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Abstract

The developing tendency of the world athletics is the pre—
requisites lo market exploitation of Summer Olympic Games in
China. This research is carried out in the light of Chinese re-
ality, with its theoretical basis coming from the collection and
analysis of abundant materials hoth in and out of China. The
inquiry and exposition of experts and scholars extends the vi-
sion of this research. The market exploitation of Olympic
Games may promote the development of Olympics in China,
highlight the economic growth, and urge the development of
national economy. It also provides people with spiritual wealth,
meet people’s increasing demand on material and culture, and
also adjust to the marketing economy in order to keep up with
the international criteria. This research is based on the disci-
plines of economics, marketing, management, and P.E. The
resecarch methods are based on sociology and mathematics.
From the angle of the international macro-—environment facing
China, this treatise objectively analyzes the various resources of

Chinese Olympic Games, They are human resources, financial
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resources, material resources, information and time. Then the
treatise reviews the essential conditions of international and
domestic market exploitation of Summer Olympic Games, ana-
lyzes the reality of the development of related enterprises.
Through the above analysis, we get a clear understanding of
the prospect of the market exploitation of Summer Olympic
Games in China and sum up some experiences in the world.
Due to the inefficiency and inadequacy existed in the market
exploitation of Summer Olympic Games in China, the Olympic
Games resources have to be effectively deployed.

The Summer Olympic Games events possess certain com-
mercial quality. The general market of the events consists of
the buyer’s market and the seller's market with their respective
characteristics. The main problems of Chinese Summer Olympic
Games market are concerned with low quality and inadequacy
of effective demand. At present, it is the buyer's market that
dominates. The market elements are composed of subject mar—
ket, object market, market carrier and market media, which
sustain the growth and development of the market by taking
effect collectively. The market development of Olympic Games
is also affected by such environmental factor as population,
politics, economies, culture, technology and natural condition,
etc. Meanwhile, in the athletic performance market, other mi—
cro-factors are taking effect to a certain degree. The result of
the inquiry indicates that the order of those factors according
to greatness is facilities service, time, economic income, knowl-

edge information, individual psychology and intimacy. By
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briefly analyzing the related theories of marketing, this ireatise
maintains that Chinese market of competition and exhibition
games mainly consists of purchasing population, purchasing
power and purchasing desire. This research subdivides these
indexes according to Chinese reality, carries out one round of
survey and two rounds of questionnaires on experts and schol-
ars, and defines more concrete second-grade indexes. On the
base of preliminary investigation, 2500 consumers are inquired
through questionnaire. Clustering analysis is used according to
the result of the investigation, 26 events are clustered into the
following three categories. In the competition and exhibition
games market, seven events enjoying high degree of market are
football, baskethall, table tennis, volleyball, boxing, tennis, and
martial arts, Ten events enjoying moderate degree of market
are triathlon, gymnastics, badminton, swimming, judo, cycling,
diving, track and field, kickboxing, and wrestling. Nine events
having low degree of market are rowing and canoeing, hockey,

archery, fencing, weightlifting, shooting, baseball, and softball,
yachting, modern pentathlon. In order to analyze the reliability
of the clustering result based on iavestigation of general con—
sumers, the research made Expert Forecasting Questionnaire
and inquired 120 experts and scholars. The results show that
the two groups generally share the same opinion with minor
differences. The experts put volleyball to the second class
while general consumers put it to the first, and the experts put
cycling and track and field to the third class while general

consumers put it to the second. Other events are classified in

3



K E T § A5 B F 15T 4 eHHF R

the same way. We consider these differences are quite under—
standable. The minor differences show that the results are ob-
jective and valid.

The present treatise analyzes the features and differences
of various markets, and proposes constructive advice for the
market exploitation of every event. Those events that have high
degree of market should be completely exploited and managed
by market. The treatise analyzes 18 methods and strategies for
their market exploitation. Those events that have moderate de-
gree of market should be managed by enterprises, and only
part of them are exploited by market. Those events that have
low degree of market should be managed and supported by the
public and the government. Based on the above analysis, the
market exploitation sirategy for Summer Olympic Games in chi-
na is devised, the directing thought and theoretical basis of the
strategy are analysed, and proposes the strategic object and
steps are proposed. At the same time, elementary design is
made on the distribution and operation of Chinese Olympic
Games market, problems that should be pay attention to in the
deployment are pointed out in the treatise. Finally the treatise
proposes concrete measures to exploit Chinese market of Sum-
mer Olympic Games from ten aspects, which are directible and
feasible.

Key words: Summer Olympic Games events; market: mar—

keting market; exploitation; measure
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