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What- Is International Business?

No matter whether you are a businessman or not, you have some
business dealings every day. Maybe you don’t believe this, but it's true.
We are all part of this business world and involved in the business activi-
ties in some way.

Busy businessman under the skyscrapers
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Every day of our lives we have some business dealings. Most of the time, we are
buyers or users of some goods or services. For example, we purchase gasoline for our car
or go to the barbershop for a haircut. Everyone in the world today is a user of some prod-
ucts or services. Sometimes, however, we are sellers of goods. Most people who work
for a living are either directly or indirectly involved in selling something. As a result,
when we really examine what goes on in the business world it becomes obvious that we
are all part of it.

Business is an organized approach used by individuals or companies for the purpose of
providing goods and services to people. Some businesses are actually non-profit in nature. All
of them, however, play a key role in improving the society’s standard of living.

Then, what is international business?

International business is the worldwide exchange of goods and services among nations,
generally using some form of currency as payment. Exports are goods traded and sent out of a
country, while imports are goods purchased abroad and brought into a country. A country can
also export and import talents, patents, know-how, and skills.

The rationale for international business between nations centers around specialization,
absolute advantage, and comparative advantage. Oranges are grown in Florida but not in
Iowa. On the other hand, Iowa’s hot, humid summers are ideally suited for growing
corn. Each place specializes because of its unique soil and climate. But people in Iowa
and Florida want both corn and oranges. In Iowa one could try to create an artificial envi-
ronment for citrus trees, but the cost involved would make the fruit too expensive. The
best solution: each specializes in its own product, growing enough to meet local needs
and exporting the rest. People in both areas end up with more total produce than if each

tried to raise both crops.

Florida Oranges

Known as the Sunshine State because of its
warm climate, Floridais one of the nation’s most
important producers of citrus fruit. Florida leads ;.
the nation in the production of oranges, which
rank as the state’s most valuable crop. This
plant in southern Florida processes oranges
recently harvested from local groves.
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Harvesting Corn

Farmland covers nine-tenths of lowa’s land area.
Of this farmland, more than one-third is used for
cultivating corn. Here, corn is harvested on one of

lowa’s many farms.

The same principle applies to manufacturing,

but in this case, climate is not the primary con-

cern. Factors such as labor supply, proximity to
natural resources, and , at times, historical acci-
dent are more likely to cause a nation to specialize in a particular industry. Saudi Arabia spe-
‘cializes in oil production, South Africa in diamonds and gold, Australia in wool. We say that
these countries have an absolute advantage over other nations. They produce enough for their
own needs and trade the surplus for what they lack or what is too costly for them to produce.

Suppose you are the president of a
successful manufacturing firm. You can
also type one hundred words per minute
with 95 percent accuracy. Even though
your assistant is not as fast as you are,
he or she types all your letters and mem-
0s. You have an absolute advantage in
typing, but the best use of your time is
running the company. The value of your
managerial skill is far greater than the
value of your typing skill so you use your
resources to their best comparative advantages. In cases of comparative advantage, a product
is produced in the country where its cost is least in terms of other products that might be pro-
duced with the same resources.

There are two methods of engaging in international business: indirect and direct. If an
indirect method is chosen, a manufacturer may use the services of an export agent. Direct ex-
porting may involve a company’s maintaining its own export department, a separate interna-
tional company, or a foreign subsidiary. The world has moved toward greater economic inter-
dependence, giving rise to multinational or transnational corporations. Some huge firms carry
out their international business as if no national boundaries existed. At the same time, the

firms also face increased competition from other economic blocs in the world market.

5
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New Words

gasoline n. i

dealing n. x5, XE

purchase vt. W 35

barbershop n. b -3

haircut n. BE

obvious adj. R

organize vt. HAR

approach n. FH, £B,; v L, $£iE
individual adj. ME#, MAR; ne A
actually ady. HIEL L

standard n. PRUE; adj. ARUERY
worldwide adj. 23Ry, tHHAEED
exchange Vi, X, 5

currency n. Lagie

talent n. Ko, BEWANERN
rationale n. WARE, Eil
specialization n. 14k

absolute adj. SEEMN, BITH

advantage n. BER&ZHE, FRAREE
comparative adj. K, HITH

ideally adv. SERH

unique adj. W8, (AR

climate n. S

artificial adj. ALK

citrus n. RS, RRERRR
proximity n. BiE, 4R

accident n. BB, B

particular adj. My, HEE

surplus adj. i3 B

president n. FRA, TE, 8%, KR¥EEK
assistant adj. MR, L TINBHAIN; n. BIF; B

managerial adj. ZEEK, HHEMN




resource
engage
manufacturer
maintain
separate
subsidiary
boundary
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n. R

vi. BARFHSM, 25, &

n. wER, WEEMHA. Sl
vt. AR R FF, 48

v, kR

adj. KEN, WEH; n. F4H

n. hF

Special Terms

patent

know-how

absolute

advantage

a legal document granted by the government giving an inventor the exclu-
sive right to make, use, and sell an invention for a specified number of
years 8|, #BFRFHBREXS, CATFREUZTMAENAF, BE
WEMFRAZAMA KB B, FAMUREIEERSEERREN
BRI

knowledge of how to do something correctly and efficiently; expertise % []

MEAR, xF ., 5[]

In 1776 the Scottish economist Adam Smith, in The Wealth of Nations,
proposed that specialization in production leads to increased output. He be-
lieved that in order to meet a constantly growing demand for goods, a
country’s scarce resources must be allocated efficiently. According to
Smith’s theory, a country that trades internationally should specialize in
producing only those goods in which it has an absolute advantage—that is,
those goods it can produce more cheaply than can its trading partners. The
country can then export a portion of those goods and, in turn, import
goods that its trading partners produce more cheaply. Smith’s work is the
foundation of the classical school of economic thought.

1776 4F, HMEZBFXRLY - HiwE (HER) —Hhisd, 47
ML WHIFE RN, ild, HATHERBBKHEMER,
—TERXRBEZHNRBLIGHTHEBMRE . REMHEE, #FEE
HABWENER, NZETEFRBEAXEENEY, WRER, &%
EREUH TN TG K EMEON S ETIREY S, Rk, L
DEAZKFEUERBNEE=ODR. B - SidSe T HREYT
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comparative

advantage

natural

resources

multinational

corporations

SFIRAELAL

Economic theory, first developed by David Ricardo of England, that at-
tributed the cause and benefits of international trade to the differences
among countries in the relative opportunity costs of producing the same
commodities. In Ricardo’s theory, which was based on the labor theory of
value (in effect, making labor the only factor of production), the fact that
one country could produce everything more efficiently than another was not
an argument against international trade.

S FEEL; BAHERZHART - ZERHEHNITEHEIR., %8
WX E KB A R E &AL RA AR, BT #TEE
Ao Ea ML, ZRENECELEFTHMELKEMZ E (X
Prb, FhREFHE-BER), HBEAKNER, TERXRETRE
BRHAE AR 6, XA R X B B B 5 AR

Natural resources, including plants, animals, mineral deposits, soils,
clean water, clean air, and fossil fuels such as coal, petroleum, and natu-
ral gas, are grouped into two categories, renewable and nonrenewable.
HRKFECLHEIHEY. 7. LB, FoK HHEsKURE. A
. RRLET YR, B NTHAENRTBARAE,

Multinational corporation, also called transnational corporation, refers to
any corporation that is registered and operates in more than one country at
a time. Generally the corporation has its headquarters in one country and
operates wholly or partially owned subsidiaries in one or more other coun-
tries. The subsidiaries are responsible to central headquarters.

ZEAF, WHREENA, £HFE 8 EME—DL L ER MM
BENEMALR. BFEARE—TERRAE LR, ANES -1
RENHERELERALBRBA NS AT, AR R G|
il g8

Usage of Phrases

play a role in
sth.

E ...... c’::}'ﬂ!__l—’i ...... ﬁ@, E ...... :PEQJ ...... ﬂ__jﬁg

1. Electricity plays a key role in our daily life.
EHRMAFEED, BNERAEXEE,



end up

involve sb. in
(doing) sth.

be/get

involved in

apply to

specialize in
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2. [Biz]: She plays a key role in this dealing.
EXNZST, s 7XREER.

BERREMER

1. We started with soup and ended up with fruit and coffee.

HA1%WB, R THZKE, EWHE,

2. If you go on doing that kind of thing, you will end up in prison.

MRRUEMXFHERE, REESHURN,
3. [Biz]: At first, he was not satisfied with the package of the goods,
but he ended up purchasing them.

EY, Y XMEDHAEAHE, HRELRBET,

to ask or allow sb. to take part in sth. i (f2iF) EAZSMESH
1. Try to involve as many children as possible in the game.
BER AT BEE BT S X k.
2. [Biz]: Would you please involve as many people as possible in the

project? 35 £5US W] BE & 1 #R 46 A SR 2 05X AN H 155

to take part in an activity or event, or be connected with it in some way %

mERES, TEBEHKEK

1. If you don’t want to be involved in this argument, the best choice is to
keep silent.
MREFEABSESR, BRENHERRERITR.

2. [Biz]: More than 30 software firms were involved in this project.

30 EREHARASETEATHE.,

1. Scientific discoveries are often applied to industrial production.

PHERRERBEERTILAF,
2. [Biz): The rules of the company apply to everyone.

KAMAERHEERTE A
EIINE, £

1. [Biz]: This travel firm specializes in charter flights.

EREBEARACE LIS
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2. He specializes in the history of scientific and technological develop-

ment.
fllF BB KRR,
in terms of WmE, e =

1. [Biz]: Manufacturing is now the principal economic activity in this
province, in terms of value of production.

M EmE, HELRAERXNTENERLGED,

2. [Biz]: California’s leading industry, in terms of the value added by
manufacturing, is electronic and electrical equipment manufacturing.
BEE A M ER D, mMABEEMM EETLREETFREH
P | A8

Notes

1. Most people who work for a living are either directly or indirectly involved in selling

something.

REBAERENFNBEER R BS ST REHIMBESES,
AEHIEIBESRE “are...involved in...”, “either directly or indirectly” F{EARIE,
“who work for a living” EEIEMNMNE], M FE1E “most people”

As a result, when we really examine what goes on in the business world it becomes obvi-
ous that we are all part of it.

MREEEEEZXIEUMSRIMEZER, FSREMHR: RIS CAHKEESF
H—&R 5o

AA4]EHE IJLME . “when we really examine...the business world” £ 44 4R1E (M
4]); TELRIBE M A)H, “what goes on the business world” 2 E{E M F]; “it becomes ob-
vious that...it” BLeAMFH; FaIFkH “it” BERX EiE, “that-clause” REIE
B EE

Business is an organized approach used by individuals or companies for the purpose of
providing goods and services to people.

Bl RN AR AR ETAHARNFREANTRBETHERS

HjH “organized” it X 4ria), /& “approach” HR[EEiE; “used by individuals or
companies for the purpose of providing goods and services to people” £ it 2= 417 45 &,
FifE “approach” H)f5HE &, “for the purpose of...” Wy “HT - HE”, B

Organized labor, also called trade unionism, refers to association and activities of



