KW
TN

Y

T

A i Bl b et

e P




BRI FE T IR E

- —a S
BAra g R B
Media Convergence Models
with Confribufing Factors

ooooo



EH#ERKE (CIP) i@

BAmEnzsiRER meFE. — L. FEE
b Rat, 2010. 12
ISBN 978 -7 - 5068 —2276 -3

I. Ot 0. OF-- . O M— s —B%
V. @G210

v B R4 B 434K CIP il (2010) 5§ 263606 5

ERImE / 2

FRitHE 7 KeEE WEYE

FEEH 7 D HEFB

HERH / 3A BT TS

AT 7/ hEBEE DR
Hihk: EEWEAXKZEERIT 5 (MR4: 100073)
HiE: (010) 52257142 (M%) (010) 52257154 (£4T%)
Hy FHE4S: bptougao@ 126. com

%/ 2HFEBE

Rl /7 JCIEAEENR] )

A / 700 ZH x 1000 A 1/16

W /2175

® /235 F%

W /201141 A% 1A 201141 A% 1 EPK]

# 7 38.00 T

(N

LI VR

WA I3



i =

BARMEHEEASBNFREAR—, SEEFRBANTE
BREA—AX, ®ITENMMEHRIIEANELA, MEEEFENE
BRBBIXEHEZMEMER, BRI REXLXRIMESL YA BE
BAEREH, HIHMESHITR; MARLSNLHSESIEYE
WAy, BHARRLEHIITR.

FENEEEBEFERNE I XREE, RIMEHHEND)
NERE, RABBEHENBETEMNER. BT OHEMERE
FERE BRG], BT, WEXMIN I XRETUAT
ST E T RARATTRAIUR, T2 R HE T3 ) AELS 2 BT 7E
XHE, DI—FES ORI R R-A SRR, AR AT E B AT
MREBR, FWFERRENMERNERTE, B —ELRE
B'4: 0

o “RAME” HHE

i CEARET MARBE EREMNEARRE. SF#MA. BUs
RE A SRS A B ER RN . SFRMEHRERBE

HENTER—T GRS, LFME. FEMEM™LRE;
TR RS R A8 BUN B 7l 4% S5 B0 28 4 T X S A0 72 b B A S B 4
BORMS R MM KR REE, AEEHME . BORRA Mk
BRAG=NTH; SRS FERANENEESWBS, GFEFH
ﬁ%%@éu&:ﬂﬂn;ﬁ%ﬁi%ﬂ%ﬁﬁﬁ4ﬁﬁ,—%ﬁ



2

NHARNFERHSRBE, “REMAAZIMFE SRS .

WRBEEN, FEMNTESYE REENMEIE RN ERHE
X, NLFEEEFHEBER (HHK E-Mode BiE) . BURRE R
SIEBER (8FR P-Mode #5) . EAER ERIEHA M5
HHEEFSHEER, BREFNMBANA, HAMESHRAE
HREE

e E-Mode & EI R RZHER

BARMARNSAD S, FAGRBE UEZRNEBHT KR
ETRFmMA; 4, SFMNEFREERS. BEBORE AN
HAARE R, BHIERE HBRARRE 2B RFEX I H
4y, wHAmERAR, mEHAACREMES A HEE, B
A B X R A o LB

e P-Mode EZFEFHEZHEAR

THMRZES . MAEBART BT AR D RBN UL
RERENTE, REATERBE,; 4k, BUEX™LESIBA, T
HFEBRETMAHEAR . HREAMESHBERES, 440501k E £
MTFAmMREE. FHRME RN T LENTHIER, BEARUER
MEEes, Ml ZWEBREFE, RLBUFHE—PBEHRL
ZH.

s HiZFMBFLEETEHNREXBEER

A BA i E-Mode F1 P-Mode i (R, 250 Rl A 1] 28 7l i)
MREER. NENMBCERRAERE, HHRESHRRIRERF,
AHERFNFEER, EEWERL LA, HKREX 7836
HE, YEAFIBEHADZFEHRIFENMEH, BFSH T
FLF 25 ST LA ;2 BUR LLBOG B s T RS B e,
AR EDIY B B X — BOR SR AN W 3 R, &
%, WERUIDIWHTIRBESHENMMENRARR,



3

HTREN TERS . ERBROENTSTAREEL, o
AU B R FREF REEFHENEAASBX ., TR
RENEATT LB BRI IR, FUERGEIKEBIAGR S
BHEE, EHE, EHBE R — BB 7 R 2T AL
F1ZERMRALE, WERTAFSEHENT N, BRX—FREK X
B, NYRARFRMNNBUNHE, ¥ “2E3EN" %2R “U
BRRIBUR” , BRI B EHRA, 1 E-Mode &1L 1
P-Mode Rl &-HLHI B9 FIEIL A 30, BB R A BY T b B HlBE R
BOE AR B

XE@IR: BAmG; 3hA; HX; E-Mode ff; P-Mode Bf



Abstract

The developments of media convergence in the world are related to
the way how media convergence is spread. We need take a comprehensive
look to its agents. It is more important to refer the relationships of different
agents than the agents themselves. The coordinated relationship is the rea-
son which drives media convergence effectively. Otherwise, bad relation-
ship would hinder the media convergence.

This paper composes a frame on the agents of media convergence, in
order to understand why convergence is happening. In a contrary direc-
tion, the agents can be seen as resistances. When constructing the agents
of media convergence, I also analyze the status in quo of the convergence
and look into their obstacles. The practical significance of this theory is to
analyze and forecast media convergence in future China.

e The Dimensions of Media Convergence

The cognition of media convergence is including four dimensions:
technical convergence, economic integration, political convergence and so-
ciocultural assimilation. Technical convergence is mostly represented in
medium forms, as the convergence between old and new medium and the
convergence of three networks. Economic integration is represented in
market convergence, operation convergence, capital fusion and industry

convergence, from low level to high level. Political convergence refers to
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new industrial regulations, policies and legislations on media convergence,
including convergent regulations, convergent policies and convergent legis-
lations. Sociocultural assimilation has two sides: one is cultural conver-
gence in the media organizations; the other is social cultural convergence
outside the media organizatiohs. .

According to the theory, there are four logical agents of new media:
economical driving mode (E-Mode) , political driving mode ( P-Mode) ,
technical driving mode and sociocultural driving mode. However, the for-
mer two modes are more prominent in convergent age.

e The Agents and Resistances of E-Mode Convergence

Economical convergence is promoted by high costs of convergent tech-
niques, convergent capitals and new information requirements from audi-
ence. Economical interests lead the deregulating of industry, applying of
convergent techniques and cultural convergence in media organizations.
But the applying of convergent techniques is restricted by its gaining pat-
tern. In addition, the limited freedom of market, the estrangements of dif-
ferent media culture and social culture make the media companies more
and more cautious to converge.

® The Agents and Resistances of P-Mode Convergence

Political convergence is promoted by exanimate markets, the hardness
of popularizing conve'rgent techniques and the soft power competition be-
tween governments. Governments deregulate the media industry; popular-
ize convergent techniques by administrative orders; permit capital conver-
gence; and bring on a convergent culture in media organization. But this
type of convergence ignores the qualification of markets, has a high risk on
technical reforms and leads to a declining democracy. So the governments

are more and more reluctant to reform.



¢ A Convergent Spiral of alternating Market and Government

E-Mode and P-Mode convergence are two types of media conver-
gence. They are concurrent and reciprocal during media reforming
process. One kills the other’s resistances to convergence. When media
companies converge for business interests, governments regulate them for
public interests. When governments permit media convergence on politic
purpose, media companies provide financial support to them. Finally, the
two modes of convergence drive the media development in a mutual way.

As there are restrictions of cross-media, cross-market and cross-in-
dustry in China, media convergence is happening in a few companies and
areas which have successful economic reforms. Media convergence in Chi-
na is under political control, for those economic reforms are supported by
local governments. One important aspect of cross-ownership deregulation is
to withdraw the administrative power on media managements and to change
the government’s role in media market. The key to this problem is to
change “an omnipotent government” to “a functional government” , adjus-
ting the regulations and reducing the costs of market control. A harmony
between E-Mode convergence and P-Mode convergence can help to media

regulation reform and media industry development in China.

Keywords: Media convergence; Agent; Model; E-Mode conver-

gence; P-Mode convergence.
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