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Abstract

The integration of consumption and art in Taiwan has caused profound impact and discussion. It, to certain degree,

repeats what happened in Europe and United States - even though these artworks do represent certain Taiwanese fea-
tures.

What do Taiwanese features refer to in the social context? As a matter of fact, the discourse between Art and
Consumption in the past is highly influenced by the culture. We may say that the capitalism stimulates the circulation of the
two parts in numerous aspects. In other words, the capitalistic society utilizes various operations to arouse the public interest
and desire, further to urge the consumption of merchandises in the market. Such a statement has been dominating west-
ern pioneers' concerns towards cultural critics as well as the art trend.

The United States can be served as a fine example: the Pop art emerges in the 50s and the 60s to target at consumer
goods as the major form of art. Compared with British Pop Art that is 5-10 years prior to American Pop Art, the latter carries
an optimistic tone while the former consists of prudent judgment and in-depth thoughts. In the late 20" century, the mod-

ern art in countries such as Japan, Western Germany, Taiwan, South Korea and Mainland China inevitably encountered the
same issue as a consequence of the booming economy.

In the past decade, the art has reached its prime time due to the lift of the Martial Law and the prosperity in eco-
nomics. Nevertheless, it is worth notified that Taiwan stands as a melt pot of agriculture, industry, modernity and post-mod-
ernism rather than the era of consumption, namely, a society converged with multiple "-isms" far from a full development.

When addressing the topics relevant to consumer vs. merchandise in Taiwan contemporary art, we must recognize the
impossibility to identify their essences completely with Western features.

The Mid-90s can be regarded as the period our contemporary artists brew the consumptive culture out of tremen-
dous creativity. It also claims to be the peak of the modern art influenced by consumer-good norms advocated by artists
like Wang Jiun-jie, Hung Dung-lu, Lin Ming-hung who were born in 60s. This movement tempted artists under thirty or younger,
such as Lin Jiun-hung, Tu Wei-cheng, Wu Tzu-ning and Chen Saho-ching to pursue the unceasing trend. They liberally apply
the consumptive culture as the main theme then extend their infrospective search related to a holistic culture or individual's
being brainwashed by advertisements. Amusingly enough, the young trend of consumptive art rebounds to pose new
impact on the predecessors, including Yang Mao-lin, Mei Ding-yen, Kuo Wei-kuo and Ni Tzai-chin. These artists, inspired by
the reformed concepts, invent many techniques in the 90s as the result.

The argumentation concerning the consumption versus Taiwan contemporary art, most of all, derives from the identi-
fication of art being subverted. What people condemned as vulgarity become the crucial elements in making art. The sub-
ordinate form in the past turns to be the mainstream and the commercial behavior nourishes the experimental creation of
artists. With the significance of embracing the materials, popular art and commercial signs, the attribute of art fransforms
from seriousness into a playful and naughty stance. However, such a tendency seems to fall into the snare of pleasing the
public. Museums play a tricky role when facing the trend. They probably will not consent to this wave academically, yet
they entrust its strength to promote art collections. While the exhibitions win a global success with "Taiwanese consumption
feature”, they go all the way back to dare the rigid concepts in collecting Taiwan contemporary art. Meanwhile, museums

and art galleries tactically exploit the joint-force of Marketing and Mass Media and induce a "spetacle” which attracts mil-
lions of potential audience.

Furthermore, issues ranging from the self-positioning of artists, the creative form of art, the dispute of authenticity, to
the impact on the market and the art administration have been challenging Taiwan residents’ traditional perception of art.
Such a controversial genre just came into light for a while and Taiwan cannot also be defined as a thorough capitalized
society. What may await ahead remains a mystery. Whether the economic environment will continuously support this art

form or not, accordingly, sustains as a valuable issue to further explore in the cross-field culture studly.
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