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Unit

Dialogue

A: Today we begin to talk about commerce. Well, what is
commerce? ‘

B: Commerce is the buying and selling of goods to make a
profit.

A: No, that is trade! what about transport, warehousing,
banking, insurance? Are they goods?

B: No, Sir.

A:

And yet they are branches of commerce, they are ser-
vices. so take your pens and write: “Commerce is the
getting of goods from the seller to the buyer. ”

Trade: The general exchange of goods.

Transport; The moving of goods.

Warehousing: The storing of goods.

Banking: Methods of payment for thesé' goods.

Insurance: The covering of risks for these goods.

Text A Commerce

Commerce is concerned with the sale, purchase and distribu-

tion of commodities. Those who sell, buy or distribute them are

engaged in commerce e, g. traders (this term embraces importers,

exporters, wholesalers and retailers), warehousemen and carri-

ers.

Those who facilitate the sale, purchase and distribution of

goods are also regarded as being engaged in commerce, e. g.

bankers, insurance brokers and advertising agents.

The function of those in commercial occupations is to ensure

1



that raw materials are delivered to manufacturers from the place
where they are grown or produced, and that the finished goods
made by the manufacturers out of raw materials are delivered to
consumers via warehousemen, wholesalers and retailers.

This function is shared by those who buy or sell raw materi-
als, partly manufactured goods or finished goods,e. g. importers,
exporters, wholesalers and retailers; by those who transport
them, e. g. ships’crews, railwaymen and road hauliers; by those
who facilitate their purchase, sale or distribution, e. g. bankers,
insurance brokers and advertising agents.

The main branches of commerce are as follows:

1. Trade, which covers all those occupations engaged in the

exchange of goods both at home and abroad.

2. Transport, which includes occupations engaged in moving

goods from place to place.

3. Warehousing , Which includes all those engaged in storing

commodities until they are required.

4. Banking , which makes arrangements for payment between

buyers and sellers.

5. Insurance, which enables the risks associated with all

forms of production to be pooled.

6. Advertising, which makes the goods known to the con-

sumers.
New Words and Expressions

commerce/'kome (:) s/ n. Rk, B5H .

concern/ken'sa: n/ vt. WKk, Ko FHR

be concerned with & F X
purchase/'pa: tfos/ n. M¥E, BME

distribution/,distri'bju: fon/ n. 4B, K



distribute/dis'tribju;: t/ vt. 4B, 4K
engage/in'geid3/ vt. {FMNHETF

be engaged in MHEHT., . F
trader/'treide/ n. WA
embrace/im'breis/ vt. \ZFE; LIF
importer /im'po: to/ n. FHOF. FHFOHE
exporter/eks'po: to/ n. HHOR, HHE
wholesaler/'houlseila/ n. AR
retailer/ri; 'teils/ n. FTER
warehouseman/'weahausman/ n. GERE R
carrier/'kaeria/ n. #HEA (ID; AFEE@lMIA (EAFED
facilitate/fa'siliteit/ vt. #EdE, {2
regard/ri'ga: d/ vt. fHeeeeer BiE

be regarded as  #{IN A, BAHE
banker/'bsepka/ n. fRITHE
insurance/in'fuarans/ n. B BB
broker/'brouka/ n. %A, REA
advertising/'sedvetaizi/ n. [ 4
agent/'eidzant/ n LR, /LA
function/'fagkfen/ n. IhEE, EAR
raw materials R K}
occupation/,okju'peifon/ n. BRl; HH
commercial/ka'moa: fol/ n. BWUM; WHFYW
manufacturer/ meenju'fektfora/ n. HER, WE
manufactured goods W&, P
finished goods ., B
partly manufactured goods 6
via/'vaia/ prep. & H
crew/kru: / n. 2&KMR RFHR, AR



railwayman/'reilweimoan/ n. 2 AR
haulier/'ho: ljo/ n. B®T; RiZEA
consumer/kon'sju; mo/ n. HEFHHF, BF
be associated/a'soufieitid/ with WKk, G HEHEE
pool/pu: 1/ vt. E; 44

Notes

1. those who facilitate the sale, purchase and distribution of
goods are also regarded as being engaged in commerce, e. g.
bankers, insurance brokers and advertising agents.
MEEHEREE. WL ABEEERNERE LS
A BB R. RS AMTHREAN.
being engaged in KB ZIAMEIE, 1EIiA as KRIE.

2. The function of those in commercial occupations is to ensure
that raw materials are delivered to manufacturers from the
place where they are grown or produced, and that the finished
goods made by the manufacturers out of the raw materials are
delivered to consumers via warehousemen, wholesalers and
retailers. :
AR LT A BB ER BB AL R AR VIEHE — Y1 IR A 7= 12 325 45 ]
ERE, HEIEH SRR H R, 2haERE AR,
HEE. TEHTEIHRETFTP.

Where they are grown or produced X Ei& \a), BHEITiA
place. :

3. This function is shared by those who buy or sell raw materi-
als, partly manufactured goods or finished goods, e. g. im-
porters, exporters, wholesalers and retailers;

X —BR B R B AR TSR TR R B B R RN, Bl
Of. HOw. HEEMTERSHEN.
‘4. Insurance , which enables the risks associated with all forms of
4



production to be pooled.
K Ol A 5 & Fh A 7= T8 AR B &R i KUK RB 18 DA 3L R 4048
Exercises
I. Answer the following questions briefly .
What is commerce?
What is commerce concerned with?
Is the purpose of commerce only to make a profit?
What does the term “trader” include?
What does “transport” include?
What is the function of those in commercial occupations?

How is the function shared?

o =~ O N Bx W N~
N A

How many main branches are there in commerce? And w-
hat are they?

1. Match each word or phrase in Column A with the word or

phrase in Column B that is similar in meaning:

A B
1. commerce a. a job; employment
2. embrace b. to divide among several or many
3. facilitate c. to share
4. occupation d. the buying and selling of goods
5. crew e. a person who buys and sells goods
6. pool f. to contain or include
7. trader g. all the people working on a ship, plane,

etc.
8. distribute h. to make easy or easier

1II. Read the following dialogue then put it into Chinese:



Shopping

Tom wants to buy a pair of shoes. He comes into the Depart-

ment Store and stands by the Shoes’ Counter.

Iv.

w =

© 9~ »n

V.
1

Salesman: Can I help you, sir?

Tom: I need a pair of black leather shoes.

Salesman: What sizs do you take?

Tom: Size 25.

Salesman: Here you are.

Tom: May I try it on?

Saleman: Of course, please.

Tom; They are just a little too big.

Salesman: There must be a little space in the shoes. Other-

wise you'll feel it too tight.

Tom; Can I try that pair on?

Salesman: Of course, you can.

Tom: All right, it fits me very well. I’ll take it. How much
is it?

saleman; 100 dollars.

Put the following into English:

. FlLFER 2. PRl

. 2R 4. R

. BREAT 6. JRBEl

. EHAR 8. REZLA
- REAR 10. JTEMRER
True or false:

. Commerce is the buying and selling of goods to make a prof-

it. (G

2. Commerce is concerned with the sale, purchase and distribu-

tion of goods. )



3. Commerce and trade are the same thing. C )
4. Our commerce is not only the buying and selling of goods to
make profit, but also serving the people. )
5. Are retailer is a person who sells goods by retail. (G
6. The function of those in commercial occupations is shared by
all the people of a country. )

7. Crew refers to all the people working on a ship, plane, etc.

D
8. Warehousing includes all those occupations engaged in stor-
ing goods until they are required. )

VI. Read the passage and choose the right answer to complete the
sentences ;

Shopping for clothes is not the same experience for a man as
it is for a woman. A man goes shopping because he needs some-
thing. His purpose is settled and decided in advance. He knows
what he wants,and his objective is to find it and buy it ; the price
is a secondary consideration. All men simply walk into a shop and
ask the assistant for what they want. If the shop has it in stock,
the salesman promptly produces it, and the business of trying it
on proceeds at once. All being well, the deal can be and often is
completed in less than five minutes, with hardly chat and to
everyone's satisfaction.

For a marn, slight problems may begin when the shop does
not have what he wants,or does not have exactly what he wants.

In that case the salesman, as the name implies, tries to sell the

customer something else

he offers the nearest he can to the
article required. No good salesman brings out such a substitute
bluntly; he dose so with skill and polish: “1 know this jacket is

not the style you want, sir, but would you like to try it for size?

7



It happens to be the colour you mentioned. ” Few men have pa-
tience with this treatmant,and the usual response is ; “This is the
right colour and may be the right size, but 1 should be wasting
my time and yours by trying iton .”

1. A woman shops clothes in the way as the man does.

A. same B. other C. common D. only
2. A man’s purpose of shopping is settled and decided
A. at the same time B. two years ago
C. after doing it D. before doing it
3. Alimen ___ into the shop and ask the assistant for what
they want.

A. straight walk B. completely

C. direct walk D. immediate walk.

Text B Retailing

Retailing business is an important ring in the flow if goods
from producers to customers.

Retailers are people or éompanies who run stores which sell
products to customers who come in to buy them. One important
thing about the way retailers sell is that customers come to the
store to buy what they need. In wholesaling and in other channels
of distribution, salespeople go to customers.. Retailers sell in
stores. A store is a place of business where goods are displayed or
shown for customers to look at and to buy. Because retailers sell
to people who come to their stores, it is important for a store to
be in a location where customers come to regularly for a where
customers come to regularly and easily.

Retail stores vary, from department stores, discount houses,

and cooperatives to single line stores. They are at convenient lo-
8



cations, which saves the customers much time in shopping. A
great variety of goods are available, which enable the consumers
to have wider range of choice. In retail stores goods are sold by
retail to meet individual demands, which are small and irregular.
Sometimes retailers give credit to consumers. This encourages
more purchase and prorﬁotes sales.

Sometimes retail companies have more than one store. there
are many stores that have the same name and sell the same type
of merchandise. They are usually called chain stores. They usual-
ly have their own warehouses to distribute inventories to their
stores. they buy large amounts of products from manufacturers,
and take care of their own distribution to the individual stores.

Retailers always maintain a constant stock of goods in order
to meet the demands of consumers from time to time. They are in
close contact with consumers. They are in a better position to
know what the consumers want, and can therefore provide the
producers with va_luable information about the market.

New Words and Expressions

ring/rig/ n. B}

flow/flou/ n. ¥, H3H

producer/pra'dju;: sa/ n. HEFH, HlEH

channel/'t[eenl/ n. &, BiE

salespeople/'seils'pi: p/ n. BH, HEHR

display/dis'plei/ v. & n. B&R%|, BR

location/lou'keifon/ n. 3Zfr, NE

regularly/’regjulali/ ad. AHNIH, >JBiHh, e

vary/'veori/ v. Bk, HEEHEAL

range/reind3/ n. JEHE, XK v. @b

discount/'diskaunt/ n. {70, WEHM



discount house ITHIFIE., BNTEIE
cooperative /kou'oparativ/ a. SVEM, UHEH
single line store A\ EE, LI THE
convenient /kan'vi; njent/ a. BRI, HEH
be convenient to sb. XX AFE
variety/va'ratati/ n. AB{k, FRK
available/a'veilsbl/ a. A[LA{SEIHY, [ EEH, FHY
enable/i'neibl/ vt. {HAEAS
choice/tfois/ n. #H#FE
individual/,indi'vidjual/ a. B—f, MAH n. A
irregular/i'regjula/ a. ARHNE, TTHEM
credit/'kredit/ n. W&, WK, FH
give credit to  ZBeeeRlK
encourage/in'karid3/ vt. ¥, e
promote /pro'maut/ vt. {Ei, KT
chain/tfein/ n. 7T, &4
chain stores E8 (¥) W/E
merchandise/'ma? tfandaiz/ n. &k, |Y
inventory/'inventri/ n. %, BEHF
constant/'konstent/ a. {HEREH, BEHN
stock/stok/ n. BEEE; FR,. EFMS
position/pa'zifon/ n. {LE, AbiE
provide/pra'vaid/ vt. i
valuable/'vaeljuebl/ a. H{EH, FHH
information/,info'meifan/ n. {58, 1B
Notes
1. Retailers are people or companies who run stores which sell
products to customers who come in to buy them.
FEW R DEEN A ASAT A1 BT LA &
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