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PREFACE Thinking on Aesthetics in Interaction

The discussion in this book focuses on the field of human - environ-
ment interaction, and is dedicated to the exploration of an approach fo-
cusing on the aesthetic interactive experience to assist interaction design-
ers to achieve a better design outcome. In this research, a novel concept
“Fields” presents a synthesis of the user surrounding environment,
which contains all of the elements related to the user, regardless of
whether they are tangible or intangible from the user’s perception, con-
crete or abstract, physical or virtual, or with a bodily or mental orienta-
tion. Human - environment interaction is not only a design field focused
on achieving functional goals in the working environment, but also in-
cludes the aesthetic-elements, which are a significant aspect of people’s
lives that designers can no longer afford to neglect. This research in-
tends to integrate various aspects of the human - environment interaction
process, by integrating the term: Fields into interaction design process.
This concept assists designers to look at the user’s surrounding environ-
ment from a holistic perspective. Beyond the basic theoretical frame-
work, this paper also presents a method, which converts this abstract
concept to an implementable design approach called: the “Information
Fields Interaction Design” (IFID) or “ Fields Interaction Design”
(FID) . IFID or FID provides a new method for interaction designers
to map and visualize the information and interrelationship between the
user and the surrounding environment, which includes the user’s exist-
ence, goals, cognitive conceptions, movements, activities, and socio —
cultural contexts, etc. This project involves cross - disciplinary re-

search, which is based on the fundamental theories of aesthetic con-
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cepts, contextual design, and interaction design, also in conjunction
with knowledge from the fields of environmental psychology and cogni-
tive psychology. The main aim of this study is to create a comprehensive
intermediary between users and the surrounding environment, by explo-
ring Fields as a key aesthetic factor, to eventually achieve a design
method for approaching better user interactive experiences from the per-
spective of Aesthetics.

The design approach presented in this paper is applicable to a wide
range of design fields. The relevance to design practice has been ex-
plored in three stages. First, in various Human - Environment Interac-
tion related fields, ACA provides possibilities for next generation envi-
ronmental control systems and related interface design. Second, ACA
supports designers by a tangible visualization process, which presents
comprehensive information between users and environment, which can
potentially be applied to informational artifact ( product) design and re-
lated HCI design. Last but not least, ACA can also be utilized as refer-
ence in a wide range of physical aspects of design within different envi-
ronments, e. g. in the fields of urban, landscape, architectural, interi-
or, and industrial design, etc.

XAFFHHITIERTFEANS “HE” KENSE, FEBEAT
FH—PXRETRESERELKR N HERFE I EBIHHREE
TSR, XSRS, “8” (Fields) MBSFTXRENE
—AHRFTE SRR FEE, AP DU R T LUR R,
BAEWMMER, WENMEBLIN, SE EXOFREN EmSRER
Mg aE, M, XNMIRERASHENZEAMUE—THRT
£ TAER IR BE ik B Th B B AR 33t S, M E R+ — DA &
AU 2 X ARG PR R R ERRE, BdEHEL—1
REMES ‘Y, IMARAEEAESFRETLHBEHZEDNAR
7 TR S — A B AOR AR BB . X MR AT DA B R IR AT AN
— N BENAEESFHPABRNAR, BHEAHEIBHER, X4
P RR T — MBIl R A BEES i — 4> 7T AT BT R B
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T “BEHXERI” (IFID) B “HRHEKRI” (FID) #HE,
IFID 5 FID %4 X232 B i1 H e w mE R - 5 R BN
ZEMEREMEXRWNEMAN L, KT EETHANAEE. B
Py BRAMES . Wl At & ORI SOk O & (contextual relation-
ships) %, XATHR - TME2RMHAR, ERETESEMEE. X
Bk IR BB H M A, 45 A R8O I 2 R AL A 8
B —saiR, SIMIAENEEENEELE ‘B FHEIN—1TE
TH BT HEPCENES . BFARMA, REUE - TMERAF A
EEZ RSN RSN, NTMERIEXFEX FRGEFAH
AR KRIT T E.

X A 45 e BT R A R O R T LB I MR T S
7E 5% i 52 B 07 T A9 BRI AT LA AT M LA R I = AN 2

. ZASHEXEREH L, IFID BETHFE F—RHEEE R
g5 MR o< B AT IR B AT BB

2. TFID @it — A~ B AR M FI2E 5 #2483 B9 40 e AL 2 A2 R R 3L A - 1
W2 EESER, X8 BT LI g N A RS B ™=
HAAEYANZE (HCD) #iF L, Mii&E 2 2R3 HE R IAT
BEAT BT TAE IR

3. IFID Al AAE ASHE N HF— T EF RPN EEE
it b, iR AR . WM. BR LK, ERAMILRITSE,

=

BRI ERK R EM LR, AMEL#HA /3R, %
R THRE T M EF AR XWER (BigR TR, ™
s, BEES. FPEHBEITS), ¥ TRITHWARIT .
FERLIE B9 30 4B, R AL AR AT #HB R AT R WS,
MERRHEIEARY “HEHE” (Ubiquity) 1 “Fnl B K &
i@ {E”  (Intangible — Connectivity) B & &R0 MMACH BRI KRS
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