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Peel your eyes away from the computer screen and get your hands on this
compendium of the most up-to-date thinking on design!

The publication of this volume marks AIGA China’ s first book series AIGA
Speaks.The articles

in this design anthology have been carefully selected from AIGA’ s online
publications and translated into Chinese.

A compendium for China’ s current generation of designers, content has been
chosen with the goal of fostering innovation, delving into the intersection of
business and design, enhancing design education, inspiring in-house design
teams, building meaningful customer relationships... the list goes on.

In addition, we hope that the publication of AIGA Speaks: “To Design or Not To
Design” and 35 other articles will “cast a brick to attract jade” and inspire
contributions to AIGA China’ s website by Chinese designers. Write an article for
www.aigachina.org, and it might be included in the next volume of AIGA Speaks!
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