A

o00n0 /00
090 0:00 0 8

y 3

s PR O F4

. B a & 4
O A N ‘ a Strategies EHHIE
@ O ‘ ® O (

Store Sales B iZHH

. Other Sales HfthsH & !
,,-’ Business-related Activities BIS5FT4E ié
SR T AR
i \ DALIAN UNIVERSITY OF TECHNOLOGY PRESS

S

TN
Sl




O OO
O OO
O OO
O 00O
O OO
O OO
OO0
O OO
O OO
O OO
OO O
O OO
O 0O O
O OO
C O
O OO
O OO
O 0O O

Hzl‘?.?Q (
4 80
_English O

Cocktail

5E1|:1 -t o
O (
£ OGS W AT OC

Bl Egm: FhfEe
éﬁ%ﬁwﬁﬁﬂﬁ%%ﬁﬁﬁf & IF F OC
FRESE XIEHEE Bt FRE Z=itE

fir vk Bk HF 5 = FiEW & C
o DE skEME X H O (
"" O (

O C



B H 7 W4 B (CIP) #i#7

M ESRIELE /. PR EEH. — KiE -
KiEBT K¥ st .2011. 1
ISBN 978-7-5611-5869-2

. @i 1. O--Qf-1I. O HEHY%
WiE O V. DH319.9

o [ A B4 CIP BUHE % 7 (2010) 3 204447 5

K B TR 27 At
btk « K AR 0 b B 80 5 MR B4 A% 116023
11 :0a11-84708842 M .0411-81703636 {4 FL.0111-81701466
+-mail:dutp@dutp. cn - URL:http://www. dutp. cn

KGR BENRIAPRZ SIENR] R FE TR Hh A & A7

& T N ~F : 145mm X 210mm Elgk 12,5 FRAM TF
B MP3 4 1 3K EQ % : 1~5000
2011 41 A 1R 2011 4F 1 A% 1 ENRY
AT G i R 2 TARREXS - X R

B TS AR R E AL

ISBN 978-7-5611-5869-2 £ fr:32.80 JT



.ﬁ

1%
hy
=2
el
¥
%
7
5

=y

Y

EA—BHTHEBAR, FRERG BEOEEFR? RESFEM
BEENFIRKREELR? EEEEARENNENEASNHRKNBHE?

bENSVBERESREEF IS HE B2, EERABERTHEFEAR
MYERE BT W ANR, BB HEERIT, FEGRANIIEIE . TNEREDTS
EELUBM Y EHR K EB R T X, BB E A BRI Shi
HHOBEZ R, P, KBEREERZ BFREEARMRBEEFRHEEEAIRL
BFREOA R S B4, FB B A RAE AT (8] A REX NER, BB TS

BENAREMRE, FECEZESHZINTHIREGEENE, ILERBERIE
SRES{ROE |

ARBUGEMNES APORK ALNFHERREA—DETREHN
EHTE, R RRZHZIKEOEFTH TRERIEEHEEAN

B, BET S BENHHENES T EERILREZEEREE N
Ho ABHRBNEHNEBEFZH™ JTF. EE% B EFAMSRKRE.R
%, igmmAz, — i

m%ﬁam@mﬁj&%}%ﬁ:&&ﬁw SEHIIENREN, 3T
EIENEHEZES N,

&2 MiFE2 ﬁ:lf_lg’j

FIETARE M T AT B4 TAE T R Ak 7 X, Friksl
B EMME R R HIE . F TN, FRIL R R = MO TS AT
&k

OCE B —ihf—ihsk

Mk T HAZAEF T RE, B T5EH FEFES
TE— e, A IR 5 30E OB K AR R4

E=-F B=ERmHE

RAET — R F AT SR A, T8 i R s 5 R

T RE RN ENAAE , HFRR B4 AL B B m




EABRAREE, BIRAMFRNAEEAEERNEM, KA EE
AEMHFEIOBEBN X, BESZSARANFEIARE, BB EZKROGE
S (cocktail), MR R & T4 o X8 BB ( cocktail) i @il A Uk s, M IB MM
1, LR 2 BT S

ARINE—HEE (RPNTFEIEDE) (HHEFTIBEOE) (THhHE
HRIBOIB) CBEIRIERBOEM K, FEHFEFRRA, 1L Cocktail English
PEBE 15, — AR T B SBIE,

FIFGREE, FFian=IE |

4 &
2010 F 12 A



Contents H #

Marketing Strategies

BHHREE

Unit 1 B53BTRE Market ENVIFONMENt ««««-eeeeemrereeemmmmmmmnniaaaaaes (2)
Unit 2 £3KE4Y Global Marketing «----«««---sseeesmmeeamreaninnennn (4)
Unit 3 H15F % Market DeVElOPMENt ++xsssssresssrrnsnsecuenanneinnnn (6)
Unit 4 FERTENRL Product Orientation  «-««ervesermmeeieiiiiinn. (8)
Unit 5 EMNEKEE Pricing Strategies ««=+«-+«-seserserseateieininiiann. (10)
Unit 6 E4H1T%] Marketing Plans ««««eseeseeeeeemmmirmiiiininn.. (12)
Unit 7 E$§FE&R Marketing Methods «--««+xssrremememeeiinniininnn. (14)
Unit 8 FTEIA % Press Release -+ wrerererrrrnmiiiminaiiiiiieieii... (16)
Unit 9 #EZ R Being Interviewed ««-«- coveerarrmreain, (18)
Unit 710 £REFF Meeting Clignts «-----crerereeemeermmii, (20)
Unift 17 SR HF Compelilors. ------w-weessomssmmsussssosivsssssansnion (22)
Unit 72 A2 PUDIC REIGHONS ----wvrrrrerrrrerrrmmerermnneaeenananns (24)
Unit 13 E$HEIE Marketing Management «««---ee-eeeeemmiennniiinees (26)

Market Researches

h 35 iR B
Unit 74 % 75i% Researching Methods ««-««--xseeereereesemininnenns (30)
Unit 15 {5 B3R Sources of Information «---«----ceeseeeeeeeneenenns. (32)
Unit 76 ETFNHE PriCes -«reeeeerrrrrrramrnmeiiiiaaiiiaiaecinaee, (34)
Unit 17{§mkg¥ USEIS +errrrmerrrrnemnsnnenasiatieteiieetiatianatanencaens (36)



T O O b =S udt

Unit 18 E/5AZ After—sale Researches «----:o:eesreeeeeimennene (38)

Unit 19 MF# Advantages and Disadvantages of
Online Shoppmg ................................................... (40)
Unit 20 gg%ﬁ*ﬁ Results Ana]ys|s ....................................... (42)

Advertisement Marketing

[

Part 3

Unit 21 7 £&i%%] Advertising Negotiation ««-----reeeeeeeeereeneniennes (46)
Unit 22 B8 TV Advertisements  «oe-eoemereeremreaneeeeeees (48)
Unit 23 Z:7E4 Magazine Advertisements — ---cceeereeneeeenees (50)
Unit 24 M4&T-4 Network Advertisements — «-eoeeeceeserneeeeenes (52)
Unit 25 $R4ET2 Newspaper Advertisements — «oxeeoeeeeeeeeee (54)
Unit 26 RAEZHE Media Mix «coeereermrmasemrniieees (56)
Unit 27 4% Advertising Effects «---««meesresermrmenenee (58)

Exhibition Marketlng

REEH

Part 4-

Unit 28 WEEE Gathering Information «««-««seeeeermsmeeannnnnns (62)
Unit 29 TITRAL Booking BOOthS «««xxw-sessrrrrrrrrssmmnnniieinaiis (64)
Unit 30 FEHTAES Preparations ----------soesoosnsmmmmmmnsmmmanniinns (66)
Unit 37 BUESIEE Warm Greeting «-------ccoeeeeemsmmmmmmmamnmniines (68)
Unit 32 =G AT2E Product INtroduCion =« -ssseeseeesieessniinnnnennes (70)
Unit 33 FEREEA Selling POINES «errrrrmrresssesisiiensiieniinn (72)
Unit 34 HSET Samples Showing «--«----weeeeeermrmmmmmmmmiaa.. (74)
Unit 35 BEZ S Asking for Cards ««-«-««-ssesesmesmmmmmmmiinimn (76)
Unit 36 EEZZEFT Contacting Prospects ««««-«-sweeeseemssseenniess (78)
Unit 37 £REH Meeting Changed «««««««sssssrsrrrrrrsrneieennn (80)
Unit 38 £ TLELE Meeting Cancelled ««««-esresresmsrmreremiemienen (82)



Unit 39 NZFFif Visiting by Appointment  ---«-ccoeemeereeeerieenes (84)

Unit 40 FZ7Fij Visiting without Appointment - -« -exeseemeeeeeeees (86)
Unit 47 ETITH Asking for Orders «-----coresereremmmmmiain. (88)
Telemarketing
Part 5
RREH

Unit 42 34315 Looking for Target Clients «-----ceoeemeeeecencenes (92)
Unit 43 BIEE S Leaving Messages ---«---w-cerrerreersemnenenees (94)
Unit 44 22254 FE Bad CoNNECHion «-«««rsrerrerrreranaeemiineiiannn. (96)
Unit 45 #T$&E1E Dialing Wrong Numbers -« «-ceseermreeraeennns (98)
Unit 46 ZY7EiE1E Making Appointments -« «+«xesseeeeermrmeinenienne. (100)
Unit 47 EBEZ A Potential Clients «---ereeremreeremenmieeiinn.. (102)
Unit 48 EBiFIRES Follow—up Calls ««wereereermnrmmemmmmenniiiiiienns (104)

International Trade Marketing

ShEREH

Part 6

Unit 49 iTHELH Making Orders «--«-xecsereremereraremneaeaen. (108)
Unit 50 ##&EITE Offers & Counter—Offers ««--e-reeeeeerneaeesnees (110)
Unit 51 FETNHE Fixed Prices -----oeemreeemeemmmreneeieciiaaen. (112)
Unit 52 F=5R3TH1 DISCOUNLS - xrwrrrerrrersremrmnreee e, (114)
Unit 53 3£ HHE Delivery Time ««-ceoeeeeemememreare. (116)
Unit 54 FREFAE Quality ASSUIANCE «-+--w-wrsrrssmnssnnsnnssasnssns (118)
Unit 55 E A B Basic RiSKS --w-erorrermmrremmrmnmieieiene (120)
Unit 56 4158 Cargo INSUFANCE «««-+«--s-seeseeammamnmnsonasn. (122)
Unit 57 {F30& M Payment TErMS -ccveereereremmsiraeee. (124)
Unit 58 F=FEIZE Product Packings ««-«-w-rerereremmmemrneenes (126)
Unit 59 FEIEAT Shipment «--cccoeemrerrm (128)
Unit 60 EHT5EE Transporation «-----«--weeesserermminnssannens (130)

l.'-‘
b

by
4
3
i#
| 4
B

3
ql



W, o O

W
i g

AR

)

Unit 61 &%ﬁlﬁ] Draw|ng up Agreements ........................... (132)

Unit 62 & EI%2X Terms of Contracts -«---««xcemeemmrmmmmeeeeaen (134)
Unit 63 5 SAMEE ATDItTAton - --v-wvrrreerereeesesemnrneeeeeanaanens (136)
Unit 64 & FEIEZ Revising CONtracts ««-««--s--seeeeeessesmssunes (138)
Unit 65 & EIZLT Signing Contracts ««««««««sssssssssmsssmsmnennenens (140)
Unit 66 FREBARLE INSPECHON  +-rrrrrrrrrrrmmssssareseeeaniiiinianen, (142)
Unit 67 #ZiFZEME Complaints and Claims -««--xeseeeeeeeremeeneees (144)
Unit 68 FREE | Saying Sormy | - eeeeeeeereeiemirininnens (146)
Unit 69 FR#E Il Saying Sorry Jl coveereemmee (148)
Unit 70 ZHEXMK Arranging Remedies --«-x--ceeeeereennneninannes (150)
Unit 77 {EZREIE Reminder «--ccoeeeemmmesmmriaenaiiiiiaaes (152)
Unit 72 fCIREYEE AQENts ««-weeeeereeemmmonons e (154)
Unit 73 CIB{HE COMMISSION «+rererrrre s, (156)
Unit 74 #MZ285 Compensation Trade «-«---coxemreremmmeeenens. (158)
Unit 75 N3R5 Processing Trade -««------rmeemersrnsnaeaneee (160)
Unit 76 555535 Barter Transaction -« «--«««eeseeeseeeemseusenienee (162)

Receiving Clients

vk 7
EFERIA

Unit 77 353K Making PIans ««-«--«c-seeeeseeemmsommimnaess (166)

- Unit 78 #LIFIDHEE Meeting at Airport «««««ssreeerrmmenusnnrieiiaines (168)

\ ' Unit 79 B8 Self—introduction «««-r-s-reemremrmimrmammiani. (170)
= Unit 80 WEIAME Greeting -+ -:we-esevsessesmssmsssmsmmsnen s (172)
Unit 87 3ZRHAZERE Chatting - «-c--vveverrrmrrrnmmr e (174)

Unit 82 1TI2ZCHE SCheduIES -+« rerrrmrrremmemnrmeemeireaaaaaaanss (176)

Unit 83 48723 Introducing Company «««««=-sseeeresseesaneneenne (178)

Unit 84 r48%51F Introducing Boss «--«we-weresreerrrmmenmnninen. (180)

Unit 85 N4BEZE Introducing Colleagues «----resresemssrenensess (182)

Unit 86 S I/AF] ShoWINg Around «-«--exeeremsreeser. (184)



Unit 87 THEE K Asking for Requirements ««---eeeeeerereeeeeeees (186)
Unit 88 #31% % Establishing Relations ««-««---xseeeeeesmeeeeees (188)
Unit 89 FFa&i%# Starting Negotiations «-+++sssseeeeerrerseraeeenes (190)
Unit 90 mhEF% 3] Breaking Off ««-«eeoereeesrrmmmommmmmsenesanees (192)
Unit 971 #%FIZ5 R Negotiation CONCIUSION «+rxxrrreeessrereeeessees (194)
Unit 92 BEEMHE CUtiNg PrICES «rrrrrrrrrrrrrrrerrmmmmmniniens (196)
Unit 93 FFRAT B New Price Lists «rorrreererersierarneiiiiiane. (198)
Unit 94 FAEABEF BanqUEtS «-rrerrererrrrrrrrimiriiieee, (200)
Unit 95 ZEEHLE TOASHNG «++vvveerreeesremmmmmrmmsnmmnnsesseeanes (202)
Unit 96 T FBEE SiGhtSEEING ««verrerrrrrrsmrrnrsensrrenseiseeiinenn (204)
Unit 97 FRE LB Go to Theaters ««rsreereeerreereariiiaiiae, (206)
Unit 98 EBIZ A Seeing Off «+ereerrerrrrrimneren, (208)
Unit 99 KRBT Thanks «occeeeeremmrmmmm e (210)
Unit 700 {R¥FEER Keeping in TOUCh ««-++verrreermmmmmmeenaaninns (212)
Unit 707 ZLIETESE Giving Gifts «--eceeeeeeeeeremimiiin, (214)

Store Sales

AT

Unit 702 #iEE R Asking about Needs ««--rrrreeeesnmreean. (218)
Unit 703 3FHHEH Bargining «----«----veeereemsrmmmmnsssnnsannsens (220)
Unit 704 ZERTEREE OUt Of STOCK «+++vverrrreersemeesrmeminnsianaans (222)
Unit 7105 ZBENIREE Trying On ««e-eeeeeeemmrmsmmmmnmmnsennsaisniiens (224)
Unit 106 {2454 PrOMOtIONS «-v+veerereerereerermentmmmmmnnnniinns (226)
Unit 707 221EE 4% NO REIUIR «--+sseemerersranessssassossasssssonsosnea (228)
Unit 708 {37555 Payment Methods «--«««---ssreeesmssmnsesnnnes (230)
Unit 709 BGHE R FArewell «---ererrereereemmeemeeeneenamaaniiiane (232)
Unit 770 BRI Replacements «««--wxeoweeeemmmsanesiniiins (234)
Unit 777 EBES COMPULETS «+-vvereeresmmeeesaemmnssnsnnneseaenaes (236)

bR U -



Unit 772 BT TV SEIS +-orerrmrrsrrmrensemammeteiuiniieeane. (238)

Unit 773 7K$E REffigerators ««----r-esswerssmrmmnmsmnnssaniieens (240)
Unit 774 ZSi8 Air CONItIONEES «+++=+-+rsssserreesereereeremmmmmmane (242)
Unit 775 4L Coll PRONES serssssrrusses sossmmensssnvassssrasassssnnes (244)
Unit 7116 E/SERS After—sale Services «««--swt-wrrreemrmreannn. (246)
Unit 777 3285 SKIN ProdUCES «rereesresrsrsereeeermmmmmmeinanns (248)
Unit TT8 7K PErfUMES «++reerreeeeessmsmnmmesrrueereeeneenaaaiinaes (250)
Unit 719 [CILISET LIPSHCKS «+rrrreeseerssrerseemsemnummasssnisannias (252)
Unit 120 BETE FIOWEIS - +vvveeerrmeeesrssnresannssaessssesesaineaaaaes (254)
Unit 727 5K BaSKEDAlls «-ww-worrrrrereessnnseneesnnseresaaiinaens (256)
Unit 722 EEBKIA Ping—Pong Bats -------wrerreremsemseneeanes (258)
Unit 723 ZkEE i Pearls and JEwels ««-------eeemeeeeseiiniiins (260)
Unit 124 T2 5 HANAIWOTK -« -reevrerreesrenmnsnanssinmenmnnaaaaes (262)
Unit 725 £2E0E, SilK --veveereereessmmssnrsnereeesanssanssianennereaeeaens (264)
Unit 7126 EEET CAKES wweveererrrerrernensrsressssisssssmansesssnsssssns (266)
URit 127 455 DINK «eveeeeeeeeesesemssnsnsnsesresensnamssneeeeeeassuane (268)
URIE 128’ BITE MOEL ++vr vonmnsns senossvs sunsnims san simas i sonsmossesarss (270)
Unit 729 HREE Fast FOOU - rvrrsrrrrmrmmmmmmmmmmmrimiaiaiaaraaan. (272)
ooyt % Other Sales

alrl ;ﬂﬂ%ﬁ%

Unit 130 BINZER Car EXhiDItIONS -+ rrevesrereeereeememmmnannnns (276)
Unit 731 EF=EZE Home—-made Cars ««-------eeeeemessesemmmmnnss (278)
Unit 132 EESZE GErman Cars «------oeeeeessseeeersmnmeeenanes (280)
Unit 133 BZSEZ Japanese Cars ««-«wecoeoeermmmremmeemmnnsnne: (282)
Unit 134 iXZKTE Trying—out Drivings «-««-ee-eresresrensecnees (284)

VI



Unit 135 5ZE 43 Vehicle Maintenance ------«c-oeeerveereneenn (286)

Unit 736 AEARE Life INSUFANGCE <« -rrrrrrrreermmrreemaasnneeans (288)
Unit 137 TAF={REE Property INSUrance ««-«----+-seweeeeeseeemmnine (290)
Unit 138 EFTHREE Medical Insurance «----«-----eeememeemiinns (292)
Unit 139 E5MRBE Accident INSUrance «-----«-«---seeeeerememeennen (294)
Unit 740 SR AUO INSUFANCE «-=+wvrressressmeeinaseenn (296)
Unit 747 HRHFEEE Travel INSUFANCE «---««wweeeerrreerenreereinnaans (298)
Unit 142 FER{REE Buildings Insurance «------oxeoeeeeeemenenes (300)
Unit 743 FEEHTE HOUSe RENting «+«««-s«wesseeeseensreainranueas (302)
Unit 144 FERHEE House Selling «-+-«+-seseerrerserrensenueuenns (304)
Unit 145 FEREI&HE House Facilities -« eereememermmeinnniinn (306)
Unit 146 Z5S45E Medicine Selling ««--«-s-sesrrseseeremnemernnns (308)
Unit 747 FI_E35 5 BUSINESS ONIING «---+reeerrremrmmeerimenneeenns (310)

Business-related Activities

Part 1
art 10 —5e

Unit 748 RERTETIR INTEIVIEWS «+vvrervrrerrnmermnnreminereiineinnaaannns (314)
Unit 749 AFE Trainings --------r-reeeemmmemmermmmmrmmreaa (316)
Unit 750 TEEBBE EMAIlS ----wveevrrvemmrermmmmmnmmnsnmsnneeinnnsinnns (318)
Unit 757 LB EEL FAXES +wrrvvrrrrrrrrrrmrmrrmerineneinsininnniniiianns (320)
Unit 752 ZHES Y Setting up Conferences ««---oxoveveerenenns (322)
Unit 753 29032 AQendas «««««-+eesersrreeemmrmmmiaainniiieniinees (324)
Unit 154 234 FFH4 Getting Started ««-------- rooerermmmmmmmeeeeen. (326)
Unit 755 233818 DISCUSSIONS «-cceeeerrermrmmmmmmmmmmnminmnnnns (328)
Unit 756 238ZET CONCIUSIONS «-+rrrereesssrasssrmsenneaaeeanansnnes (330)
Unit 157 EM @R Trade Marks Registration ««---«--xeveeeeeeeees (332)

VI

o
-
A
3
&
|4
%



fulll

’

3
w\ﬁl

OO R Sl

-3

aQ

Unit 158 ﬁ{é‘iﬁ]g Credit |nqu|ry ....................................... (334)

Utit 159 HFHALL BlGUEHE: wwves-swosns snos svsoosaasssivs s soass ssins (336)
Unit 760 FIREEL BUSINESS Ballg < creverrrrrmmeareaeeemmmmnnnennns (338)
Unit 161 324LZE R Cultural Differences ««--=--ww-weeeeeeeereiniennns (340)
Unit 7162 ERIEZIE Applying for Visas ««++«reeesereerememeianinns. (342)
Unit 7163 NS InqUiry Of ENtry «---eeeeseereseemeeiieineeeee (344)
Unit 764 FITHLZE Booking Air TiCKets ««««ssreeerseimriiiiiiiiinn. (346)
Unit 765 TLTERIE RESEIVALIONS ««-«-rerveererreeeeeameaeeeeieeeereanns (348)
Unit 7166 BUETRIT Cancelling Reservations «--------wweeeeeeeenes (350)
Unit 767 F1EBEEHL BOArding «-««««+--ssrvreeeeemrmmmeeeaieeeeaanne. (352)
Unit 7168 TKATHRAR In Flight +++-rvevesesmsmmeeeeieeieeieeceas (354)
Unit 7169 ETHERE RegiStrations ««- - - seoveereeioieiririeaass (356)
Unit 770 AEARZE MOMIng Calls «--«-seessmesmeesmmnneeainnnn (358)
Unit 771 5Z#55M T Exchanging Money «+«««««seeeeermiiininiais (360)
Unit 172 ZEEIEEE ROOM SEIVICES «weeeerrrrrrmrrreaeanaiinreeaens (362)
Unit 173 FRITET Reserving Tables «««--w--eeeemmmrmeeeniens. (364)
Unit 774 T4 Paying Bills ----- s e s e (366)
Unit 775 ZEBRS HOUSEKEEPING «««wwwwwwevrremvemvmmrmmeiininiiines (368)
Unit 776 $EARBRS Laundry SErVICES -«---«w--ssrreemmrsmeemnnieannns (370)
Unit 177 2B3FIF ComPpIaints «----c--eereremmesrermmrinsenrrannnns (372)
Unit 778 $THFEZE Taking Taxis «««--eeeweeerensenrmnmnnnmnnnnnninni (374)
Unit 179 SEA&hEE Taking SUDWAYS «-----ccvvemrrerrermmmniaiannins (376)
" Unit 180 T4 NZE Taking Traing «««-r-e-eerveeeeeioeeeineeannnes (378)
Unit 787 EERH Health CENters «««-«-eeeeeeermemmmmmmemmmmenennnnes (380)
Unit 182 ZMGEEE Checking OUt «+---«reeersmrreemeecaieeaaeeen. (382)
Unit 783 i§XHZE Customs INSPECHioN «+««++xrewvrvrmrmmmmiiiniinn. (384)
Unit 184 FIEiH 5 DUtADIe GOOGS -+« +-rrrrrrererrmmmnnerenaennennns (386)



Marketing Strategies

= tH o]

Unit 1 T3%IFE | Unit 6 E$§itxl Unit 11 Z=&3tF
Unit 2 £IkEH | Unit 7 E$EFE | Unit 12 AE(%
Unit 3 WiHFF% | Unit8 #rE%A%h | Unit 13 EHHERE
Unit 4 F=&ELNL Unit 9 EZXiH |
Unit 5 EMNERK Unit 10 £€RE A

1%% faintw ol

winntes S

peReh ou?

enT loo:




Market Environment

We must change our strategy of marketing.

The market is sluggish.

This is a very competitive market.

The international market for this product is twice as big as the
domestic one.

B 5

A: How many years have you done business with China?

B: Let me see, about seven years.

A: Do you have any difficulties in doing business in China?

B: I don't think | have any problems with our Chinese partners. They've

» glways followed the contract strictly. We can do business directly

with the corporation.

A: Well, that sounds good.

B: Actually China has always been the first choice in Asia for foreign
investors.

A: Yeah, | see. Thank you.

B: You are welcome.

(Edward and Bob are talking about government policy. )
Edward: The government policy is to encourage foreign investment,
isn'tit?
Bob: Yes. Foreign investment is welcome in several areas.
Edward: Could you please specify these industries?
Bob: Sure. Foreign participation is encouraged in priority industries
and designated investment areas.
Edward: In which industries are foreign participation prohibited?
Bob: Restrictions are placed on foreign participation in the industries
such as agriculture, media, and so on.
Edward: | see. Then we should study the relevant documents carefully.
Bob: Don't worry.These restrictions are becoming less rigid. Our
government has adopted a lot of new measures to attract
foreign investment.
Edward: Shall we enjoy the preferential tax rate in your country?
Bob: Yes. Besides this, you can obtain considerable tax reimbur-
sement according to our drawback system.
Edward: That's great. We are confident of investment in your country.
Bob: True. You can make a big profit under the policies.
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Unit
2

Market

goods from the producer to customers.
The primary data suggests that there is a slowdown in this market.

What's your market share?

We hav

Global Marketing

research is the study of all processes involved in getting

e a fifteen percent market share.

A: We have seen greater fusion of international, cross-cultural,and
comparative perspectives into every aspect of marketing.

's right. The key is concocting the right marketing strategy
tailored to these specific needs.

A: Yeah, the development of a strong brand name in domestic market
is undoubtedly a precursor to any outward expansion.

B: That

B: Our
and

certainly has become a household item domestically.

A: And,

product has certainly received rave reviews from the media
many trade publications as well as from our end users. It

we must take heed to our brand name and corporate image.

LT rim

na : il manager Arthur is talking about it with

Arthur:

Tony:

Arthur:

Tony:

Arthur:
Tony:
Arthur:

1achines company wants to promote products
th

Have a seat, Tony. Did you ever think about promoting our
products in China's market since we talked about it last time?
Yes, of course. | think we should have a place in this big market.
Though few Chinese use exercise machines now, with the
world's largest population, it's a great number in the future.
That's right. What kind of people do you think would use our
products?

People in the city. There are more and more people working in
offices. They are stressed out at work, and they don't have
time to do outdoor exercises. Retired people, many of whom
have the habit of doing exercises, can stay in and use our
machines when the weather isn't nice.

Good thinking. What models do you think they prefer?

| think space-saving models will be popular.

OK, | see what you mean.




