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Grandma Gets the Net

I have plenty of female friends who use the Internet. Still , while
giving a talk about the Web to high school students in Chicago in
October!, I was surprised by the sea of shoulder-length hair and lip
gloss before me. Of the nearly 40 students who filed into the computer
lab,more than 30 were girls.

Women rule the Web. The 61 million women now online make up
51% of U.S. Internet users,according to a media corporation. What’s
more ,the number of female surfers is growing 35% yearly,three times
the rate of men. “There’s suddenly an opportunity to program sites for
women and really serve their needs,” says a media analyst.

Most surprising, though, are the two age groups leading the
charge?. One is the crowd crammed into that computer lab®, and the
other is their grandmothers. It’s reported that the number of 12- to 17-
year-old girls on the Net increased 126% ,to 4.4 million,during the 12
months that ended in May. Women of 55 and older were up 110%,to
3. 3 million. _

So wake up, Web merchants, and feminize your sites. Women are
responsible for 80% of household phfchases, but many e-tailers don’t
consider their feelings. Lots (;f gadgets and busy design, for example,
reflect a male bias that turns off women, according to a survey by ad
agency Leo Burnett. Like Sunday afternoon beer ads, too many Web
sites cater to men.

As the Web gets easier to use', older women are rushing online.

But these persons need a “bridge” between the physical and virtual

10
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20
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worlds, says Cheryl E. Mayberry, founder of NiaOnline, a portal® for
African-American women. NiaOnline’s bridge is a catalogue that’s
mailed out to site visitors. You can buy online without the catalogue,
but it helps ease the transition for anyone uncertain about e-commerce®.
“It gives women something they’re familiar with,” Mayberry says.

Helping the women navigate the unfamiliar’ will keep them on a
site, according to the Burnett survey. “If women are frustrated, they
leave,” says a Burnett unit that researches women’s tastes. That means
customer service is key. Garden. com, for example, attracts twice as
many women as men. One reason: a handy “hglp desk” that features
~ live chat with service reps. ‘

Interaction like that is what Dorothy R. Cunningham, 66, likes
most about the Internet®. The Army retiree saved $ 100 buying a plane
ticket online. A bigger thrill: e-mailing friends about the bargain. Of
the Net’s attractions, “No.1 is e-mail,” she says. Alight. com
understands that. A clothing Web shop for plus-size women, Alight
puts an e-mail-a-friend link on every product page. Buyers “can
instantly tell a friend, ‘Hey. I found something’,” says Norman G.
Weiss, Alight’s chief strategic officer.

Messaging works for teenage girls, too. Teenagers view the Web
as a new-millennium meeting place, where they can communicate
instantly and freely’. Monica L. Boyd signed up for a Hotmail. com
account in September when a friend told her about the free e-mail
service. “I don’t like to spend money,” says the 17-year-old Chicago

student. Webmasters, take note: Monica might not spend much today,

but she and her grandmother should be as important to you as her
brother is.
New Words

1. grandma /'graand‘.ma:/ n. Vg SN EE B R K, £ KR
2. shoulder-length /'fauldalens/ a. KEEHH
3. gloss /glos/ n. GEX HWEer)EHER

lip gloss BABE
4. file /fail/ vi. HE RO\ A7 3
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5. lab /laeb/ n. (M LKE . RRE.HRE
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6. online /'on'lain/ a. /ad BRHLE) G Bk P () , SEBY
' BER G
7. media /'mi:dia/ n. (medium IR $O # @ # 7,
' FHRENGERT. T H. BHR
)
8. corporation /\ko:pa'reif(a)n/ n. NaElJBjBERAFE
9. female /'fi:meil/ a. TUE B B Xk, B iE T HE
i3]
10. surfer /'safalr)/ n. ™ iR &
11. site /sait/ n. P 3 5 3
12. analyst /'eenalist/ n. th& . ETFohE
13. charge /tfa:dz/ n. B,
14. cram /kraem/ vt Beeeen FE B a1
15. up /ap/ a. Bl ad: - bi]: )
16. feminize /'feminaiz/ ut. & FH L TR
17. e-tailer /iteila(r)/ n. HTEEH.NETEHN
+18. gadget /'gaed3it/ n. INIEHPLE L BT R E /N
B
19. busy /'bizi/ a. (ERFIHELW, EARER
BLHY
20. reflect /ri'flekt/ ut. Rk, ®8H, BR
21. male /meil/ a. BWOR. BT BB FHM
#
22. bias /'baias/ n. fiim . B, T
23. survey /sa(1)'vei/ n. WE, K. AERE BEF
B .
24. agency /'eid3ensi/ n. REFT, 284
25. cater /keita(r)/ vi.  WETBE RKD).EHE. R
a8
26. virtual /’ve:;[ual/ a. HE #L i
27. founder /'faunda(r)/ n. HWREE GBS . GEE
28. portal /'po:tal/ n. PGB AT, TPuA
29. catalogue /'kaetalog/ n. BX,.8B%%
30. transition /traen'sizan/ n. W FENLET BT,

3
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31. e-commerce /'i:koma:s/ n.
32. navigate /'naevigeit/ v.
33. unfamiliar /\anfa'milja(r)/ a.
34. frustrated /fra'streitid/ a.
35. unit /'ju:nit/ n.
36. attract /a'traekt/ ut.
37. handy /'haendi/ a.
- 38. feature /Mitfa(r)/ ut.
39. rep /rep/ n.
40. interaction /iintar'ek{(adn/ =
41. retiree /ritaia'ri;/ n.
42. thrill /0ril/ n.
43. e-mail /"i:meil/ n.
v.
44, bargain /'ba:gin/ n.
45. plus-size /'plas'saiz/ n.
46. link /hgk/ n.
47. instantly /'instantli/ ad.
48. chief /tfif/ a.
49. strategic /stra'ti:dzik/ a.
50. teenage /'ti:neid3/ a.
51. teenager /'ti:n.eidga(r)/ n.
52. new-millennium /'njuimi'leniam/ a.
53. freely /Mricli/ ad.
Proper Names
1. Internet /'intonet/
2. Web /web/
3. Chicago /[i'ka:geu/
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n. ZhNE GEEF#ERAE
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10.
11.
12.
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Hr M AR AL ER A T
Net /net/ n. BEFFK
I.eo Burnett /'li;au ba'net/ AR - AR
Cheryl E. Mayberry /'feril i: mei'beri/ WEN/R « E « BEE
NiaOnline /'naia'onlain/ n. ETTEL
African-American /'aefrikena'merikon/ a. EERBAN.EMEF
EEAM
Dorothy R. Cunningham /'dorefi a:(r) 'kanighem/ £8P+ R « RTINS
Norman G. Weiss /'no:man d3i: vais/ EHE G- By
Monica L. Boyd /'monika el boid/ BHgk oL - {1
Webmaster /'web'ma:sta(r)/ n. Mg E
Phrases and Expressions
plenty of W&, KEK
give a talk about fEX Fee--e I 8 B
make up 2H AR, ¥4 R
wake up AR, RE1E K
lots of K&
turn off ()R £ X8 (BT BB, (BORBEER. () RM
cater to HWEREGEHB . ZE /8,04
be familiar with K, #EE
take note EE.BE
Notes
. while 5| R BB} EPRIEN G HEE T 1 was,

leading the charge J&#id -ing 474818 1E &€ & , #& i age groups. though
ERFBEBRERIERHET howevero

i3 %4317 crammed into that computer lab {EE &, B crowd.,

as 5| R FHEARBNA . BA B F AN E SRR TE”.

portal e J7 4 P 3 &, Fo R AR T BAF RGO RIS . 117 T fE R —Fiig
K EREFNA, RERK . AREMRFWEKR, BEEHAFP I RBIMHBIIR
AREBXEBMNER M E R BA B RURWRES,

F 5181 45 1% uncertain about e-commerce {E £ 1& , & anyone; 7] LI B
EEHBE T who is BIEIENA].,

. Helping the women navigate the unfamiliar &34 5% & . fE 1 F K EiE;
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H e navigate the unfamiliar 248 T to M 311F AR E R ,4E helping I 1E
#HE .

8. what 5| R & N IEH FRIRIE.

9. where 3| 3£ HltE E 18 M FJME 4 meeting place, #] 24 F in which,

Exercises

I Reading Comprehension

1. Choose the best answer for each of the following questions or incomplete

statements according to the text:

1

(2)

(3)

(4

(5

While giving a talk about the Web to high school students, the author
was surprised that

A) most of the audience were girls

B) a lot of students came to attend

C) quite a number of his female friends turned up

D) all the girls wore long hair

According to a survey, female surfers make up of U. S.
Internet users.

A) less than half

B) almost a third

C) more than half

D) nearly a quarter

It seems that the two age groups leading the charge online are

A) girls and their mothers

B) girls and their grandmothers

C) boys and their friends

D) boys and. their grandfathers

Older women are rushing online because

A) they are given more freedom to use the Internet

B) they have nothing":to do after they retire

C) it’s cheaper for them to use the Web

D) it’s easier for them to use the Net

Which of the following statements about the physical and virtual worlds
18 true?

A) They are exactly the same thing.
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B) Older women need something to bridge the gap between them.
C) Older women are quite familiar with both of them.
D) The virtual world is more familiar to older women.
(6) Why does Garden. com attract twice as many women as men?
A) Because it researches the women’s tastes.
B) Because it gives women a catalogue that they’re familiar with.

C) Because it provides a simple and useful “help desk” for its users.

D) Because it offers chances for the women to talk with the top leaders

of the company.

&P is the most important factor as far as e-commerce is

concerned.

A) The best possible customer service
B) Earning more and more money
C) Chatting with the customers every day
D) Attracting as many women as possible
(8) Which of the following is more exciting for Dorothy R. Cunningham?
A) E-mailing friends about the bargain immediately.

B) Saving $ 100 by buying a plane ticket online.

C) Going to an interesting place for her holiday.

D) Getting a free plane ticket online.

2. Answer the following questions according to the text: W
(1) How many students went to listen to the author’s talk about the Web in

Chicago?

(2) Who are the most important Internet users in the U.S. ?

(3) What should the Web merchants pay attention to according to the

author?

(4) What do lots of gadgets and busy designs reflect?

(5) What’s the function of the catalogue provided to site visitors by

NiaOnline? \




