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ASIA’S FIRST TEDDY BEARS’ PICNIC

MEDIA RELEASE 23 AUGUST 19%

CATHAY PACIFIC AIRWAYS

-
Sasha’s & Company/ Cathay Pacific - Asia's First Teddy Bears’ Picnic
Fort Canning Park, 18 August 199
Thus year, Cathay Pacific celebrates its S0th Anniversary with the world. Guided by its
corporate service style “Service Straight From The Heart', Cathay Pacific is sharing its
Goiden y joy by g which it

hmcmrmn—m..m-muwhh-ad-q
Singaporeans whether young or ok ~ Asia’s First Teddy Beass’ Ficnic bheid on 18

August 199

“This being Asia’s first Teddy Bears’ Picnic, Cathay Pacific’s involvement sits well with
menmmuymuwlmﬁ-uy
entrenched within The Heart of Asia’ M—Mﬁ-“mh“
countries worldwide, our roots will always be planted firmly in Asia,” said Mr Patrick
Yeung, Cathay Pacific’s Country Manager Singapore.

As appropriate for any outdoor event reaching out 1o the community, Asia’s First Teddy

Bears’ Picnic was heid in a public park - the idyllic Fort Canning Park fronting the Fort
Canning Centre in the heart of Singapore’s old civic district.

Nothing tugs at the heart-strings of the average Smgaporean than to be able to help
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Eabt tumb on to Teddles

Asians are now among
the keenest and
biggest buyers of
antique bears

11y Charis Johnsoun
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