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PREFACE ONE =
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| have mentioned nightclubs for severdl times, all starting with the point of its design, due to my
occupation in the field of interior design. However, this comprehension comes from the particularity
of the field, | would like to give a brief talk about night club from its existence and development as
following,

Nightclub-life can be treated as the other side of our dally life, where we don't need to worry about
our roles in the society and we can throw away our mask of persondlities. People desire for recreation
from their mind, for entertdinment is 4 part of in human's life. The demand of entertainment stimuldtes
the existence and development of nightclubs. The essence of the nightclub is entertainment, no mdlter
how iL is changed into any form it is connected with recreation. Specifically speaking, entertainment is
the almosphere that requires designers of fully mobilizing customers’ various senses Lo experience good
music and sweel wine, as well as the the deep experience and sympathetic response. Entertdinment can
be experienced comprehensively through the senses of consumers.

Another major factor in the rapid development of nightclub is its excessive profit. The profit from
nightclubs Is second Lo none in all service sectors so thdt It is the necessany choice for businessmen to
make "quick money" choice for it There are many investors some of who start with small business,
and some embark on heir business changed from the sauna investment, namely, better for nightclubs
Investment, while others dare land agents who change their career into nightclub field Lo efficiently use
idle properly. Generally speaking, because in nightclubs can be recovered within one year investment,
huge profits have led to increasing competition in its field. Mr. Shen the senior nightdub manager sdld,
“If things want to be sold in high price, Lthe environment should be in high grade, as input Is directly
proportional to output” The design in high grade inevitably would become the direction of the
development of nightclubs.

Spedking of superior qudlity, it is not simply refer Lo use mdlerials of high quality, but highlight
“differentiation” and “‘taste” on the basis of using new madterials with high quality. And it needs to come
back to the field of design to make clear of these two questions, here, Lhe example Water City+Zhi Zun
1992 Top Business Entertainment Club is used to be further illustrated.

“Differentiation”which is quite easy to be means to make difference from others. In this case, golden
outside elevation has been adopted in several large entertainment clubs showing flauntily and luxurious
decorative styles. And dlassical and modern styles are combined in the case, such as abstract columns
made of elegant champagne gold, fluent line made of coffee ancient gold. In addition Lo the European
elements and symbols, modern glass curtain walls of crystal shape are adopted in d large dred
accompanying with fluent LED lights of changeable colors. The overall visudl effect shows ILs graceful
elegance and soft fashion which forms a striking difference from the impetuous, straightforward, explicit
luxury.

So what taste means! It seems hard to be verbdlized. If d sentence is to be used to summarize, the
most classical one will be thal of the romantic poet lord Byron. He said, give me a cigdr, except that |
donotwamanﬂhmgThAUsﬂmLdﬂeInUw(magnoﬂhmca%aweUytouszecMorngmgOme
champagne and dark ancient-golden coffee to flow and Iinterweave to show the silky chocolate-like
feeling and the weight of the space and use the exaggerated European symbol to express the feeling of
gorgeousness and sobriety and use Lthe comparison of dlassicality and modernism Lo express the depth
of history and the texture of time. The taste of red wine and cigars flows out from the uproarious place
of the nightcub, which is just like the passionate rock and roll bursting out from the elegant appedrdance
of gramophone record. The high taste is the redl top grade.

The "differentiation” and the "taste” are not only the breakthrough of the design and operation of the
nightclub, but also the goal that the designer constantly pursues.
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With the fast pace of life, more and more people need to mdke themselves familiar with the way of
relieving pressure. In this fast food dage, the nightlife is the mood condiment, as well as the propellant for
people to enjoy dand taste life. ILis dlso the habitat of spirit and emotiondl refuge where busy people cdn
release their repressed emotions, adjust body and mind and get together with friends.

To create 4 place where people could relax dnd let off emotions even inspire some internal emotions, the
creation of the atmosphere is 4 key and while the lighting is like the mdgician to create dtmosphere. By
the clever use of lightings, the designer let the sensibility and sensational elements melt into atmosphere.
Blur and reverie, reality and dream are mixed together in the whole atmosphere so that the whole
nightclub heats up in the charming of light and shadow and begins its fascinating travel.

The style expresses the taste of nightclub, and various elements can be combined with each other
Lo evolve into new feels. By the designer's control of the details and decorative style, thongh there
dre various styles existed in the nightclub, yet it can still displdy 4 leisure space combining culture and
entertainments.

The wine is dlways the top song and dlso the shadow of the nightclub. When the everfall descend and
the colorful light fliecks, it is just the beginning for people who advocate the fashionable nightlife. It's
imaged how pleasdant it is to enjoy in the beautiful night with a glass of wine, a kind of delicious food 4s
well a5 one section of melodious music.

The nightclub contains various dynamic recredtiondl elements giving “playing”” more enriched contents.
As dn exotic product, it can bring us deeper fresh experience in addition to keeping the elements of the
traditiondl nightclub such as KTV and nightspots. Here, people enjoy not only the music and wine but
dlso a fantastic visual feast, with bold ideas, alternative themes and dazzling lights. Moreover, people
don't monotonously pursue singing and dancing but pay more dttention to marveling at old industrial
dges or yedrning for UK jazz life or exploring unknown dlien planet: - “With vdrious functions, it makes
consumers find the recredtional elements they interested, which is the charm of the nightclub at present

FREEH/ ST ESFESEK AT S

R AR
BEHHUEESBRAHERMN
CREHNAE,
52 K h K AR VR RO

TR B AR T R AR R B
R, BREBMAMTROARABEREINIERE.
. BIHEAPTRIE . MEREFNERMH,
BUOBEMEKS, 2BEEMABYMR, BRAMNZ

il

VEMEZE . X

AR, EERRRREMAEES
FEEAJD. "It
—YRE—ER, —H
EM%EW%

ER—NBELEA BID B
KA, RAMNEBRXE, MIOXREES
XHREITEE A, BB ERARE
AL EMNEHEXSENERTFR, 7

Z2 Rk

Rixsd Fapms 2R mEl, SR EESs, BEM
FFE ARG WU IBE IS WA A SR R ERIENIEE, R
BE AR KARIFEE, MEERIA AMNEX LR RFR KNETF— 58
NGEIE

BERBAKENEITHR, FEMRBRWNEHEIE. RHRRE,
KTH) b, 33T 52 A 18 2 4B B A SRR RN TR, TMQ@.?—
KEed, —MER, —HER, —REDNER, XRTHFBERNE
BEzx!

%%, CRAZTMASRETE, BT " EAFENAHR. F
A—FARR, ERTRBERREFROKIV. RASMITERIN, #
WHEBRMNERBROFEAER . EXR, AMNTRNEERKRS RAX
W, ERASX —DRVECNIERE, KENWE, BENTM,
YA LTE, BMEMUBRSIRE,; AXR, AMAETHE—Ethe kR
T, ELHIEBRNEBENRT WA F SR, 2R
THTENET, ENIIERORE - BERE/NIHEL, AT
FUEBRFR BRI ACRNBNERERCR, XHEN TRHNBNF
pis



CONTENTS e

Star Bar
=3l

Harbin Red Forest Bar

e R RS EE

Hongchao KTV
B EMRAKTV

Baby Face 1819 Bar
4R 1819 JEIE

TOP KTV
TOPEREKTV

A Performing Bar Side of the Rhine
FHTRERLIE
International Banquet Club

HB2EFR=FT

[ .aikeweini Bar
3K se e e

Caesar Palace International Club
HLE T = EPrE R

Carnival Noble Recreational Centre
RFEEZERRPI

Armani Club
faI 33 fE 1B SR ER

Mai Le Di KTV in Andingmen
FRBKTVR E (15

Golden Fantasy KTV
S EGEKTV

Venice Club
B e TR R 3B

City Club
By T 1R SR AR

Garden Hotel KTV
FMOBEEKTV



Lollipop KTV in Wuhan
HEAETEEIRKTVER UE

Lost in Me1 Gao Mei Bar
E5EXEEE

Harbin Golden Age "JOY SUN" Club
BRESENKERS

Polygram "JOY SUN" Club

Golden Age Club
B FEERRE

Happy Zone KTV

BN

LV Concert Club
LVER=FT

HuangTing International Club
EEERBSRE

—
0]
0]

Supreme Celebrity International Club
ZANEZEER=A

The Real or Imaginary Aesthetic Experience —Yesbar Clul
TEIIFLONEZESE — REBEE

No.66 Bar
75X No.66EIE

Beauty at Night
&R

Golden Armor International Concert
EHLHERE RSN

Room 153 Bar
15382

Gold Nobility International Club
G EPRRKRED



Star Bar
F BB e

When classicality encounters modern times and reality goes beyond
imagination, can you feel the strong impact they bring when they collide
furiously? Through the bold imagination, the designer brings you into a
fantastic star space. Just like entering into black holes of the universe and
stepping info a new world, what you will experience is a sense feast that
let you forget everything.

Silver is the keynote of Star Bar, changing the lines and graphics boldly
so as fo further enhance the visual shock. Around and beyond the bar
table there is a sculpture group, which integrates some Chinese elements
and makes it dynamic and abstract. What an unrivaled sight this delicate

A | .l %@w‘w =
"STARBAR

HRAT  HHEMS, REEN 'R 750k EERUEL. EEIR. %2 Teh®

design is!

The bar which integrates classical elements and high technology
will definitely give you a surprise. The table-board in the bar makes
use of advanced equipment to create different lighting images
and graphics, which presents strong sensory stimulation, as if you
are staying in an absolute world, entering the dome of outer space
or time-and-space interleaving. The designer's devoted mind can
be seen in every detail, making best use of all kinds of resources so
that every customer can enjoy fantastic and various vision feasfts.

. 'STARBAR -
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