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Preface

The world is currently undergoing a period of rapid development, pro-
found changes and adjustment. China has also entered a core phase of reform
and development which brought an increasing number of factors that affect pub-
lic security. Emergency public incidents such as natural disasters, accidents,
public health and social safety events are showing a growing trend of occur-
rence. Recognizing crises and their root, as well as giving a rational response
to major emergency public incidents has become an important topic of modern
social management. General Secretary Hu Jintao has poi.nted out that a correct
influence on public opinion benefits the Party, the country and its people.
Conversely, a bad influence on public opinion brings negative result. As a ma-
jor carrier of information distribution and an important guidance of public opin-
ion, news media can deliver accurate information promptly, unveil the truth
objectively, influence public opinion and calls on the society to stand together
in the fight against crisis. It is playing an irreplaceable role in the emergency
response to major public incidents. Radio and television are modern media with
great social influence. They work as a powerful engine that is guiding the direc-
tion of public opinion in China.

Under the new historical circumstances,China’s radio and TV media are
advancing with time in reform and innovation. They have accumulated many

useful experiences through the attempt to influence public opinion when emer-
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gency social incidents occur. Firstly, we must hold high the banner of social-
ism and pursue a right direction, firmly establish a sense of politics, general
situation, responsibility and position. We must adhere to the policy of positive
propaganda that upholds solidarity, stability and encouragement, thus becom-
ing more capable in guiding social train of thoughts with mainstream public o-
pinion. Secondly, we must distribute timely, precise, open and transparent
information. We must bring into full play the advantages of radio and TV
media in order to make sure that the truth always comes ahead of any rumor.
Thirdly, we must pursue and adopt an orderly, open and effective form of
management. Based on the different nature and characteristics of social e-
vents, we shall set up our agenda in a scientific and reasonable way, control
the direction and progress of information release, and grasp a correct direction
and emphasis of news report in order to bring public opinion onto a right track
that is responsible, justifiable, lawful and reasonable. Fourthly, news media
must put people first and serve the people. We must respect people’s right to
know, to participate, to express and to supervise, must investigate the ideas,
thoughts, sense of worth and habit of people in different hierarchy in order to
make news media more effective.

Social development will never cease. Media guidance of public opinion in
the case of major emergency public events will face more tasks and challenges.
Only by closely following the trend of time, proactively carrying out academic
studies and pushing forward practice and innovation, could news media be
more capable in guiding public opinion and providing support for social harmo-
ny and stability. This book, named “Research on Media Guidance of Public
Opinion in the Case of Emergency Public Event” , is written for this purpose.
As one of the social and scientific research projects funded by the State Admin-
istration of Radio, Film and TV, this book adheres to the guidance of Marxism

News Notion. It gives a clear analysis on past academic achievements and



practical experiences of media guidance of public opinion when major emergen-
cy public events occurred. It also provides a thorough study on the mecha-
‘nism, concept and methods of media guidance. The book is of great value on
both academic innovation and practical direction. We firmly believe that the
publication of this book will make proactive contributions to increasing news

media’ s capability of guiding public opirﬁon.

Standing Committee Member of CPCHubei Provincial Committee, Provin-
cial Minister of Publicity : Li Chunming
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