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“Pushing Hands” on the Internet: New Challenges Faced by E-Publics

Internet “pushing hands” (tuishou in Chinese), have become a de facto
practice on the Chinese Internet. It is a form of viral marketing using paid
posters ( tuishous) in covert operations for a variety of commercial and
promotional purposes. A tuishou is defined as an agent who organizes a
network of individual posters to perform commercial or promotional tasks
attempted at setting up debate agendas, swaying netizens’ interest, influencing
online opinions, and eventually affecting mass media landscape in China’s
public sphere. This new phenomenon poses a serious challenge to the utopian
notion of cyberspace being a decentralized public venue where ordinary
individuals are enabled to perform horizontal, interactive, diversified and
enlightened communication concerning their own issues and interests. Based on
the findings of an ethnographic study of tuishou operations in China conducted
in summer 2009, one of its first kinds in the Chinese Internet, this book
provides a detailed description of “Internet pushing hands” including their
origin and development history, the organization of posting practice, the
network of the information distribution, characteristics of the content and the
business strategies of locating audience. In addition, the book is particularly
concerned with the impact of such operation on the healthy environment of E-
publics which have so far played a positive role in the media landscape in
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China. The authors argue that the “Internet pushing hands,” as a form of
commercial online marketing, should be properly regulated so as to protect the
public interests of netizens.
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