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Sample1 5@

The American economic system is organized around a basically private-enterprise,
market-oriented economy in which consumers largely determine what shall Be produced by
spending their money in the marketplace for those goods and services that they want most.
Private businessmen, striving to make profits, produce these goods and services in competition
with other businessmen; and the profit motive, operating under competitive pressures, largely
determines how these goods and services are produced. Thus, in the American economic
system it is the demand of individual consumers, coupled with the desire of businessmen to
maximize -proﬁts and the desire of individuals to maximize their incomes, that together
determine what shall be produced and how resources are used to produce it.

An important factor in a market-oriented economy is that mechanism by which consumer
demands can be expressed and responded to by producers. In the American economy, this
mechanism is provided by a price system, a process in which prices rise and fall in response to
relative demands of consumers and supplies offered by seller-producers. If the product is in
short supply relative to the demand, the price will be bid up and some consumers will be
eliminated from the market. If, on the other hand, producing more of a commodity results in
reducing its cost, this will tend to increase the supply offered by seller-producers, which in
turn will lower the price and permit more consumers to buy the product. Thus, price is the
regulating mechanism in the American economic system. ’

The important factor in a private-enterprise economy is that individual are allowed to
own productive resources (private property), and they are permitted to hire labor, gain
control over natural resources, and produce goods and services for sale at a profit. In the
American economy, the concept of private property embraces not only the ownership of

productive resources but also certain rights, including the right to determine the price of a
N



product or to make a free contract with another private individual.

1. In Line 8, Para.1, “the desire of individuals to maximize their incomes” means
[A] Americans are never satisfied with their incomes
[B] Americans tend to overstate their incomes
[C] Americans want to have their incomes increased
[D] Americans want to increase the purchasing power of their incomes
2. The first two sentences in the second paragraph tell us that
[A] producers can satisfy the consumers by mechanized production
[B] consumers can express their demands through producers
[C] producers decide the prices of products
[D] supply and demand regulate prices
3. According to the text, a private-enterprise economy is characterized by
[A] private property and rights concerned
[B] manpower and natural resources control
[C] ownership of productive resources
[D] free contracts and prices
¥¢4. The text is mainly about
[A] how American goods are produced
[B] how American consumers buy their goods
[C] how American economic system works

[D] how American businessmen make their profits

[ER.EBTEENRY . EJEN . ERFRS/HE]

1. [BZ#1ID
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In Line 8, Para.1, “the desire of individuals to maximize their incomes” means
FIERE ST “PARARKLHEBER T XE .

[A] Americans are never satisfied with their incomes

3 B XA AT E W A A SR R A 1

[B] Americans tend to overstate their incomes
XK EAMR T RAMITHEA

[C] Americans want to have their incomes increased
EEABEMITTBRABRRRS

[D] Americans want to increase the purchasing power of their incomes
EEAREREMARITBAREL S

5 JOBET I E A) B AR .
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[HAERSHHEIFENEREBES —BREAMW “individual consumers”, 4 % 4 K
fENRBIE T “individuals” {82 “individual consumers”, A TR E B BKIEHEL.
“individual consumers” IR LR EARISBE KGN ELRRTES Y&, 8K D &
EWET . HEAREN - EEANLHE, UaEREEBBATKX.
. (ERID |
3+ 5 i X1
The first two sentences in the second paragraph tell us that
55 B it Sk A VR ERAT]
[A] producers can satisfy the consumers by mechanized production

A= ] DB A LA A T R S
[B] consumers can express their demands through producers

W P& Al LU A = RAMATHRTE R
[C] producers decide the prices of products A= 7= 2 PesE 7 i i 4%
[D] supply and demand regulate prices {45 F1 7 5K 8 2 4 4%
5 SUE AT VR . |
[HRERSHHEIFENERGFRES BB M. ARFERBARAFTEERRFLR
SR EES CRE CAAENEEREMEE AR FLEENFTRBNENE
(price) . ELAAMFREE BREMBHXR . HET D RIEFRM . B ETEMBN —EBEHE
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According to the text, a private-enterprise economy is characterized by
MR A3, FhA 25 A HHER

[A] private property and rights concerned 3¢ fF5 A W 7= FIALF

[B] manpower and natural resources control A Jj #l H SR % IR i 3 1

[C] ownership of productive resources 4= 7= B¢ I i T A L

[D] free contracts and prices B H-& [F A&

(EF= LD 182 Er
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The text is mainly about . XEECEESR
[A] how American goods are produced 3% H f7= f R /BB AT K

[B] how American consumers buy their goods 3 [} %% # J& Q014 W 3C At 477 0 7 & 69
[C] how American economic system works & H ) 2 5 R R M 1TH

D] how American businessmen make their profits 3% [ 7 A & {0 nf B BCR 1 &
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Sample 2 18;C&A

One hundred and thirteen million Americans have at least one bank-issued credit card.
They give their owners automatic credit in stores, restaurants, and hotels, at home, across the
country, and even abroad, and they make many banking services available as well. More and
more of these credit cards can be read automatically, making it possit.)]e to withdraw or deposit
money in scattered locations, whether or not the local branch bank is open. For many of us
the “cashless society” is not on the horizon—it’s already here.

While computers offer these conveniences to consumers, they have many advantages for
sellers too. Electronic cash registers can do much more than simply ring up sales. They can
keep a wide range of records, including who sold what, when, and to whom. This
information allows businessmen to keep track of their list of goods by showing which items are
being sold and how fast they are moving. Decisions to reorder or return goods to suppliers can
then be made. At the same time these computers record which hours are busiest and which
employees are the most efficient, allowing personnel and staffing assignments to be made
accordingly. And they also identify preferred customers for promotional campaigns.
Computers are relied on by manufacturers for similar reasons. Computer-analyzed marketing
reports can help to decide which products to emphasize now, which to develop for the future,
and which to drop. Computers keep track of goods in stock, of raw materials on hand, and
even of the production process itself.

Numerous other commercial enterprises, from theaters to magazine publishers, from gas
and electric utilities to milk processors, bring better and more efficient services to consumers
through the use of computers.

1. According to the text, the credit card enables its owner to
[A] withdraw as much money from the bank as he wishes
[B] obtain more convenient services than other people do
[C] enjoy greater trust from the storekeeper
[D] cash money wherever he wishes to
2. From the last sentence of the first paragraph we learn that
[A] in the future all the Americans will use credit cards
[B] credit cards are mainly used in the United States today
[ C] nowadays many Americans do not pay in cash
[D] it is now more convenient to use credit cards than before
Y¢3. The phrase “ring up sales” (Line 2, Para. 2) most probably means “ 7.
[A] make an order of goods

[B] record sales on a cash register



[C] call the sales manager
[ D] keep track of the goods in stock
4. What is this text mainly about?
{A] Approaches to the commercial use of computers.
[B] Conveniences brought about by computers in business.
[C] Significance of automation in commercial enterprises.

[ D] Advantages of credit cards in business.

[ZFR ETEEMBL . ZXER ERBRSMHE]
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According to the text, the credit card enables its owner to
MEAFHAFEEFEENEA .

[A] withdraw as much money from the bank as he wishes
BiIEACHER BEZOKENRITREDR
[B] obtain more convenient services than other people do
HH A A KB E B R R 5
[C] enjoy greater trust from the storekeeper ERIEFMEEEME
[D] cash money wherever he wishes to [ # 5. #6304
(3% A E AT IB S M .
(% RAARSHEIRABHERELAES —BRNEZ =4, FNZERA/KERTHH
“owner” —iAl¥EA T B0 R A5 B A E S — BUWSE =), A R Bl R 2 A X Y )T BT
5% 19 “convenient services” (EFRIRFIZ EEE XL, UBGsk. FAEAERER —EBET
MM TFHREEERS L.
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From the last sentence of the first paragraph we learn that
BB — BB S — A, AT/
[A] in the future all the Americans will use credit cards
¥k, A MERARKMEHAGHE
[B] credit cards are mainly used in the United States today
ma fFHFEEEXEEMEH
[C] nowadays many Americans do not pay in cash
WAL 2 RE AR ARSIk
[D] it is now more convenient to use credit cards than before.
HEMAGHRUURTEZT
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(&SR ESBHISERHERBERAES —BRBAIFH “cashless society”. H %4 BREE
BHME BB E S EHREINEZA P “cashless society” OR FBL & 314 #1
“it”(= cashless society) FFIfEB N ERF X . “FEZXEAHAHFEHR S, MEHEH
7, BEEMENERERXERFELERATEENER, AR,
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O+ 5 iR X1
The phrase “ring up sales” (Line 2, Para. 2) most probably means “ ”
1R “ring up sales” (58 2 B, 2 )BT RE AR & ¢ -

[A] make an order of goods & I R &

[B] record sales on a cash register TEWRPL LI FHEEFR

[C] call the sales manager % 454 2 T 35

[D] keep track of the goods in stock HEgic F7FH
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[H LRSI B NERGERES ZBRE AP EIE “registers” —1d ., A HEBELE
A “ring up sales” ML T , REEME B A 4] 35 EIE “registers” — ] BEA & LT WA .
“register” B & CR“HID, M, BB, LS B th Y “record” R, B 0) M & IE
WEE., ZAEAERBENERRBESREITHESKED.
[&E%X]IB '

[T 5k R X]

What is this text mainly about? X & CE FEHGRKRBA 47

[A] Approaches to the commercial use of computers. B YL R &K i&4E .

[B] Conveniences brought about by computers in business.

b R R B E A
[C] Significance of automation in commercial enterprises.
Bk Ak BB EE .

[D] Advantages of credit cards in business. B {5 B E RIS

| CF=%- 1) Lilny:%::
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BEIREL, RIUEIEBRET B, % A4 AR AR X 3 8] B A B2 09 B
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