prepared.

From a professional standpoint, | would like to highlight two
things that I felt were strongly emphasized in this tool kit:

1. The importance of taking a long—term view when it comes
to job search-We strongly encouraged students to focus on having
career rather a job. A career can encompass a series of jobs over a
period of time  (anywhere from 25 to 35 years) . As such, we would
recommend that students do their research on which kind of
companies can provide long term, sustainable opportunities for them.

2. The importance of integrity and ethics in world of
business -We believe that character is one of the most important
differentiating factors in a pool of talented and capable individuals.
This is especially true in many Global companies (e.g. Companies
in the Fortune top 50 list) . The virtues of honesty, integrity and
fairness will always win out in the long term.

Once again, we would like to thank Professor Li and Mr. Hui



for their sincere desire to help new graduates get off to good start

in their job search process and eventually have a good career.

Sincerely your

-

/ Raymond T. Co

Director, Human

#sources—Greater China

The Procter and Gamble Company
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