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Abstract

Based on a point of view from the system, this paper constitutes a
comprehensive evaluation system including how to evaluate book publica-
tions, book publishers and book publishing industry, to compensate for the
shortcomings of the existing evaluation system. In this evaluation system,
we focus not only on the perspective of the industry itself, or on the indus-
trial organization itself, but also on the cell of the industry, which is book
publications. The main task of this paper is to construct a comprehensive
evaluation system including three different parts of the book publishing in-
dustry.

On how to evaluate the three above-mentioned different parts, our fo-
cus is not only on the status quo of their operation, but on the-how. In
other words, we try to determine the hidden factors which are behind their
operations. From both the “what” factors and the “how” factors, we try to
set up a comprehensive evaluation system.

On how to evaluate book publication, after analyzing its identity, as
well as its diversification and differentiation characteristics, we constitute
an evaluation index system which indexes not only reflect the results of
book publications market performance, but also reflect the reason why
book publications show such market performance. After analyzing the i-

dentity characteristics of the book, we pointed out that the quality standard
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of the book publications should be the core content of evaluation. On the
other hand, due to its diversified and differentiated features, we also need
to take the affecting factors into consideration, that is, from the point of
view of the factors that influence consumer buying behavior, to choose the.
evaluation indexes.

On how to evaluate book publishing houses, we try to clarify the long-
misunderstanding on the evaluation of commercial book publishing houses.
After analysing the connotation and extension of the concept of economic
benefits, we point out that, the connotation of economic benefits is a con-
cept of combination of the quality and quantity of the goods, which means
in the past, when we evaluate the economic benefits of the commercial
book publishing house, we take book publication quality standards into the
evaluation of its social indicators, is incomplete. Next, the concept of e-
conomic benefits stresses a kind of input-output relationship, which
means, the input item not includes tangible asset inputs, but also intangi-
ble inputs. Furthermore, we point out that, the concept of economic and
social benefits does not directly pose a contradiction , however, through the
introduction of the concept of corporate social responsibility, we could ad-
dress the problem that long exists the evaluation of commercial book pub-
lishing houses. Due to the reason that the concept of corporate social re-
sponsibility focuses not only on the consumer’s point of view, but on the
perspective of interest-related parties, when we evaluate the social respon-
sibility of commercial book publishing houses, from the perspective of in-
terest-related parties we could achieve a win-win thinking.

On how to evaluate book publishing industry, we try to consititue an
evaluation system from its market size and affecting factors. During the de-

velopment of the book publishing industry in the past five years, although



its market size has been steadily grown, its overall proportion in the media
industry has been declined rapidly since 2006. The main reason results
from the demand structure changes. As for the book publishing industry it-
self is concerned, if it wants to obtain the driving force in the future, it
must depend on its content and technical innovation. In addition, as for
the government regulation of book publishing industry, it is the pre-condi-
tion of the development of book publishing industry because it determines
the direction of its development. Furthermore, the overall proportion of
book publishing industry in national economy is small; however, the sig-
nificant impact of book publishing industry on national economy lies not in
its economic promotion, but in its knowledge dissemination and cultural
continuity.

Although the theory is gray, we still hope that through this research,
we could do something in need, which could support the decision-makers

to frame more targeted development policies of book publishing industry.
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